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atadine 
FOR QUALITY MIXING f 


Vitadine won its place in the new world of feed- 
ing when today's hard-to-get feeding materials 
were hunting the buyer. Blatchford's V-D is no 
war baby. It made friends with the first bag 
offered in 1930 because Vitadine simplified the 
exacting task of building quality feeds. Today 
thousands of users are building quality branded 
feeds with Blatchford’s Vitadine. Call your dis- 
tributor for information on Vitadine or write us. 
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MILLFEEDS « MALT SPROUTS ¢ BREWERS’ GRAINS 


LINSEED MEAL *« SOYBEAN MEAL ¢ BARLEY 


FEED BARLEY « SCREENINGS 


BARLEY CHAFF ¢ MALT HULLS 


THE PAETOW COMPANY 


FEED — GRAIN — SCREENINGS 
MILWAUKEE, WIS. 


FEED DEPARTMENT MEMBERS 
CLARENCE MOLL MILWAUKEE GRAIN & STOCK EXCHANGE 
GRAIN & FEED DEALERS NATIONAL ASSN. 
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to hold customers 


BE GENEROUS WITH 
VITAMIN SUPPORT IN 


YOUR FEED 9¢ pays! 


THOSE WHO WANT 
TOP QUALITY 
FORTIFIED FOUNDATION 


for 


There is so little difference between the cost of famous Vitamelk Base 
and vitamin supplements of less variety and potency that it doesn’t 
pay to take chances with inferior quality. Feed mixers, who know 
feeding values, know that vitamin supplements fortify feeds properly 
only when quantities of the important vitamins are present and as- 
signed to active duty in livestock and poultry feeds. You can depend 
on Vitamelk Base to fortify all of your feeds for amazing results that 
spell profits to feeder and dealer alike. 


DAWE’S 


VITAMELK COMPANY 
1 N.LA SALLE ST. © CHICAGO 2, ILL. 


DAW E’S VITAMELK COMPANY, Dept. F8 
1 N. La Salle St., Chicago 2, Illinois 


ity product, Vitamelk Base. 


Your Name 


FOR THEIR FEEDS Nicos, 


Without obligation, please send full information and prices on your qual- 
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| Now is | the Season ; 
Poultry 


Wage 


Get Faralione A and D Oils 
From These Outstanding Distributors 


A telegram, letter or telephone call gives you the service of a Farallone distributor from 
any one of fourteen key points. He will supply Farallone Oils of uniform standardization. 


DISTRIBUTORS: 
BRADLEY & BAKER EELSINGH & LUGTIGHEID VAN WATERS & ROGERS, Inc. 
155 East 44th St., Grand Rapids, Mich. Seattle, Wash. 
New York 17, N. Y. Cleveland, Ohio Spokane, Wash. 
Baltimore, Md. SNOW & COMPANY Portland, Oregon 
Norfolk, Va. Los Angeles, Calif. San Francisco, Calif. 
Jacksonville, Fla. UNCLE JOHNNY MILLS WAYNE FISH & COMPANY 
St. Louis, Mo. Houston, Texas Minneapolis, Minn. 


The Campaign of the Feed Industry Council and the National Poultry Conservation Com- 
mittee to eliminate non-profit hens is making good headway. The policy of culling to con- 
serve is gaining because it is a sound policy for the individual as well as for the country. 


FARALLONE PACKING COMPANY 


Division of The Borden Company 


300 Montgomery St. - San Francisco - California 
EASTERN SALES OFFICE + 350 MADISON AVENUE - NEW YORK CITY 
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“Merchandising is just as 
much of a scientific 
problem as the chemistry 
of nutrition.” 
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ON THE COVER—Silhouetted in 
the doorway this farmer is a symbol 
of America's agricultural front which 
has once more come through with a 
bumper grain crop to help fill the 
nation's silos and granaries and re- 
plenish our scanty feed reserves. 
Thanks to him and Mother Nature the 
feed outlook is much more favorable 
for the coming year. (Photo by H. 
Armstrong Roberts) 


Ju this issue... 


What Farmers Think About Commercial Feeds 
Grain and Feed Dealers National to Meet... Al 
Pop's Pinochle Prowess Proves Persuasive 
Illinois Feed Association Convention 

Selling Feed for Cash Is Best 

Announce lowa Feed School Program 
Merchandising Tips for Post-War Days 

Status of Soybeans in Livestock Rations 
Rooster Day Is Effective Business Boo-ter 
Family Teamwork Keeps Business Rolling 

Eye Appeal Helps Spell Success 

Timely Displays Play Major Role 


Love Letters for Feed Customers 


Coming Events 
Nutrition Digest 


PUBLISHED MONTHY by the Editorial Service Company, Incorporated, 74] North Milwaukee street, Milwaukee (2) Wis. 
David K. Steenbergh, President and Treasurer. 


OFFICIAL PUBLICATION of the 


1 


Central Retail Feed Association, 74] North Milwaukee street, Milwaukee. David K. Steenbergh, Executive Secretary. 
Eastern Federation of Feed Merchants, 35 Douglas road, Glen Ridge, N.J. Louis E. Thompson, Secretary-Treasurer. 
Illinois Feed Association, Monadnock building, 53 West Jackson boulevard, Chicago 4, Ill. Lloyd Larson, Secretary. 
Missouri Grain, Feed & Millers Association, Higginsville, Mo. A. H. Meinershagen, Secretary-Treasurer. 

Western Grain and Feed Association, 827 Grand avenue, Des Moines, Ia. Mark G. Thornburg, Executive Secretary. 


SUBSCRIPTION RATES: Single copy, 25 cents; $2.00 per year; $3.00 for two years. Entered as second-class matter 
March 13, 1940, at the post office at Milwaukee, Wisconsin, under act of March 3, 1879. 


ADVERTISING RATES on request. Changes in advertising copy may be submitted up to the 25th of the month preceding 


date of issue. 


THE FEED BAG — September, 1944 


ic Feed Dealers Must Be Good Diplomats. .........................7 
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Edw. Reinemann & Son, Reedsville, Wis. 


Individual 
or Combination 


Building an individual plant or a 
combination all in one compact unit offers 
no problem to IBBERSON but is all in a 
day's work. 


You can profit by our 60 years’ 
experience. Write us in confidence. Ask 
for our FREE book. 


and - Contracto! Minneapolis, Mar 


MAX KATZ 
BAG 


INDIANAPOLIS, IND. 


TWINE, 
PAPER BAGS, 


WATERPROOF 
TARPAULINS, 


WATERPROOF 
REINFORCED 
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FRANKE GRAIN CO. 


ESTABLISHED 1892 


Jobbers of ... 
Wheat 
Wheat Middlinga 
Rye Middlingas 
Malt Sprouts 
@newens Graina 
Linseed Meal 
Soybean Meat 
Oatfeed 


GRAIN AND STOCK EXCHANGE 


MILWAUKEE 


large corn saving 


Less corn is required to produce a ton of 
‘golden cut’. Faster, keener-cut cutting action 
that makes more coarsegrade — and less by- 
product. ‘Golden-cut’ cutting saves power, 
lowers knife-and-screen renewal expense — 
reduces operative attention . . . Five sizes — 
a capacity to suit every mill. 


Ask for catalog B-167 


S. HOWES CO., INC., Silver Creek, N. Y. 
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BUSINESS iden € 
FOR 
YEARS 
SELLING 
BURLAP AND COTTON 
PAPER: 


RESULTS 
EVERYWHERE 


“Arcady Feeds are ug MYcady Feeds get results for 
small feeders alike.” 


oy Arcady Poul- 
are the best 


up to such 
Nperfection.” 


D. B. 


Produce Co. 
Decatu NOE 


VOL toughton, Wisconsin 


From every point of the compass, enthusiastic dealers write that ARCADY FEEDS get 
RESULTS . . . make for satisfied customers . . . repeat business . . . profits. 


Here is the reason. Arcady Feeds are made from carefully-selected ingredients . . . labora- 
tory tested... balanced by our own nutrition experts . . . value-proved in actual farm use. 


To make ARCADY FEEDS even easier to sell, we support each dealer with personalized 
sales helps that are proved business-getter. It pays to be an ARCADY Dealer. 


Cooperating with the U. S. Dept. of Agriculture and the Feed Industry Council in maintaining agreed nutritional standards. 
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feedman finds out what 


Think About 


commercial mixed feeds 


HAT does the average 
farmer think of the feeds 
we are selling him? What 


does he think of the feed industry 
as a whole? What does he think of 
YOUR feed? 

I had a rude shock the other day 
when I had an unusual opportunity 
to get the answers to some of these 
questions at first hand, without the 
farmers knowing that I was con- 
nected with the feed industry. 

Early this season, after conduct- 
ing a series of meetings in northern 
Iowa, I was driving back to Des 
Moines when it occured to me that 
it might be a good idea to make a 
series of stops at typical farms and 
try to obtain answers to some of 
the above questions. I had former- 
ly been connected with an Iowa 
newspaper syndicate and it seemed 
to me that I might get more reliable 
answers if, for the day, I dropped 
back into my role of a newspaper 
man and forgot my identity as a 
feed man. I began my interviews 
by asking the farmers’ opinions 
about the corn freeze, the egg mar- 
ket, and similar questions, finally 
switching the conversation to the 
subject of livestock and poultry 
feeds. 

A week later I did the same thing 
in southern Iowa with almost iden- 
tical results. This report is a brief 
Summary of some of the rather 
startling opinions which I obtained 
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by BERT E. STOLPE 
Sargent Feed Co. 


as a result of these “newspaper 
man” interviews. 

First—as to commercially-blend- 
ed supplements, a common com- 
ment was—'Well, anyone knows 
you can't raise hogs on corn alone 
but if I could get a little linseed 
meal, or tankage, it would do the 
job.” 

Also, all to often, I encountered 
the comment—"Most feed compan- 
ies put 15 or 20 ingredients in their 
feed and mcke such ridiculous 
claims as to what their feeds will 
do that you just can't believe 
them.” 

One farmer, a rugged individual- 
ist, was skeptical about the whole 
industry. He said; “These feed men 
used to tell us how much better 
their feed was than the other fel- 
low’s. Now they don’t do that be- 
cause they are working together 
and have got together to make it 
hard for us to get feed ingredients 
direct. But it won't be long before 
they'll be cutting each other's 
throat again. I know those fellows— 
they're high-pressure birds.” 

Three of the nine interviewed fed 
a balanced ration before the war. 
Two fed a commercial feed, while 
the other mixed his own, using min- 
erals and proteins. Six of the nine 
were feeding well known commer- 


cial hog feeds at the time of the 
interviews. They all expressed the 
opinion that this saved labor and 
they could afford to feed commer- 
cial feed at present hog prices. On 
the other hand, seven of the nine 
they couldn't afford commer- 
cial feeds if hogs were to go down 
to 10 cents unless feed prices were 
considerably lower. Seven of the 
nine believed that feed manufac- 
turers were manufacturing a be- 
low-standard feed. 

One farmer who was a graduate 
of a mid-western agricultural col- 
lege was extremely well informed 
on the respective values of feed in- 
gredients and had made a thorough 
study of feeding science. He blend- 
ed his own formulas and challeng- 
ed commercial hog feeds in actual 
feed lot tests. 

Two of the nine were sold 100 per 
cent on a commercially mixed hog 
feed. Seven of the nine fed com- 
mercially mixed hog feed. Seven of 
the nine fed commercially mixed 
feed to poultry. In each instance it 
was the lady of the house who 
purchased the poultry feed. 

Only two of the nine farmers in- 
terviewed believed there was. any 
appreciable difference between 
brands of manufactured feeds. I 
found just two farmers adhered loy- 
ally to their brand. Others inter- 
viewed said that during the feeding 

(Continued on page 51) 
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EGGS ...$12,000 PER DOZEN! 


They're not the kind of eggs you get from a hen house, but you can be sure the farm- 


ers of America are playing a mighty important part in seeing that they are laid 
accurately. 


In a mechanized war such as this, food plays a mighty important role in keeping 
fighting men in the “pink” . . . in keeping hands steady so that accurate “hits” are 


scored on every run. Every day thousands of tons of wholesome, nutritious food are 
needed by our armed forces. 


You as feed manufacturers and we as suppliers have a real job to do. We must see 
that today’s farm feeds do an outstanding job in producing more milk, more meat, 
more eggs. And to produce more it is essential that you use quality ingredients in 
your feeds. 

For many years Atkins & Durbrow have supplied feed manufacturers with a line of 
quality vitamin products. The companies listed below are known for their depend- 
able quality standards. All are represented by Atkins & Durbrow. 

Why not make Atkins & Durbrow your headquarters for vitamin products. We are 
prepared to render you efficient service in every way. Our service representatives 
operate from eleven centrally located cities. We maintain warehouse stocks in twelve 


cities. See the Atkins & Durbrow service representative next time he calls. He has a 
story that will interest you. 


ATKINS DURBROW, iwc. 


165 JOHN STREET, NEW YORK 7, N. Y. 
CHICAGO MINNEAPOLIS KANSAS CITY OMAHA DETROIT BOSTON 


California Packing Corp. E. R. Squibb & Sons 
BIOTOL Fred T. Bridges Associates Pabst Brewing Co. ee eck 
FORTIFIED SARDINE BREWERS DRIED YEAST units stobilized in molasses 
SPECIAL: 400 D, 1000 A units VITAMIN A & D FEEDING OIL 
EXTRA: 400 D, 2000 A units * Vitamin D and1000 Vitamin A units 
SUPER: 400 D, 3000 A units ‘ The Barrett Division Vie Bin Corporation . . D-SEC 
: 5 powder form 
: NIACIN A cold processed extracted DICOCE 
8060/2000 _ and 800/4000 oils {Nicotinic Acid) oil rich in Vitamin E . . Angid in the prevention of coccidiosis 
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HE 48th annual meeting of the 

Grain & Feed Dealers National 

association and affiliated or- 
ganizations will be held Oct. 8-9 at 
the Stevens hotel in Chicago ac- 
cording to an announcement by 
Ray B. Bowden, Washington, D. C., 
executive Vice President. The meet- 
ing this year will be focused on cur- 
rent and post-war problems of the 
grain and feed trade and a number 
of outstanding leaders in the field 
have been engaged to speak. 

The special sessions on Sunday, 
Oct. 8 will be largely for members 
of committees, officers of the asso- 
ciation, and officers and secretaries 
of affiliated associations and 
groups. There will be meetings of 
the National country elevator com- 
mittee, National feed jobbers com- 
mittee, National retail feed commit- 
tee, the resolutions committee, the 
nominations committee and such 
other committees as may have busi- 
ness to transact that day. Discus- 
sions at the various committee 
meetings will be directed by nation- 
ally known trade leaders and will 
dwell on OPA orders, WFA-CCC 
programs and like subjects. All 
members of the National associa- 
tion are invited to appear before 
any of the committees on Oct. 8 to 
propose matters for their attention 
and action. 

The morning session on Monday, 
Oct. 9 will feature the annual ad- 
dress by the president of the Na- 
tional association, J. L. Welsh, But- 
ler-Welsh Grain Co., Omaha, Neb., 
and the meeting that day will be 
of general interest to every mem- 
ber of the group. It will in reality 
be a series of meetings and discus- 
sions by trade leaders, of trade 
problems, for the interest of people 
in the trade. 

The noon luncheon meeting: on 
Oct. 9 will be addressed by Ben C. 
McCabe, president of the National 
Tax Equality association and the 
afternoon will be devoted to an 
Intensive discussion of the possibili- 
ties in loan and support prices on 
grains and feeds. A nationally 
Prominent speaker will also address 
the evening dinner program. 
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of grain & feed dealers 
national set for oct. 8-9 


RAY B. BOWDEN 


The National association’s board 
of directors will meet for dinner and 
a business session the evening of 
October 8, and the annual business 
session of the organization will be 
held the afternoon of October 9. It 
is probable that a revision of the 
constitutional bylaws will be pro- 
posed to the membership at this 
meeting. Following the custom of 
the last two years ihe subjects of 
the meeting will be close to the 
theme of the war effort. Officers 
will be elected on October 9. 

Secretaries of the 30 affiliated as- 
sociations will hold their usual con- 
ference, the exact date and place 
to be announced later by their pres- 
ident, F. K. Sale of Indiana. 

In keeping with the wartime con- 
sideration there will be no enter- 
tainment events scheduled. In call- 
ing this annual meeting President 
Welsh points out to members that, 
“There is close relation of our work 
to the war effort; we must meet with 
the solemn purpose of considering 
how all of our functions can be 
geared to successful war efforts, 
and to sensible post-war plans.” 

Present officers of the Grain & 


J. L. WELSH 


Feed Dealers National association 
in addition to Mr. Welsh as presi- 
dent are: H. H. Green, H. H. Green 
Mill & Elevator, Pattonsburg, Mo., 
first vice president; Charles G. Rob- 
inson, Scruggs-Robinson Co., Mem- 
phis, Tenn., second vice president; 
and A. F. Hopkins, Chas. M. Cox 
Co., Boston, Mass., third vice presi- 
dent. Ray B. Bowden is the execu- 
tive vice president of the organiza- 
tion, and Roger Annan is the secre- 
tary-treasurer. 

@ WOOD & MERRILL FEED STORE, Wil- 
liamstown, Ky., has been opened by R. D. 
Wood and W. M. Merrill. 


@ CARL E. BAILEY, Snoqualmie, Wash., 
veteran of four major campaigns in Africa, 
Sicily and Italy, including action in the 
Cassino area where he was wounded, has 
been honorably discharged from the army 
and reopened the feed and fuel store he 
operated prior to the war. 
LIN WILLIAMS DIES 
Lindsay A. Williams, 70, sales represen- 
tative for the Dawes Products Co., Chicago, 
died Aug. 31 at his home in Milwaukee. 
A native of Waterloo, Wis., Mr. Williams 
had been employed with the Dawes Co. for 
the last 40 years. He is survived by his 
wife, one son and one daughter. Funeral 
services were held Sept. 2. ; 
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TOO! 


There’s precision pius behind the amazingly accurate “Ack-Ack” fire helping the 
Allies blast to Victory ... and precision is important on the “Feed Front”, too, 
cue especially in the accurate, uniform INCLUSION OF IODINE in poultry and 
ladized Satciom,, livestock feeds. For nutritionists have found that unless this vital trace element is 
distributed evenly in the daily ration, much of its benefits are Jost. 
eg Oy ~ The answer is “KI.5” ... which is 98% pure Calcium Carbonate impregnated 
with stabilized Potassium Iodide by the patented CCC “wet” process. Without 
pre-mixing, iodine is thus carried into every part of the feed mixture, equally and 
adequately iodizing every ounce. Cuts costs for you — saves time for you— 
safeguards against mixing or measuring mistakes! 
“KI.5” is available with or without Manganese, and is fully guaranteed by the 
Pioneer Producers of Trace Elements Products. Write today for samples and 
detailed information. 


CALCIUM CARBONATE COMPANY, 43 East Ohio Street, Chicago 11, Illinois 


fi 


BRANDEIS 
THEATRE BLDG., BOX 409 
OMAHA 2, CARTHAGE 


NEBRASKA MISSOURI 


LABORATORY AND QUALITY CONTROLLED # 
PRECISION A BUSINESS! 
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PRECISION, IS IMPORTANT.. 
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LET'S SNAP BACK There’s zest and snap in the cool fall air and it feels 
TO WORK mighty refreshing to us after a rather warm summer. 

Not that we didn't enjoy the summer for, except when 
the war added to its toll among our friends and neighbors, we did. We are 
ready now, however, to forget the gasoline problem and resume the struggle 
with fuel oil rationing. 


Fall pep is a natural sequence to summer “pip” and it can be put to 
especially good use this year. First of all, it can be used for that extra effort 
now necessary to effect the prompt ending of the war in Europe and to slap 


the Japs back to their proper stature. We cannot give too much to this effort, 


both at work and in the purchase of more and more war bonds. 


Next, it can be used to solve the immediate problems of our business. These | 


include: (1) the adjustment of our inventories from a.shortage to a normal 
supply basis, (2) the adjustment of our formulas so as to improve the quality 
of our feeds as quickly as the necessary ingredients are adequately available 
and (3) the adjustment of our thinking and our distributive effort from rationing 
to merchandising. 


Last but not least, we can use this fall pep to plan ahead for our business 
so that we may keep our top of the heap position throughout the next year 
and for many years after the war is victoriously concluded. This planning 
must include: (1) the maintenance of a strong financial position with inven- 
tories which can be quickly turned without loss and book accounts completely 
cleared of all dead heads; (2) the maintenance of a sensitive finger on the 
pulse of our business so that we may anticipate the needs and desires of our 
customers and feel the trends which change the course of business from time to 
time and (3) the building of a strong merchandising program with a trained 
personnel alert to the reasons why our feeds are best for the growth, health 
and production of the animals for which they are intended and the profit of 
our customers. 


The war time boom and what we formerly called the summer slump are 
ending simultaneously for the feed industry this year. That’s a double reason 
for us to be thankful for the zest and pep which comes with cool fall weather 
and encourages us to snap back to work, for work we must if we are to main- 
tain our position as the basic business of the always essential food industry. 


THE FEED BAG — September, 1944 


THERE’S ONLY ONE 
ANSWER 


Wom CUSTOMERS will tell you that nothing 
else compares with it. That live stock and all kinds of poultry 
eagerly await feeding time and eat Ferm-E-Sol with a relish. 
It’s good for them and it is different from all other semi-solid 


feeds. 


WHY? 


RB ECAUSE FERM-E-SOL is a specially pro- 
cessed distillers solubles of a very high grade. It has 
all of the fats and protein found in condensed milk and 
it reinforces the regular feeding ration with all of the 
vitamins so necessary for the vigor and health of every 
kind of live stock. 


A S A RESULT FERM-E-SOL fed stock fattens 
much faster and goes to market much sooner. Dealers 
will tell you that feeder customers will often haul it 
away as soon as the dealer can unload the shipment. 


ERM-E-SOL has proven its worth 

where true worth should be test- 

ed — on stock and poultry farms. Its worth is ais to 

those biological and nutritious factors which have been 

so successfully included in the unequalled formula of 
Ferm-E-Sol. 

We will gladly tell you the name of your nearest 

distributor. It will be profitable to both you and your 

customers if you handle Ferm-E-Sol. 
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OR at least the twentieth time, 

Lem Jones, proprietor of the 

Hickory Grove Feed store, was 
trying to ‘sell’ Jake Cross, prosper- 
ous but conservative, die-hard farm- 
er. Jake had driven to the ware- 
house with his usual load of grist, 
and Lem hopelessly tried to con- 
vince him that he would get better 
results by using a concentrate and 
giving his cows, hogs and chickens 
a balanced feed. It was like trying 
to bore through a slab of concrete 
with a squirt gun. 

Jake Cross farmed a fertile 200 
acres, with a herd of 20 grade dairy 
cattle, 50 pigs, and 300 chickens. 
But, as his father had done before 
him, he persisted in raising and 
feeding his own crops and “to 
blazes with all these new-fangled, 
high-priced mixtures.” Not all the 
sales tactics in the book could 
budge him from this one-track idea. 

As Lem, pleading practically on 
bended knees, offered to mix a half 
ton of dairy concentrate with the 
grist brought in by Jake Cross, giv- 
ing it to him free of charge if it 
didn't show better results than 
straight grains, Mickey and Pop, 
Lem’s father, watched from a dis- 
tance and sadly shook their heads 
at Lem's futility. 

“Lem,” countered the edie-hard 
farmer. “You're an honest, hard- 
working man and I like you. But 
I don't try to tell you how to run 
your business. My dad made 
money, left me a nice farm, and 
I'm making a good living and put- 
ting a couple of hundred dollars in 
the bank now and then, so why 
should I change? And if you bother 
me about those new-fangled feeds 
again I’m going to take my grind- 
ing business to Pine Corners. It's a 
farther drive but at least I can come 
and go in peace.” 

Lem, after hearing this tirade, 
bubbled with apologies. 

“I didn't mean any harm, Jake,” 
he said. “Just thoughi I'd do you a 
favor and help you put more than 
a couple of hundred dollars in the 
bank, but from now on you bring 
your grinding here and we'll never 
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helps pop 


value of balanced rations 


by EMIL J. BLACKY 


mention another word about it. And 
just to show you I mean it, how 
about a sandwich and a beer at 
Joe’s place?” 

“All right, Lem,’ consented the 
farmer, taking out his watch and 
noting that it was high noon. “I'll be 
glad to join you.” 

At this juncture, Pop, absorbing 
the entire conversation, hobbled 
forward. 

“Mind if I join you, too?” asked 
Pop with a humble, condescending 
look in his eyes. 

“Oh,” stuttered Lem, studying his 
father suspiciously. “This is my dad 
from California. Been visiting here 
all summer.” 

“Glad to meetcha, Pop,”’ greeted 
Jake Cross, extending a brawny, 
calloused hand, which made Pop 
wince when he tightened his grasp. 
“Heard a lot about California and 
the wonderful climate. Like to go 
there maybe when my son grows 
up and I turn the farm over to him.” 

That was Pop’s cue, and he in- 
haled deeply for a complete oration 
on his native state. 

“California,’” he beamed. “Why 
we've had sunshine every day for 
nigh unto 40 years. Rains at night 
once in a while, and the flowers---" 

“O. K., pop,” interrupted Lem, 
giving his father an admonishing 
look. Let's go have that sandwich 
and beer before you knock yourself 
out bragging about California.” 

Jake Cross caught the inference in 
Lem’'s voice but smiled and flashed 
a kindly look at Pop. He rather 
liked the old man and his efferves- 
cent loyalty. 

As the three men brushed through 
the swinging doors in Joe's place, 
they encountered a couple of the 
town’s business men, quaffing brew 
over a game of pinochle. They 
greeted Lem and Jake Cross, but 
looked askanse at Pop as if fearing 
to start a conversation that would 


burst into a political speech on Cali- 
fornia sunshine. 

“Ever play pinochle, Jake?” ask- 
ed Pop as they seated themselves 
at a table and ordered a beer and 
a ham on rye. 

“Pinochle?” repeated the farmer, 
grinning. ‘‘Why-er, yes, I've played 
it a couple of times. Nice game.” 

“How about a couple of hands?” 
quickly parried Pop. “Last time I 
played was with a movie star in 
California. He was good, too. But 
I beat him, two out of three games.” 

“Now, Pop,” interceded Lem. 
“Jake’s got to get back to the farm. 
He hasn't got time for card playin’ 
in the day time.” 

“Now, wait a minute Lem. Pop 
looks like he plays a pretty good 
game. I'll take him on for a couple, 
seein’ as how I won't need to be 
back home ‘til chore time.” 

Vetoed in his objection Lem po- 
litely excused himself, after paying 
for the lunch and beers, and return- 
ed to his office. He dismissed Pop 
and his unsuccessful attempt to 
“sell” Jake Cross from his mind un- 
til he was suddenly interrupted by 
Mickey. 

“Where'd you leave Pop?” asked 
the office boy. ‘“He’s supposed to 
help me clean up the back end of 
the warehouse this afternoon.” 

“Oh, Mickey,” groaned Lem. 
“Can't you see I’m busy filling in 
these confounded government 
forms. And if you must know Pop's 
over at Joe’s place—playing pino- 
chle with Jake Cross.” 

“So he’s run out on me, the old 
piker,”” growled Mickey. ‘Don't do 
nothin’ but brag and get hisself and 
other people into trouble.” 

“Now, Mickey,” chided Lem. 
“Speak with more respect about 
your elders.” 

But inwardly, Lem agreed with 
Mickey's comments on Pop. 

“Sorry, boss,’” Mickey apologized. 
“Guess he’s gotta have his fun 

(Continued on page 102) 
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Here’s good news . . . in these times when the amount of 
Vitamin A for poultry feeds is limited. 


You can now obtain a vitamin concentrate, containing 
1,000 U.S.P. XII units of Vitamin A and 400 A.O.A.C. 


units of Vitamin D per gram, which is protected from 
vitamin losses caused by oxidation. 


This new and timely product has been subjected to severe 
tests. For as long as 340 days, Exadol-M has been exposed 
to the air and at 110° F temperature. There were no 
vitamin losses from oxidation! 


Feed manufacturers who have tested Exadol-M are amazed 


with their assays. Many consider Exadol-M as today’s 
greatest vitamin find. 


* Vitamin Stabilized: A patented process protects the vitamin content of Exadol-M from oxidation. 


"'Exadol-M’’ (Reg. U. S. Pat. Off.) is a trademark of E. R. Squibb & Sons. 


EASTERN SALES AGENTS: 
ATKINS & DURBROW, Inc., 165 John Street, New York 


Branch Offices: 


‘Boston Chicago Minneapolis 
PACIFIC COAST SALES REPRESENTATIVE: 


FRED DEHOFF COMPANY 
Merchants Exchange Building, San Francisco, California 


ele 


New SQUIBB product EXADOL-M* protected 


from Vitamin Losses from Oxidation 


Kansas City Omaha: 


Exadol-M comes to you in the form of an emulsified con- 
centrate homogenized in molasses. The process by which 
it is made effectively retards ‘oxidation of both Vitamins 
A and D, thus eliminating vitamin waste. 


Use Exadol-M in your feeds. It is a sure way to get guaran- 
teed potency of both Vitamins A and D in your mashes— 
so essential for maximum hatchability, all around good 


health and egg production. 


Send for test sample, prices and possible delivery dates. 
Address Dept. FB9, E. R. Squibb & Sons, Veterinary and 
Animal Feeding Products Division, 745 Fifth Avenue, 
New York 22, N. Y. 


(U. S. Pat. 2,321,400) 
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These are some of the many advantages D-SEC, asa 
source of Vitamin D, has over fish liver oils. 


D-SEC is a light weight dry powder, highly concen- 
trated. Measured in 900,000 A.O.A.C. Chick Units, 
50 pounds of D-SEC are the equivalent of 271 | 
pounds of 400-D Oil. This means man hours saved 
in freight, storage handling and mixing! 


In addition to D-SEC, Squibb also offers EXADOL- 
M* with Vitamin A and D stabilized, and SQUIBB 
Vitamin A and D FEEDING OIL. Write today for 
prices and facts about all three. Address Dept.FB9, 
E. R. Squibb & Sons, Veterinary and Animal Feeding 


D-SEC too is less expensive to buy and to use. It Products Division, 745 Fifth Avenue, New York 
saves Vitamin D Dollars! 22, N. Y 


D-SEC is made entirely from domestic raw ma- 
terials. You are, therefore, always assured of an 


uninterrupted and continuous supply—with uni- 
form quality. 


*Vitamin Stabilized: A patented process protects the vitamin content of Exadol-M from oxidation. (U. S. Pat. 2,321,400) 
“Exadol-M”’ is a trademark of E. R. Squibb & Sons. 


EASTERN SALES AGENTS: . 
ATKINS & DURBROW, Inc., 165 John Street, New York 
Branch Offices: 
Boston Chicago Minneapolis Kansas City Omaha 
PACIFIC COAST SALES REPRESENTATIVE: ’ 
FRED DEHOFF COMPANY i 
Merchants Exchange Building, San Francisco, California ‘ S Qu I B B - A NAME You __ ake 


i 
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Here is an interesting, informative, new booklet 
on vitamin D for cattle, pigs and other four- 
footed animals. This booklet brings out the rela- 
tionship of vitamin D to the efficient utilization 
of calcium and phosphorus in the development 
of sound bones and in the promotion of good 
health, good growth and profitable production. 


Explains why four-footed animals may not get 
enough vitamin D from sunshine and sun-cured 
roughages for best performance. 


new 


This attractive new booklet on 
vitamin D for four-footed animals 
is just coming off the press. Well- 
illustrated, full of useful informa- 


tion. Send today for your copy. 


Contains convenient tables showing the quan- 
tities of vitamin D recommended for the forti- 
fication of various types of feeds. 


Gives the complete story of Fleischmann’s 
Irradiated Dry Yeast and its development as a 
dependable, economical source of vitamin D for 
four-footed animals. 


You will want a copy of this booklet as a handy 
reference guide and as a helpful selling aid. It’s 
free. Write for it today. Address Desk FB-9. 


Rich in VITAMIN 
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Vitamin booklet! 


For Four-Footed 
ANIMALS 


y 
7 
. 
: = © 
[ATED DRY YE 


New Geed 


association will meet at 
springfield, october 2-3 


HE Illinois Feed association, 
‘organized last April at Urbana, 
Ill., and already claiming 600 


names on the paid up member- 
ship list, will hold its first annual 


convention at the Abraham Lincoln’ 


hotel in Springfield, Ill., October 2-3, 
according to an announcement by 
Lloyd Larson, executive secretary of 
the organization. 


Registration will begin at 9:00 


a.m. Monday, Oct. 2, and the con- . 


vention program will officially get 


under way at 10:30 a.m. with John 
White, Schultz-Baujan & Co., Beards- 
town, Ill., president of the associa- 
tion, presiding. 

From 12:00 to 12:30 p.m. WLS will 
originate its Dinnerbell radio pro- 
gram direct from the convention 
hall with Art Page conducting. Short 
talks and interviews pertaining to 
the feed industry will make up the 
broadcast. 

Governor Dwight H. Green, of 
Illinois, will welcome the conven- 
tioners at the. Monday afternoon 
session and H. B. Rusk, dean of the 
college of agriculture, University of 
Illinois, will discuss “Post War Agri- 
culture.’ He will be followed on the 
program by Larry Wherry, Chicago, 
vice president of the Feed Industry 
council, speaking on “Barnyard 
Economics.” Court W. Toel, Curtis 
Publishing Co., Philadelphia, Pa., 
and sales manager for “Country 
Gentleman”, will express his views 


COURT W. TOEL 
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on “What Makes Business Tick,” 
and Ray Bowden, Washington, D. 
C., executive vice president of the 
Grain & Feed Dealers National as- 
sociation and executive secretary of 
the National Grain Trade council, 
will round out the session with a 
talk entitled, “Straws in the Wind.” 
Mr. Bowden will also preside as 
toastmaster at the banquet Monday 
evening. 

“Colonel” Jack Major of Paducah, 
Ky., famous war commentator, hu- 
morist and author, has been booked 
as the main speaker for the ban- 
quet. Mr. Major, who recently re- 
turned from a morale boosting as- 
signment, in visiting servicemen 
overseas, will discuss the lighter 
side of life with the Yanks in the 
South Pacific. 

Zean Gassmann, superintendent 
of the division of foods and dairies, 
state of Illinois, will open the Tues- 
day morning program with a dis- 
cussion of feed inspection, and a 
representative of the Illinois tax 
commission will explain the retail- 
ers’ occupation tax act as it affects 
the feed dealer and hatcheryman. 

Another feature on the program 
will be a panel discussion covering 


THREE of the officers of the 
Illinois Feed association shown 
above are, from left to right: 


Victor C. Dewein, Forsyth, 
treasurer; John J. White, 
Beardstown, president; and Ro- 
land Nelson, Lemont, vice pres- 
ident. 


all phases of the feed business led 
by Dr. Cliff Carpenter, of the Insti- 
tute of American Poultry Industries, 
Chicago. Appearing on the panel 
with Dr. Carpenter will be Dr. B. W. 
Fairbanks, head of the swine hus- 
bandry department, University of 
Illinois; H. H. Alp, extension depart- 
ment, University of Illinois; J. E. 
Sams, Blatchford Calf Meal Co., 
Waukegam, IIl.; and Tom Dyer, Rus- 
sell-Miller Milling Co., Minneapolis, 
Minn. The balance of the meeting 
will be devoted to discussion and 
answering of questions from the 
floor. 

For relaxation the Springfield 
chamber of commerce has arranged 
special scenic trips to the state 
capital and the famous old home of 
Abraham Lincoln for the visitors. 

The Illinois Feed association is 
unique from the standpoint that it 
represents all segments of the 
industry — retail dealers, mixers, 


(Continued on page 98) 
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Measuring the Economies of Feed Mixing 


The picture holds a more important compari- 
son than the growth of two chickens from the 
same hatching. It’s a comparison of the feed 
costs of raising both chickens. The larger 
chicken ate more feed but produced a profit. 
The whole story of feed mixing and poultry 
raising economics is told in that statement. 

Feed manufacturers who are fortifying their 
feeds with Borden’s Flaydry and Borden’s 
Ladpro know that a combination of the Com- 
plete B-G Complex of vitamins from both 
milk and fish sources produces nutritional- 
economic advantages. 


For Flaydry and Ladpro used together in a 


balanced ration help to produce better growth, 


egg production and hatchability on a soundly 
economical basis for both the manufacturer 
and the poultryman. When both Flaydry and 
Ladpro are in the mash, greater nutritional 
absorption per pound of feed eaten helps to 
build up the profit. 

Flaydry and Ladpro may truly be called 
standardized products. They are manufac- 
tured under constant laboratory control and 
are employed in consistent field tests at the 
Borden Nutritional Laboratory and Experi- 
mental Farm at Elgin, Illinois. 


THE BORDEN COMPANY 


Special Products Division 
350 MADISON AVENUE, NEW YORK 17, N. Y. 
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adams says selling 


Gar Cash 


has many advantages 


NY way you look at it, selling 
Al feed on a cash basis is to be 
preferred; it saves time which 
would be necessary for investiga- 
tion, time which must inevitably be 
devoted to collecting, and insures 
sufficient cash for operating soundly 
at all times. Moreover, present day 
competition makes it practically 
necessary for the independent feed 
dealer to do so.” 

This is reported by the pioneer 
firm of Frank Adams & Co., Bellows 
Falls, Vt., which has been in the 
feed business since 1875. 

Probably this firm has had a more 
difficult time than many others in 
getting on a cash basis because it 
was not until after the first world 
war, when the present Mr. Adams 
took over, that the real work of con- 
verting to a cash basis was begun 
in earnest. Just the same it can be 
and is being done. 

“For example,” says the present 
owner, “my father and I had to 
spend two or three evenings or 
more each month making up and 
mailing statements. Probably the 
very least ever mailed in those days 
was 150 ranging all the way up to 
300. Now we mail out less than 40 
each month. 

“We are not yet on 100 per cent 
cash but we're certainly working 
toward it. At present a conservative 
statement would show 70 per cent 
of our business as cash, compared 
to 20 per cent before the change- 
over was undertaken,” said Mr. 
Adams. 

While it is true that many dec- 
ades ago the farmers’ income in 
western New Hampshire and south- 
eastern Vermont was largely a 
cropping proposition which resulted 
in almost strictly seasonal returns, 
most of them now receive regularly 
checks from the sale of milk, poul- 
try, eggs, beef cattle and other pro- 
ducts. Consequently, any inhibi- 
tions about the practicability of buy- 
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ing feeds on a cash basis are more 
imaginary than actual. 

The details of getting the indi- 
vidual customers onto the cash ba- 
sis were relatively simple. It took 
and still does take some real work 
and persistence, but the results thus 
far have warranted the effort many 
times over. 

As Mr. Adams has always person- 
ally handled all bookkeeping trans- 
actions or kept a day to day check 
on them it was not difficult to see 
which accounts would be easiest to 
convert as well as those that might 
be more difficult. 

A gradual, personal approach 
was usually followed. The object 
was to show the customer that it 
was his advantage, as well as the 
mill's, to do business for cash. It 
was shown that in order to supply 
the farmer with the quality feeds 
and grains which are a major factor 
in his returns, it was necessary for 
the feed man to have adequate 
working capital. 

Because credit business entails 
additional expense in the form of 
bookkeeping records, collections, 
investigations, and often interest on 
bank loans made in anticipation of 
settlement of accounts receivable, it 
was pointed out that: 

(1.) The feed store operator must 
spend time in collections that takes 
him away from the mill. (2.) Human 
nature being what it is, the longer 
an account runs the more difficult 
it usually is to collect. (3.) Dozens 
of hours must be put in each month 
on bookkeeping that could be better 
devoted to running the mill. 

Two steps in particular have 
helped convince the customers that 
cash buying is desirable for them, 
as well as for the dealer. One is tho 
allowance of $1 per ton discount for 
cash sales. As dairy farmers in this 
section buy large quantities of feed, 
this soon reaches a very worthwhile 
saving from their standpoint. And 


ANY way you look at it selling 
for cash is the only logical way 
to operate a feed business ac- 
cording to the management of 
Frank Adams & Co., pioneer 
feed firm at Bellows Falls, V+. 
"We wouldn't think of switch- 
ing back to open credit," says 
Manager Adams, above. 


it's certainly a straight, definite way 
of proving that cash business is 
cheaper. Another aid to cash buy- 
ing is making feeds and rations, 
particularly in the poultry field, 
available in varied amounts to fit 
the individual’s purse. 

Still another effective argument is 
on a comparative basis. The first 
thing is to find out quietly where 
the feed customer buys his grocer- 
ies. Nearly every community has 
one or more chain stores, who 
frankly advertise the savings to the 
customer that their cash prices offer. 
In fact, it is their biggest selling 
point, particularly the super mar- 
kets. If you find that a person is a 
regular customer there, it is quite 
reasonable to assume that he is in 
a position to pay cas to the feed 
man as weu, and the «nly remain- 
ing problem is to coivince him. 
Then a reasonabie and just dis- 
count, such as Mr. Adams has offer- 
ed for 20 years, represents a real 
saving to the customer without turn- 
ing into cut throat competition for 
other feed stores. 

A complete milling service, such 
as Mr. Adams offers, is particularly 
conducive to cash operations be- 
cause it assures flexibility to almost 
any reasonable need. He has a 
Munson 24 inch grinder, a single 


(Continued on page 94) 
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HE annual Iowa Feed school 

under the joint sponsorship of 

the Western Grain & Feed as- 
sociation and the Feed Institute of 
Iowa will be held at the Hotel Fort 
Des Moines, Des Moines, Iowa, Sep- 
tember 25, according to an an- 
nouncement from the Iowa Feed 
Institute. The school will be open 
to all feed dealers, distributors and 
manufacturers, with sessions open- 
ing in the morning and continuing 
through late afternoon. All sessions 
will be held at the Hotel Fort Des 
Moines. 

Officials in charge of the feed 
school have arranged to bring a 
number of outstanding livestock 
and poultry authorities of the mid- 
west to Des Moines to conduct the 
sessions on each specialized sub- 
ject. 

Dr. Gus Bohstedt, head of the ani- 
mal husbandry department at the 
University of Wisconsin, will lead 
the discussion on dairy cattle feed- 
ing, and Rex Beresford, of Iowa 
State college, will discuss beef cat- 
tle problems. Dr. Henry T. Scott, 
president of the Wisconsin alumni 
research foundation, will head the 
discussion of vitamins in animal 
and poultry nutrition. Dr. B. W. 
Fairbanks, head of the swine hus- 
bandry department at the Univer- 
sity of Illinois, will discuss hog pro- 
duction, and Dr. C. D. Lee, veterin- 
ary research division, Iowa State 
College, will talk on poultry dis- 
eases. Dr. H. J. Sloan, University 
of Minnesota, has been invited to 
conduct the session on poultry 
feeds. Prominent specialists from 
other leading universities will also 
be on the program for consultation. 

Joe Meek, executive secretary of 
the Illinois Federation of Associated 
Retailers, has been engaged to ad- 
dress the noon luncheon session. 
He will speak on merchandising 
during the reconversion and post- 
war period. 

Part of the day will be devoted to 
open forum discussion of feeding 
and livestock health problems. The 
meeting will be climaxed by a 30 
or 40 minute open forum with all of 


officials name speakers for 
des moines meeting, sept. 25 


MARK THORNBURG 


the speakers on the panel, giving 
everyone present an opportunity to 
question the best authorities on his 
favorite subjects. 

“Iowa's feed industry has worked 
closely with the farmers in all war 
food production drives, and this 
fall's school is intended to keep feed 
dealers posted on the latest findings 
in each field of livestock and poul- 
try nutrition so they may be of ut- 
most help in meeting the problems 
which will come up during the com- 
ing fall and winter,” Howard Boeke, 
president of the Feed Institute said 
in reporting the plans for the school. 

Officers of the groups cooperating 

@ E. R. BELL, Richmond, Va., divisional 
manager for Arcady Farms Milling Co., Chi- 
cago, Ill., died August 4, at Lynchburg, Va. 
@ BERT O. COOK, Mecca, Ind., operator 
of the Mecca Elevator Co., died of a heart 
attack Aug. 13 at Clinton, Ind. 
@ BLACKFORD CO., Oskaloosa, Iowa, has 
installed a new 1¥2-ton feed mixer at its 
elevator, tripling the mixing capacity. The 
company has also installed a new truck 
hoist and portable corn sheller. Storage 
capacity has been increased by the addi- 
tion of two 2,600 bushel steel grain bins. 


GUS BOHSTEDT 


in the sponsorship are; of the Iowa 
Feed Institute: Mr. Boeke, Boeke 
Feed Co., Des Moines, president; 
George Cook, Tyden Feed Co., 
Dougherty, vice president; and Car- 
roll Swanson, Iowa Feed Co., Des 
Moines, secretary-treasurer. Carl 
Orsinger, Waterloo Mills Co., Wa- 
terloo, is president of the Western 
Grain & Feed association; Leland 
Miller, Federal-North Iowa Grain 
Co., Cedar Rapids, is vice presi- 
dent; and A. E. Sargent, Sargent & 
Co., Des Moines, is treasurer. Mark 
G. Thornburg, Des Moines, is the 
executive secretary of the associa- 
tion. 

@ LOGAN GRAIN CO., Logan, Kan., has 
installed a new feed mixer in its feed 
plant, doubling the capacity for mixing. 

@ BEN MAGNESS, McNally, Iowa, has 
purchased the Houlton garage at Ireton 
and will open a feed store in the building 
in the near future with Albert Holtdorf as 
manager. 

@ O. A. STREATOR ELEVATOR, Hudson, 
Iowa, has been purchased by Ben Mag- 
ness and Charles Brown of McNally. Mr. 
Magness owns the Spelts Grain Co. eleva- 
tor at McNally and H. M. Brown, father of 
Charles, is manager. 
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Whites Tivex, NATURAL RIBOFLAVIN SUPPLEMENT 


DERIVED FROM ANIMAL LIVERS 


The pile of livers shown above illustrates the natural source of 
this product. When these are acted upon by bacterial 
fermentation, the riboflavin content is increased materially. 
White’s LIVEX, a highly potent natural riboflavin supplement, is thus 
made possible. Guaranteed to contain not less than 
250 micrograms (gamma) riboflavin per gram... 
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Check the Advantages of | 113,400 per pound ... it is approximately ten times as potent 
liv ex in riboflavin as good grades of milk by-products and 
dehydrated alfalfa leaf meals. Produced with the same 
J Guaranteed fo contain not less 
exacting care and laboratory control that assure the 
sean ee. quality of White’s Pharmaceutical Products, LIVEX provides 
Y/ Vitamin valves obtained from the answer to the problem of fortifying poultry and swine feeds 
ee with adequate amounts of natural riboflavin at low cost. 


/ Processed entirely from natural 
materials. 


Vv Provides an easy, simple way for Whites 
distributing riboflavin uniformly 
in feeds. 


Dry, free-flowing, will not lump 
or cake. 


WHITE LABORATORIES, INC. 


Whites YaveX, guaranteed ay tHe makers of CLO-TRATE vitamin and propucts 


= 
/ Economical—saves on freight as 
only small amounts are required ; 
for each ton of feed. , i 


MERCK RIBOFLAVIN 
IN PLENTIFUL SUPPLY 


The recent action of the War Production Board in revoking the 
Riboflavin allocation order,* clearly reflects another triumph of 
the chemical industry—the commercial development and pro- 
duction of pure Riboflavin in increasing quantities. 

Stocks of Merck Riboflavin are plentiful; shipments are being 
made promptly; prices are the lowest in history; our scientific 
staff and laboratories are in a position to offer valuable assistance 
regarding the addition of micronutrients and trace elements to 


feeds and feed supplements. 


*Schedule 2, General Allocation Order M-300, covering Ribo- 
flavin, wes revoked on June 20 by t.:e War Production Board. 
It is no longer necessary to include the end-use certificate, nor 
to place orders by the 15th of the month preceding shipment. 


C ther Merck Productsfor the Feed Industry How the price level of Merck 


RIBOFLAVIN MIXTURE Make MERCK your Riboflavin declined with increased 


production and use. (Prices per gram) 
This product was developed for those 


manufacturers of feeds and supplements 
who prefer to use a mixture containing headquarters for 
one gram of riboflavin per ounce of 


1939 
RIBOFLAVIN 40 


distributes evenly, and has a guarant 

riboflavin content of 1,000,000 micro- 

grams pez ounce. (1,000,000 micro- 3.00 

grams = 1,600 milligrams = 1 gram.) © It is easy to use 

@ It is low in price 


1940 1941 1942 1043 


Also: CHOLINE CHLORIDE + NIACIN 
MANGANESE SULFATE + POTASSIUM IODIDE _ @ Itis the pure vitamin itself P| 
POTASSIUM IODIDE MIXTURE 


MERCK & Inc. Manufacturing Chemists RAHWAY, N.)J. 


New York, N.Y. + Philadelphia, Pa. + St. Louis, Mo. + Elkton, Va. + Chicago, Ill. - Los Angeles, Cal. 
In Canada: MERCK & CO., Ltd., Montreal and Toronto 
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here are a few tips on 


Merchandising 


ideas for post-war days 


ANKY, likeable Marion Kelly 

and I made 17 calls in three 

days ... one chick hatchery, 
a city market, three city feed stores 
and a dozen country elevators... 
starting with the Adair Grain & 
Feed Co. and winding up with 
Zinn's in Jackson, Mich. 

There is, therefore nothing thco- 
retical about the following mer- 
chandising suggestions to help 
meet the keener competition of 
post-war days. They come from a 
pencilled note book and from the 
clicking shutter of a little camera. 

First of all, a study of the men 
and women who are now success- 
fully selling feed and other products 
to farmers, suggests that it takes 
calm, friendly people to win new 
patrons and keep the old ones. 

Second, every blank wall space, 
except in inaccessible parts of the 
mill or warehouse, is a potential 
bulletin board. 

Third, better use should be made 
of identifying and advertising signs. 

Fourth, let the farmer do more of 
the talking. 

There, in a nutshell, are four fac- 
tors that will put a dealer up in the 
sun and help keep him there no 
matter how wild the competition, if 

that dealer will 
analyze and im- 
prove along just 
these four lines. 

Let’s back-track 
to the first point: 
calm, friendly peo- 
ple win new pa- 
trons and keep the 
old ones. 

We arrived at 
Adair, a cross- 
roads deep in the 
country north of 
Detroit, quite early 
on Monday morn- 
ing. Elmer Weinert and “Skip” 
greeted us. Elmer wore a freshly 
laundered work suit, as you can 
see. His elevator is “streamlined” 
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by JAMES H. BUSWELL 


in such a way that the farmer 
dumps in his grain on one side and 
drives around and gets the feed on 
the other. Elmer and his brother 
know just where to find things. 
Having organized the work, it does 
not “drive” them to the point of 
irritation. Every customer is greeted 
in a friendly, poised manner. The 
volume Elmer handles would sur- 
prise a lot of city brethren. His per- 
sonality attracts trade. Considera- 


E. H. Rowley 


tion of the human factor is first and 
foremost in any program of post- 
war selling. 

The Farmers Elevator Co., Rich- 
mond, has a kindly gentleman for 
its manager. E. E. Rowley spends 
much of his time in the spacious 
office where Mrs. Iva Smith pre- 
sides. Both of them smile readily. 
They have a sense of humor. Little 
differences between Mrs. Smith's 
figures and those of a farmer were 
adjusted patiently and in a way 
to leave the customer satisfied. A. 
W. Leverenz, president of the cor- 
poration and yard superintendent, 
has a jolly but firm approach to- 
ward life. That “saving sense of 
humor” keeps even the dead-beats 
friendly toward this firm. Once 
again, the people who wait on 


trade are “calm, friendly”. Do you 
wonder that this is one of Michi- 
gan's largest elevators? 

Orvy Hulett, Sr. sat at his desk 
in the coal office and talked in a 
“calm, friendly’’ way about many 
things including the posters on his 
wall, which is an- 
other story. Hulett 
quietly stated he 
was 70 and could- 
n't do the day’s 
work of former 
years; but he can 
and does talk with 
customers and 
“make them feel io 
important’ since 
he is a big man in Orvy Hulett, S-. 
Armada where the elevator, mill 
and coal yard of the Armada Ele- 
vator Co., Inc. are located. 

At Jeddo, Edward O. O'Conner is | 
manager of the Farmers Elevator. 
Herbert Barrett, assistant manager 
contacts the trade out in the mill. 
He has a big, boyish laugh thai is 
contagious. People drive miles out 
of their way to do business with 
him. Herb chuckled about a thin, 
little man, with a beak like a crow 
and a high pitched cawing voice, 
selling crow bait! 

Ed regretted that they couldn't 
handle a greater variety of goods 
and plans to put up a new store 
building soon as possible . . . come 
hell or high water 
at the war's end... 
with a nice line of 
hardware. Short- 
age of man-power 
is his main prob- 
lem now. He said, 
“Beats all how our 
customers like to 
‘come into one 
place and do their 

Herb Barrett shoppin’.’’ He sees 
the trend toward larger ‘“com- 
plete service” stores . . . what one 
dealer describes as “the farmers 
department store’. On the magnetic 
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personalities . . . the “calm, friendly ap- 
proach” of these men... a continued fine 
volume of trade will ride in on post-war 
changes. 


Carl Wendt and Howard McNary 


Both Carl Wendt, left, owner of Brown 
City Elevator and his right hand man, 
Howard McNary, are what some folks call 
“great kidders”. You can see that. They 
won't need to worry about post-war busi- 
ness. Personalities, even more than quality 
products, attracts volume at a profit. The 
weather is a safe topic of conversation. 


BROWN CITY ELEVATOR 
|| GRAIN ane BEANS 
} + COAL + 

BUILDETS SUPPLIES 


You'll notice that a big thermometer stands 
above the neat, well painted office and 
there’s a second one at eye level beside 


the door. Incidentally, this use of white 
letters against a dark background is an 
effective way to make a small building do 
a big job of identification and advertising. 

Miss Kallas, whose father is a partner 
in the Kallas Market, Flint, is a sturdy girl 
who handles 25 pound bags of dog food 
and chick feed like a more experienced 
clerk. She has a broad smile and... so 
Sam Barras assured 
us... keeps it work- 
ing from morning to 
night. When not in 
school, she’s at the 
market helping to 
solve that labor prob- 
lem. There was an 
air of industry and 
friendly cooperation 
at this store that is 
one “secret” of their 
success. This is in reality a “department 
store” for all kinds of fresh and canned hu- 
man food and livestock feed. A lot of items 
can be purchased at this “one stop” and 
current specialties are suggested even by 
the youth who meet the public. 

Now to “round out” this emphasis on the 
importance in any merchandising program 
of “calm,. friendly” people, take a look at 
Fred Knoll, manager of the Valley Eleva- 
tor at Capac. Fred and his pipe are in- 
separable. There is something dependable 
about a pipe. In spite of the many com- 


Miss Kallas 


plicated government regulations and other 
wartime difficulties, Fred keeps his sense 
of humor and balance. He does not show 
anger, no matter how he feels, having 
learned that “a soft answer turneth away 
wrath.” 

If you qualify as a “calm, friendly” per- 
son in all your dealings . . . when things 
are down as well as up . . . when facing 
irate as well as pleased customers... 
then you are now on the way to post-war 
prosperity, no matter 
what comes, so far 
as customer demand 
is concerned. People 
will gravitate to you. 
If you have grown a 
little mean and “can- 
tankerous.” that's the 
place to start chang- 
ing things! 

Farmers wander all 
over most elevators. 
There are certain 
places where they Foil 
like to stop and pa- Fred Knoll 
laver. Sunny spots... 
cool, drafty ramps in summer .. . hugging 
the stove or register in winter ... and 
always the office where transactions wind 
up. Keep adjoining wall areas busy sell- 
ing for you. That space costs nothing. It 
is “preferred position” for posters, dodgers, 
and even letters and circulars. 

The third consideration in the post-war 
selling program might well be the best 
use of identification and advertising signs 
out of doors where the public (some of 
whom aren't your patrons) drive by the 
door. 

The Michigan Bean Co. places neat signs 
at eye level about the plant rather than 
the customary signs on top of the build- 
ings. They also make every truck a mov- 
ing billboard. One dealer insists that when 
he gets a new truck after the war, he’s 
going to have his name, HOPKINS, also 
painted on top the cab so folks in offices 
above busy intersections can read his 
name. Repetition is a fundamental of good 
advertising. 

The Yale Elevator Co. has all trucks 
properly identified for quick reading and 
they also add “Grain, Beans, Feed, Coal” 
which carries advertising right into the 
farm yard. 


Zinn's at Jackson, pending the arrival of 
sign men to go all over their new store 
front, put up a cloth sign for identity. The 
entire front is now being painted a canary 
yellow with yellow letters against black 
background across the top of all windows. 

The country elevator is a ready-made 


advertisement! It is usually the tallest 


thing in town. The second glance shoyld 
carry into the mind thoughts of who you 
are, what you sell and how nice your 
plant looks. 

Use clever, temporary signs, like that 
one chalked on a blackboard in front of 
the Avoca Elevator, which reads .. . 

FILL YOUR COAL BIN NOW 
This place will be closed 
the day Germany gives up. 

As we kept eyes and ears open on these 
17 calls, it came to us that the most suc- 
cessful operators talk less than their cus- 
tomers. 

So, why not make a fourth rule, “Let 
patrons do most of the talking!’ 

The high record retail salespeople in 
Macy's great store were discovered to 
work around this formula... 

1—A smiling greeting 

2—Ask a question or two 

3—Then listen. 

4—Be prepared to answer questions 

5—When you talk, talk about the 

customer. 

That is difficult to improve upon when 
winning new and holding old feed cus- 
tomers. Besides, if you know your lines, 
it’s a lot easier to sell by letting the other 
fellow talk and sell himself. 


Expect To Slaughter 
100 Million Hogs 


The United States department of agri- 
culture reporis that hog slaughter in 1944 
is expected to exceed the 95 million head 
slaughtered in 1943 by about five million 
head. 

Total slaughter of hogs in the first nine 
months this year will be very large be- 
cause of the marketing of the largest part 
of the all-time record 1943 spring pig crop, 
and most of the 1943 fall pig crop in that 
period. 

Large marketings of 1943 spring pigs last 
winter overtaxed the ability of packing 
houses to slaughter hogs as fast as they 
arrived at terminal markets the depart- 
ment said. This resulted in congested mar- 
kets and short time embargoes on ship- 
ments of hogs to many markets until un- 
sold supplies could be disposed of. These 
conditions delayed marketings and were 
partially responsible for heavy market 
weights of 1943 spring pigs. 

Hogs produced in the 1943 fall crop on 
the other hand have tended to be market- 
ed early, the result of short supplies of 
corn and other feed grains in many areas. 
Consequently the average weights of hogs 
marketed during the late spring and early 
summer were lighter than during the last 
three years, when hog-feed price relation- 
ships were more favorable and feed-grain 
supplies more abundant. 

. 
@ VARNA MILLING CO., Varna, IIl., has 
been purchased by Hugh Lott, Blattsburg, 
N. Y. Mr. Lott plans to ship the bulk of his 
feed and grain production to eastern points. 
@ WILLIAM SCOTT, Betheny, Mo., has 
purchased the Burton Feed store and 
moved the stock to the Fred Long building 
where he recently opened a new feed 
business. 
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“MARQUETTE” 


IP HOSPHATE 
€ Defivorinated Phosphate > 


Acidulated Calcium 


Takes the Danger out of 
Adding Phosphorus to Feed! 


@ IMPORTANT among essential mineral constituents 
of feed, as they are used to develop bone, muscle, 
tissue, fat, teeth and hair, are CALCIUM and PHOS- 
PHORUS. Because phosphorus exists in vegetation 
in only limited amounts, it becomes necessary to 
provide an adequate amount of mineral in the right 
proportion. Grains in general are notoriously defi- 
cient in calcium and phosphorus. But a constant 
guard should be taken against the use of high fluor- 
ine, phosphorus supplements which endanger the 
health of all livestock. 


THOMPSON-HAYWARD 


@ Many progressive manufacturers of feed and min- 
eral compounds are using DEFLUORINATED PHOS- 
PHATE with satisfactory results. “Marquette” DE- 
FLUORINATED PHOSPHATE furnishes a needed 
mineral supplement very low in fluorine, high in 
phosphorus, and LOW IN PRICE. Avoid the dangers 
of adding phosphorus to feeds by using *DP... the 
dependable, safe, economical supplement. 


@ PLACE fall and winter requirements now. Mini- 
mum car 40 tons. Immediate shipment. All quota- 
tions made F.O.B. LaSalle, Illinois. Write for price 
TODAY! Adequate stocks insure prompt delivery. 


CHEMICAL COMPANY 


KANSAS CITY 8, MO. 


BRANCHES: 
MINNEAPOLIS 
OKLAHOMA CITY 


SAN ANTONIO ST. LOUIS 


DES MOINES 
DAVENPORT 
NEW ORLEANS 


HOUSTON CHICAGO 

DALLAS OMAHA 

WICHITA DENVER 

MEMPHIS TULSA (6) 
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Did you ever stop to think that every time you add a 
Vitamin Supplements to your mixed feeds, YOU are entrust- | 
2 ing the prestige of your NAME AND BRAND to the 
> organization which supplies you? SILMO has always 
y recognized this responsibility and has pledged its entire 
organization and reputation = 
1. 1° secure for you the utmost in purity and laboratory 
control of Vitamin A and D products. 
aa) 2. To make available to you at all times the most com 
plete line and most desirable potencies possible. 
Now, 25 always, We suggest that S|ILMO is dependable 
source of supply, with which you will enioy working- 
; 7 There is @ Silmo Product to fit the requirements of 
every Feed Manufacturer 
Laboratories and General Office: Vineland, New Jersey 


Nutritive 


FUNDAMENTAL weakness of 
corn-belt agriculture from the 
standpoint of livestock produc- 

tion has been, through the years, a 
shortage of suitable protein feeds 
with which to balance the corn crop 
in the feeding program. Clover and 
alfalfa hays have made a genuine 
contribution in this direction for 
roughage-consuming animals but 
are insufficient for many types of 
production and, due to their high 
fiber content, are entirely inade- 
quate for swine and poultry—the 
principal consumers of corn. 

Then came soybeans. While this 
crop has not entirely solved the 
problem, it has made a distinct con- 
tribution toward its solution and 
promises to assume even greater 
importance than now in the live- 
stock production program as the 
properties of the crop become fully 
understood. 

A complete review of the litera- 
ture dealing with the feeding value 
of the soybean plant and a critical 
evaluation of all the research in this 
field is much needed. The judg- 
ment of those with whom I con- 
sulted concerning the nature of the 
discussion which would be most 
useful to this program, however, 
was against such a review on this 
occasion. I have chosen instead to 
indicate as best I can the present 
status of the utilization of soybean 
forage and the soybean in livestock 
tations. 

The soybean crop has found use 
in livestock production as pasture, 
as silage, as hay, either alone or 
with other crops, and the mature 
seeds as a protein concentrate. The 
following tabulation gives the best 
data I have been able to secure on 
the proportion of the crop used for 
different purposes: 
10,820,000 
For hay 3,442,000 
Grazed or plowed under. 1,802,000 

Alfalfa and the clovers are much 
superior to soybeans as pasture 
crops. Soybeans grow from termi- 
nal buds and growth ceases once 
these buds are eaten off, so that the 


“An address delivered at the annual meeting of 


the American Soybean association held Sept. 12- 
13 at Urbana, Til. 
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of soybeans and soybean 
hay in livestock rations 


by W. E. CARROLL* 
University of Illinois 


crop does not continue to produce 
feed while being grazed as alfalfa 
and clovers do. The tangled nature 
of the growth of soybeans is an- 
other disadvantage because of the 
damage to the crop which results 
from the animals moving through it. 

Soybeans have been tested in a 
number of ways as a silage crop; 
they have been ensiled alone and 
mixed with corn or sudan grass or 
other crops. Experience seems to 
indicate that their best use for si- 
lage is in a mixture. When mixed 
with corn, sorghums or the grasses, 
soybeans improve the nutritive 
value of the silage by increasing 
its protein content. Dairy cows 
whose rations are not well fortified 
with protein have been observed to 
increase their milk flow as they are 
changed from corn silage to corn- 
soybean silage and to decrease 
their flow as a change in the other 
direction is made. 

Whether a given acreage of soy- 
beans can be used to better advan- 
tage as silage than if converted to 
hay has apparently not been deter- 
mined. In fact, this may well de- 
pend on a number of factors such 
as the cropping system followed, 
labor distribution, available silo 
and mow space, and temporary 
weather conditions. 

Soybean hay of good quality is of 
similar composition and feeding 
value to alfalfa hay. It contains 15 
per cent of protein and not to ex- 
ceed 28 or 29 per cent of crude 
fiber. It has been fed experimen- 
tally to and has demonstrated its 
value for all classes of farm ani- 
mals. 

Rather than to tire you with a 
long recital of the results of numer- 
ous feeding trials which support 
this general conclusion,I have cho- 
sen to call to your attention some of 
the considerations which must be 
kept in mind if most advantageous 


use is to be made of the soybean 
plant when it is used as a hay crop. 

In the first place, good quality 
soybean hay is less commonly seen 
and more difficult to make than 
good quality alfalfa hay. The late- 
ness of the soybean hay season is 
doubtless an important factor, 
though differences in maturity of 
the plant when cut for hay, as well 
as variety, rate of planting and 
fertility of the soil may all have 
their influence. The wide variation 
in nutritive value of soybean hay 
is evident from the variable results 
which have been reported from ex- 
periments in this field as well as 
from the varied experience of prac- 
tical feeders. 

Some confusion exists on the 
question of the stage of maturity 
of the soybean plant at which it 
should be cut for hay. It is safe to 
say that there is no one best stage 
as this will differ with the purpose 
for which the hay is to be used. 
Increasing yields of hay are ob- 
tained with increasing maturity up 
until the pods are reasonably well 
filled but before the leaves begin 
to turn yellow. The principal 
change in composition of the plant 
during this period is an increase in 
crude fiber and a decrease in caro- 
tene. For example, eight samples 
of soybean hay cut before bloom 
showed an average fiber content 
of just over 21 per cent; whereas, 
22 samples cut when seed was de- 
veloped contained over 28 per cent 
of fiber on the average. The per- 
centage of protein does not change 
greatly with maturity. A change 
which may be of great importance 
under certain conditions, however, 


is the rather rapid reduction in vita- 


min A potency with increasing ma- 
turity of the plant during this pe- 
riod. This would come to be a ma- 
jor consideration in case the hay 
is to be used as the principal source 
of vitamin A in any ration, but par- 
ticularly in the rations of swine and 
poultry for. thé reason that these 
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animals cannot consume large amounts of 
roughage in any form. 

It seems evident, therefore, that soybean 
hay which is to be used in swine and poul- 
try rations, as principal source of vitamin 
A, should be made from beans out at 
about the bloom stage. For other classes 
of farm animals, on the other hand, ad- 
vantage may well be taken of the some- 
what greater yield which may be obtained 
by permitting the crop to mature until the 
beans are fairly well formed in the pods. 
Even this mature hay should be harvested, 
however, before the lower leaves of the 
plant begin to turn yellow. 

A practice which I believe is much too 
general with soybean hay is to leave it 
exposed to the weather for long periods of 
time, even throughout the winter. The alibi 
given for this—that animals eat the weath- 
ered hay readily—certainly does not justify 
the treatment. Unless the hay is much 
more resistant to the weather than clover 
and alfalfa hay, a large part of the nutri- 
ents will have been leached from it long 
before spring. 

It is the seed of the soybean plant that 
offers corn-belt feeders a source of home- 
grown protein concentrate. As long as the 
market demand for soybean oil keeps pace 


with the increased production of beans, 
few beans are likely to be fed directly to 
livestock for the meal is more useful for 
this purpose than the beans. It is con- 
ceivable, however, that for a time after 
the war the acreage, which has been ex- 
panded to meet war needs, will provide 
more oil than can be used readily by 
peace-time industries. Such conditions may 
well provide less soybean meal than live- 
stock feeders can use and may result in 
considerable amounts of beans being fed, 
temporarily, at least. If used with discre- 
tion this is no cause for alarm. Members 
of this association are well acquainted 
with the fact that soybeans can not be fed 
successfully to poultry, that they should 
not be fed to fattening hogs and that they 
have only limited use in other swine ra- 
tions. On the other hand, soybeans have 
been found useful in the rations of beef 
cattle, dairy catle, sheep and horses. 

Experiments have been very consistent 
in showing that poultry cannot utilize soy- 
beans to advantage and practical poultry- 
men have given up trying to include them 
in rations for their birds. 


The situation with hogs is somewhat dif- 


ferent. After becoming acquainted with 


beans, hogs eat them reasonably well and 


Swinging on the Barnyard Gate 
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with fairly good results. They are, how- 
ever, not nearly as effective in most swine 
rations as soybean meal or other available 
protein-rich concentrates. The principal 
hazard of feeding soybeans to hogs, how- 
ever, does not relate to the rate and 
economy of gain of the animals, but to 
the quality of pork produced. The soft pork 
question as it relates to soybeans has been 
discussed before this association on sev- 
eral occasions and | have no intention of 
doing more than call attention to the fact 
the hazard is real and is still present. 

Protein concentrates are less extensively 
used in feeding sheep and horses than in 
feeding other classes of farm animals, 
Whenever a supplement is needed in 
sheep and horse rations, however, soy- 
beans may be used. In sheep feeding soy- 
beans have proved to be equal to linseed, 
cottonseed and soybean meals, and if fed 
to horses in the spring they appear to 
hasten shedding and the development of a 
smooth, sleek coat. 

Soybeans have proved to be an excel- 
lent protein supplement in rations of all 
classes of beef cattle: fattening cattle as 
well as young stock and breeding animals. 
Discretion in their use is advisable under 
certain conditions. For short feeds up to 
100 days, soybeans may be used as the 
only protein supplement in amounts re- 
quired to balance the ration. Long-fed 
cattle on heavy feed are reported to tire of 
a ration which contains as much as two 
pounds of soybeans and refuse to eat 


- enough to produce maximum gains. Under 


such conditions it may be well to feed a 
safe amount of beans and use cottonseed 
meal to provide additional protein which 
may be needed. 

Scours are another thing to be guarded 
against as cattle on a heavy feed of soy- 
beans appear to be somewhat more sub- 
ject to this malady than cattle which are 
fed cottonseed meal. 

Experiments have demonstrated that a 
grain mixture supplemented with soybean 
is just as satisfactory for growing dairy 
heifers as one supplemented with linseed 
meal. The dairyman who grows soybeans, 
therefore, has on his farm the necessary 
source of protein for his young stock. 

Ground soybeans may be used to the 
extent of about one-fourth the concentrate 
mixture for cows in milk. The oil in the 
beans increases the proportion of low- 
melting-point fats in the butter enough to 
give it an undesirable softness if beans 
are fed to greater extent than this. Beans 
fed in practical amounts do not injure 
the flavor of the resulting milk or butter. 

Soybeans appear to contain some prin- 
ciple which, when fed to lactating cows, 
interfers with the normal transfer of caro- 
tene and vitamin A of the feed into the 
butterfat which is produced. The factor 
responsible for this action has not been 
identified but it has been shown to be 
present in both the oil and the oilmeal as 
well as in the entire beans. This suppres- 
sing action, while significant, is not com- 
plete, so that in the presence of soybeans 
fairly satisfactory amounts of carotene and 
vitamin A reach the butterfat if the ration 
fed has a high vitamin A potency. 

Before closing I should like to suggest 


(Continued on page 104) 
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Again 
Available! 


SEA PEP 


Standardized Feeding Oil 


Because of Termination Order No. 60 of the 
War Food Administration, we are again able 
to supply our famed SEA PEP Brand 600A/- 


100D Standardized Feeding Oil. While stocks 
will be limited, we expect to have sufficient 


oil available to take care of immediate needs. 


VAN CAMP LABORATORIES 


Division of VAN CAMP SEA FOOD CO., INC. 
Terminal Island, California 
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25th 


VERYBODY knows Max. Max has been 
attending conventions, calling at offices 
and making friends in the feed industry for 
more years than most of us can remember, 
since 1904 to be exact. This month, conse- 
quently, everybody is genuinely happy to 
congratulate Max F. Cohn on the 25th 
anniversary of the Sunset Feed & Grain 
Co. of Buffalo of which he is the founder 
and president. 
Max started in the feed business in the 
Buffalo office of the Oneonta Milling Co. 
which was then managed by Arthur C. 


best in your territory. 


respected lines. 


It Isn't a Matter of Luck 


Specializing in seed corn and seed oats, Oo & M 
“Since 1912” has been breeding, crossing, growing and 
improving standard varieties of open pollinated and 
many hybrid corns and eliminating the less satisfactory. 
We have today the finest list of varieties ever offered. 
The best hybrids, and probably more standard varieties 
of open pollinated adapted to the various territories, are 
available to you through O & M. 


All O & M Seeds are tested in our own laboratories 
and tried in our own trial grounds. 


O & M Seedsmen travel nearly every state in the 
Union and are familiar with soil and crop conditions. 
Accordingly, we are in a position to make recommenda- 
tions as to the varieties of seed which are known to do 


Why take chances on other seed when O & M holds 
better crops in prospect? Buy your seed more carefully. 
Buy with confidence. Learn more about these highly 


Write, phone or wire for prices on any 
quantity from a bushel to a car load. 


marked by sunset 
feed & grain co. 


Palmer. Five years later he followed Mr. 
Palmer to Waverly, N. Y., where Mr. Palm- 
er had started a new company now known 
as the Tioga Feed Mills. In 1911, Max 


joined Chapin & Co. covering western New 
York and western Pennsylvania and re- 
mained with that firm up to the time he 
joined the army for World War I in 1917. 


The O&M SEED Company 


GROWERS - - 


GREEN SPRINGS, OHIO 


MAX F. COHN 


Speaking of his military service, Max says: 

“I enlisted as a private in the motor 
transport corps and returned a sergeant in 
the same service, having spent approxi- 
mately 18 months in Europe—most of it in 
territory which is very much in the news 
today for I landed at Brest, went to St. 
Nazarre and then to Nantes where we 
started a motor reception park. 

“I spent my first leave at St. Malo-Dinard 
and my second leave on the French Riviera, 
going through to Mentone and then back 
through Monte Carlo, Nice, Cannes and 
Marseille. Also, shortly after the armistice 
I was on special service and drove Maj. 
Gen. Henry J. Reilly (retired) and the first 
night we stopped at Chalons-Sur-Marne.” 

Max returned from Europe in July 1919 
and immediately began to organize his 
own company, receiving his incorporation 
papers for the Sunset Feed & Grain Co. 
on September 1. During the present war, 
Max served several months as feed price 
specialist with the office of price adminis- 
tration in Washington during which time 
the business was handled by Harold E. 
Bradt, vice president of the firm, who has 
been with Max since 192]. 

@ ILLINOIS GOLDEN GRAIN MILLS, have 
purchased the Weaver hatchery building 
in Princeville, Ill., and will convert it into 
a modern feed mill. 

@ GEO. DAGGET & SONS, Omro, Wis., 
have purchased the A. H. Austria flour -and 
feed mill. Improvements will be made as 
soon as machinery is available. 
@ NATHAN BENEDICT, Darlington, Wis., 
has purchased the feed mill and store 
operated by Oliver Olson for the past 
quarter century. 

@ LIETHEN GRAIN CO., Appleton, Wis., 
will begin construction on a new elevator 
to replace the one which burned down in 
July as soon as the industrial commission 
approves completed plans. Construction is 
expected to require about 60 days. The 
new building will have a capacity of 100,- 
000 bushels of grain. 
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TOP PRODUCTION ASSURED 


--- IF ALL 4 DO THEIR PART! 


HOW 
NOPCO PRODUCTS ond 
HELP ALL 4 TO DO THEIR PART by mating vise of thove 


e use of those 
A main concern of all 4 is the availability of 
nutritionally complete feeds. “Nopco”* Vitamin 
A & D products are widely, successfully used as 
“utilization” aids to help make and keep feeds rich in 
growth, health and production factors. They help offset 
ingredient shortages by effecting a more complete utili- 
zation of minerals needed for top production of firm-shelled 
eggs and by providing guaranteed amounts-of Vitamin A 
needed to prevent deficiencies threatened by shortages 
of yellow corn and alfalfa. 


ALWAYS AVAILABLE. No hunting around 
for ““Nopco” Vitamin A & D products. ‘“‘Nopco’”’ 
facilities assure an abundant, uninter- 

rupted supply of these feed 

essentials. 


quently gets surp 
results through ma 
most of available fee 
culling flocks thorou 
following efficient 
practices. 


| The POULTRYMAN 


The INGREDIENT SUPPLIE! 
makes an important con : 
tribution by backing up 


the Feedman to the best of his 
ability with ingredients which The FLOCK produces de- 

pendably when the Poultry- 
man, Feedman and Ingre- 


can be relied upon for depend- 
dient Supplier do everything 


able performance. 
NEEDED NOW MORE THAN EVER. possible to meet its nutritional 


needs. 


Both the availability and effectiveness of 
“Nopco” products, and their value in 
helping offset short ingredients, keep the 
demand for them steadily growing. Write 
for information and prices. 


*"Nopco” is a trademark of the National Products Company 


BOSTON «+ CHICAGO CEDARTOWN, GA 
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Seems like they all want 


If you do not already handle Calf Manna, 
write our nearest office today for com- 
plete information. 


1060 Stuart Bldg. or Oconomowoc, 
Seattle (11),Wash. Wis. 


Probably you've heard 
of this popular little 
book, different from 
anything you've ever 
read—full of common 
sense. 


We will gladly send you 
a copy without charge. 


Address: 
Albers Milling Calf Manna 
Company Dept. O-P-1 
Dept. O-P-1 Carnation Bldg. 
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CALF MANNA! 


A survey recently made shows that two of the four largest poultry- 
breeding farms in America feed Calf Manna; that 7 of the 8 most 
valuable animals of the beef and dairy breeds sold in 1943 came 
from farms where Calf Manna was fed. Four of the five highest 
producing cows in the United States were raised on farms where 
Calf Manna was fed. 


Many of the largest and most successful breeders of horses, cattle, 
hogs, sheep, goats, tabbits, turkeys, and pigeons have been feeding 
Calf Manna for yeats (some for over 10 years). It is sold in every 
State in the Union and in every foreign country that can still import 
it. Through war and peace, the demand for Calf Manna has grown 
year after year. Dealers call it a “‘volume builder.” They say it brings 
the best folks in their neighborhoods into their stores. 


Based upon years of research, proved by years of performance, 
used by the largest as well as the smallest breeders and feeders of 
all kinds of animals and fowls, Calf Manna is more important today 
than ever before in aiding America to meet farm seiheaion goals. 


Mills in Peoria, Los Angeles, Oakland, Portland, and Seattle. 
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Oak 


F you had been in Red Oak, 

Iowa, one day last May you 

would have probably whistled 
out loud at the large, happy crowd 
that thronged the main street of the 
small town. “All of these people in 
town just to shop?” you might have 
inquired of a native. “Nope,” the 
old-timer would have replied, “the 
Martins are holding their annual 
‘Rooster Day’ celebration.” 

Rooster Day is no small event on 
the calendar of the residents of the 
community and they turn out en 
masse to help Martin & Sons cele- 
brate the anniversary of their com- 
ing to Red Oak. The firm was es- 
tablished five years ago. During 
those five years the three Martins 
have become the largest buyers of 
poultry, eggs and cream, and the 
largest distributor of Nutrena feeds 
in southwestern Iowa. Rooster Day 
is just one effective business-boost- 
er used by Hurd Martin and his 
sons J. W. and Roy but it ranks as 
the best good-will feature of them 
all. 

The event is held in May and all 
farmers in the trading area are in- 
vited to come in and sell their roost- 
ers. This year during the three-day 
celebration 3,000 feed customers 
brought in 10 tons of roosters, shook 
hands all around, joined the Mar- 
tins in an ice cream bar “on the 
house,” and generally conveyed 
the idea that they were proud to 
have the firm in Red Oak and 
wouldn't think of doing business 
elsewhere. 

Rooster Day, a wartime casualty? 
Not on your life! 

“The people like it too well for us 
to abandon it and besides we aren't 
forgetting to keep the name of Mar- 
tin before the public just because 
feed is moving like hotcakes now!” 
said J. W. Martin. “After the bombs 
stop falling and competition flour- 
ishes again, a carry-over of good 
will is going to count like nobody's 
business.” 

Martin & Sons are also continu- 
ing their intensive direct mail pro- 
gtam which is supported by other 
excellent forms of advertising 
including clever, attention-getting 
newspaper ads. 
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day is effective business 
booster for martin & sons 


IN SPITE of wartime difficul- 
ties, J. W. Martin, right, and 
his brother Roy, left, manage 
to find time to make an occa- 
sional trip into the country to 
build good-wil. They are shown 
above inspecting some prize 
hogs of one of their customers. 


Highlighting the direct mail cam- 
paign is the postcard plan which 
has been checked on several occa- 
sions to see if it has real business- 
building propensities. Surveys have 
proved that for each penny post- 
card mailed, five sacks of feed are 
sold. The few hundred dollars in- 
vested in these postals each year 
bring returns up in the thousands. 

Here’s how they do it! 

1. About 2400 cards are mailed 
monthly to lists of “actives” and 
prospects, including boxholders in 
nearby towns. Almost 30,000 cards 
a year at one cent each, plus print- 
ing at $3 per thousand. 

2. Special mailings on double 
postcards to the occasional custom- 
er who stops trading for no appar- 
ent reason. The prepaid, addressed 


card, usually brings him back. This 
man will come in handy atter this 
wartime gold rush is over, the Mar- 
tins insist. 

3. A coupon good for 10 cents on 
any 100-pound sack of feed is some- 
times offered on the cards. 

Says Roy Martin: “The way the 
cards come back there’s no doubt 
as to whether it pays to advertise 
feed by mail.” 

News stories in the town’s lead- 


- ing newspaper are still coveted by 


most business men as a means of 
keeping their name before the pub- 
lic and all three of the Martins tax 
their minds for ideas that will glean 
them space in the news columns. 
For example, a year or two ago they 
called the editor in and unfolded a 
well organized plan for launching 
a pork production campaign which 
tied in directly with the national 
Food for Victory program. A big 
spread in the news columns came 
from this campaign and shorter 
news follow-ups on the progress of 

(Continued on page 100) 
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EAMWORK keeps the feed 

and seed business of the Lin- 

wood Feed & Seed store, Okla- 
homa City, Okla., rolling. The spirit 
of cooperation that accomplishes 
the seemingly impossible is credit- 
ed by Steve Schooler, manager, for 
the good service the firm gives cus- 
tomers as well as enabling it to 
remain in business. 

Teamwork at the store is strictly 
a family proposition. Son Irvin, 10, 
works diligently at a wide variety 
of duties in the store and does all 
of the sacking of feed. Mrs. Maxine 
Schooler, Steve’s wife, attends to 
the many details of the office, waits 
on trade and sees that the store is 
always as clean as a pin. 

When the war broke out Steve 
Schooler and his wife “took a look 
in the crystal ball,”” as they de- 
scribe it, to decide if they could stay 
in business in spite of the manpow- 
er shortage and the multitude of 
other problems brought on with the 
war. After a short conference, 
which included a new allocation of 
duties, the ambitious young couple 
reasoned that if all three of them 
pitched in they could not only cling 
to the business they already had 
but could increase their trade. The 
store is a shining example of the 
way families have helped feed re- 
tailers to weather wartime prob- 
lems. 

The Linwood store is located on a 
main highway and is strategically 
situated for farm business as well 
as suburban trade. Many of the 
customers work in town and also 


operate small farms on the outskirts - 


of the city. Therefore, much of the 
trade is handled around 5 o'clock 
when these customers stop in on 
their way home from work to re- 
plenish their feed stocks. 

“It looks like a ball game around 
here between 5 and 6 o'clock in the 
evening when people are going 
home. I tote the feed and my wife 
handles the cash,” is the way Steve 
Schooler describes the scene. 

Mr. Schooler likes retailing feed 
to backyard poultry raisers who are 
raising their own chickens in order 
to beat rationing because, he says, 


keeps business rolling at 
linwood feed & seed store 


they are scientific-minded about 
feeding and recognize the merits of 
a good brand of feed. They check 
results thoroughly to see if his feed 
is clicking with their flocks. Since 


STEVE SCHOOLER 


the answer is almost always in his 
favor - - - he carries a nationally- 
known line - - - they usually settle 
down to trading with him exclusive- 
ly and don’t shop around like some 
poultry-raisers. 

As far as advertising is concern- 
ed, Schooler has a penchant for 
humorous posters that give his cus- 
tomers a grin and put them in a 
good mood. “Customers pay atten- 
tion to posters with clever pictures,” 
he declared. Numerous posters with 
a funny wrinkle adorn the interior 
walls of his store. 

Steve Schooler is also a staunch 
believer in consistent advertising in 
community newspapers, and his ad 
in a regular position each week, 
describes the firm's line of feed, 
seeds, poultry medicines and gar- 
den supplies. Testimonial ads are 


used frequently by this retailer, es- 
pecially in connection with his line 
of poultry medicines which he is 
promoting steadily at the present. A 
brief sketch of the experience some 
customer has had with a particular 
poultry remedy often makes up his 
advertising space, and he feels that 
results from this type of advertising 
are worthwhile. 

The store doesn't offer a delivery 
service because Schooler likes to 
keep the staff strictly a family affair. 
However, if he is drafted, and there 
is a strong possibility of this, he 
admits that someone outside the 
family circle will have to be added 
to the personnel. 

A generous use of feed displays, 
both on the curb and inside, are a 
part of Mr. Schooler’s merchandis- 
ing formula. “If people see the mer- 
chandise, then they know you've 
got it,” he said. That is the reason 
displays of egg mash, dog food, 
and other feeds are placed here 
and there all over the store. There 
is a plainly-printed price board 
hanging over the doorway, too. 

How much courtesy is appreciat- 
ed in these days when feed buyers 
are many and merchandise is 
scarce is evidenced by the words of 
commendation paid Mr. Schooler 
by customers. One said: “You have 
done so well at taking care of my 
needs that I'll be remembering you 
long after the war is over.” Another 
customer thanked Steve Schooler 
and his wife and son for the friend- 
ly manner in which they dealt with 
him in spite of the rush of business 
that sometimes came to the store. 

“We try to take a personal inter- 
est in each customer,” noted Mr. 
Schooler. “The feed dealer who 
isn’t serving John Q. Public courte- 
ously today may find himself on a 
postwar dole.” 

The Schooler family will welcome 
the day of victory but until it comes 
they will be doing their usual bang- 
up job of keeping things moving in 
the store. 
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Likewise, it’s not difficult to 
make a good feed with high 


priced ingredients. The secret 
of success is to make a good 
feed with low cost ingredients. 


CANSAVE UP To 7/3 Your PHOSPHORUS Costs 


EA-CO edge. ances eussested by American 


To 
LL “supplics pho. 
fine ground, SEA.COLL 
18 less dusty and ‘5 mix, it dis- 
Perses casily throughou: the feed. It 
$8 Manufactured in the largest ind 
os most modern Plants, with the largest 
‘Shed ‘Capacities im the Dunnellon 
tneectore, shipments be 
s8tred 12 months of the year, 
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When the feed sack is empty . . . that’s when the real value of its contents is 
determined. Has the feeder bought and obtained the results he had a right to expect? 

“Make a feed that will make a profit for the man who feeds it” has been the guiding 
principle behind every sack manufactured by the Hubbard Milling Company since the first 
day the HUBBARD SUNSHINE label appeared on the market. 

Hundreds of successful dealers and thousands of satisfied customers give evidence that 


The HUBBARD SUNSHINE Way of feeding has produced the profitable results expected. 


EASTERN BRANCH 410 ELEVENTH STREET, AMBRIDGE, PA: 
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eye appeal helps 


ALPH J. KROFT, manager of the 

Medaryville Cooperative Co., 

Medaryville, Ind., believes that 
eye appeal spells success in busi- 
ness as well as bathing beauty con- 
tests; and the thriving business at 
the Medaryville Cooperative Co. is 
a tribute to the trim buildings and 
general neatness which character- 
izes the establishment, managed by 
Mr. Kroft. 

The newly painted white office 
building with the striking sign 
painted across the false front top is 
the climax to the improvement pro- 
gram inaugurated when Mr. Kroft, 
a Medaryville native, returned from 
neighboring Tefft, where he also 
managed a business, to take over 
the management of the old Medary- 
ville elevator under the cooperative 
ownership. 

A 60 foot feed shed, directly be- 
hind the office in the picture, was 
the first building added under the 
new improvement program and it 
has since been well stocked with 
all feeds excepting corn, which Mr. 
Kroft explains was hard to get at 
times because of the early market- 
ing of last years fall harvest by the 
farmers. 
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in feed business 


Next came an overhead cob 
house where farmers may back 
trucks or small trailers under the 
bins and load by simply opening 
the trap doors. This method has 
eliminated the back bending labor 
of shovel and fork, increased the 
demand for cobs as litter, feed lot 
tramplings and fuel, and hence 
speeded up and solved the disposal 
problem. 

The office and sheltered scales 
were the last building improve- 
ments to be made. All of the new 
buildings are of sturdy frame con- 
struction and painted white. Al- 
though they are not elaborate they 
present a neat appearance to the 


public and reflect the plain, good . 


tastes of the manager. 


To facilitate communication be- 
tween the office, mill, and elevator 
located in the rear, Mr. Kroft has in- 
stalled a loud speaker system. Or- 
ders and inquiries from the office 
can be heard anywhere on the 
premises. A two-way hook-up 
makes it possible for requested in- 
formation to be relayed right back 
to the office and saves many un- 
necessary steps and much time. 


Previous to his Tefft connection 
Mr. Kroft farmed in the Medaryville 
locality and also worked for a time 
in a local bank, where he made a 
host of acquaintances throughout 
the district. Business at the Medary- 
ville Cooperative Co. is brisk, and 
unlike so very many mills and feed 
stores across the length and 
breadth of the land, the company 
has not found the dearth of labor 
a problem. 


“We have indeed been fortunate 
in holding our help despite wartime 


EYE appeal spells success in 
business as well as in beauty 
contests according to Ralph J. 
Kroft, manager of the Medary- 
ville Co-op., Medaryville, Ind. 
He is shown left, with his pretty 
bookkeeper Rosemary Harris. 


EXTERIOR view of the Medary- 
ville Co-op. showing the newly 
painted white office building 
and warehouse. Note how the 
false front and the attractive 
sign add to the general ap- 
pearance of the plant. 


conditions,” Mr. Kroft said. 

Wayne feeds and supplements 
are the featured retail lines and all 
business transactions are conducted 
on a cash basis. Surprising as it 
may be delivery service at the Me- 
daryville Cooperative Co. has in- 
creased since the beginning of 
world hostilities. 

“We've tried to hold down mile- 
age,” said Mr. Kroft, “but with a 
steadily increasing business it's 
nearly impossible. It seems to me 
that one truck making a round of 
deliveries is more efficient than 
having scores of cars and trucks 
from all over the countryside mak- 
ing numerous trips for feed, and 
thereby wasting our limited supply 
of gasoline and tires.” 

Equipment in the elevator in- 
cludes a Gruendler hammer mill 
and a Burton one-ton mixer, both 
still doing yeoman service after 
many years on the job. 


@ HANLEY ROGERS, Belle, Mo., has re- 
opened his feed and produce business in 
the exchange building after four months 
service in the navy. 


@ H. E. TINGDAHL, New Richland, Minn., 
has assumed his new duties as manager 
of the New Richland Elevator Co. 


NEW FEED BUSINESS 

The Bison Grain Corp., has been organ- 
ized in Buffalo, N. Y., to carry on a whole- 
sale merchandising business, specializing 
in grain and feed ingredients, according to 
Fred E. Haller, president of the new cor- 
poration. Mr. Haller, a veteran of over 20 
years in the grain and feed business, was 
formerly associated with the American 
Elevator & Grain Co. in Buffalo. 
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. H. FERRELL, manager of the 

Cash Feed store in downtown 

Madisonville, Ky., has found 
that a convenient loading platform 
in the rear is the solution to one of 
the big problems confronting the 
urban feed store. 

This store is located in the center 
of a compact business block front- 
ing on a busy main street. Seldom 
are parking spaces to be found 
anywhere near this front entrance 
nor is there any private parking lot 
within reach. This is a situation that 
country people find especially try- 
ing and it is a well established fact 
that they usually drift toward the 
shopping points where parking 
problems have somehow been met. 

In the case of the Cash Feed store 
provision has been made for load- 
ing all feedstuffs in any sizeable 
quantities at the rear door. A well 
kept alley runs through this block 
with unobstructed entrances, and 
wide enough for two way traffic. 
Customers drive up into the space 
provided at the rear of the store 
where there is room enough to take 
care of any who must wait their 
turn at the loading platform. This 
is one of the handiest loading 
points to be found in that part of 
the country, and it naturally follows 
that most of their business is han- 
dled by way of the back door. 

The Cash Feed store itself is a 
newcomer to the field of feed mer- 
chandising having only been in op- 
eration little more than a year. But 
it is owned and operated by the 
Thompson Mills of Madisonville, 
which is an old established busi- 
ness. The store carries a complete 
line of nationally advertised feeds 
and remedies in addition to their 
own brands of feed and flour. The 
store is not large but since it is run 
in conjunction with the mills and 
stock can be replaced as often as 
necessary, no great amount of floor 
space is needed. The merchandise 
is arranged so that it can be han- 
dled to the best advantage, small 
packaged goods on shelves in front 
near the sales counter and cash 
register, and all feedstuffs toward 
the back from where it can easily 
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at back door solves parking 


problem at 


be trucked to the rear loading door. 

This is another feed store that has 
found it good business to handle 
baby chicks in the spring as well as 
all sorts of poultry equipment all 
during the year, along with poultry 
feed. Poultry customers like to do 
all their buying in one place these 
days. It saves time as well as tires 
and gasoline. The Cash Feed store 
not only has chicks in season and 
feeders, waterers, etc., but also car- 
ries a complete line of poultry 
remedies. Cards and pamphlets are 
placed conveniently on the counter 
for those who need information on 
the feeding and care of poultry. 

The customer demands in this 
type of store are varied. They cater 
to horse breeders, who want not 
only feeds but minerals and supple- 
ments; dog owners both rural and 
city, buying flea soaps and pow- 
ders as well as food; and rabbit 
breeders who have to have the 
special rabbit mixes. Mr. Ferrell 
says rabbits are raised extensively 
around Madisonville and he often 
finds it difficult to keep on hand 
enough feed to satisfy his bunny 
customers. Poultry raising has been 
on the up-grade in that part of Ken- 
tucky for a good many years and 
many large poultry farms are lo- 
cated in this section. It has been 
found here as well as in many other 
coal mine regions that hill land not 
suitable for farming can be profit- 
ably turned over to poultry raising, 
and does quite as well for this pur- 
pose as more fertile soil. 

The name of this store would nat- 
urally seem to preclude any neces- 
sity of discussing credit. As a mat- 
ter of fact, Mr. Ferrell says, any 
store opening for business these 
days would hardly find it necessary 
to consider this problem for indeed 
there is no problem. Most everyone 
has money these days and when 
customers have cash they really 
prefer to do business that way. On 
the whole, however, he thinks a 


cash feed store 


S. H. FERRELL, above, mana- 
ger of the Cash Feed store at 
Madisonville, Ky., has found 
the answer to one of the major 
problems of many downtown 
feed stores by providing a con- 
venient loading platform for 
his customers at the back door. 


cash business is the best bet any 
time. 

They have from the first consist- 
ently advertised in the local news- 
papers, and of course, use the liter- 
ature which the manufacturers pro- 
vide. Having the background of an 
already well established business 
this store inherited a list of custom- 
ers to start with, and so has escap- 
ed the hardships of many new deal- 
ers. But it has all the earmarks of 
a successful undertaking on ‘its 
own. 

There is a friendly atmosphere 
here. Mr. Ferrell obviously consid- 
ers his customers as his friends and 
fhey like to stay and visit a while 
after transacting their business. 
Benches around the front of the 
store are provided as an added 
convenience and are usually occu- 
pied. The little city itself reflects 
the sunshine of Kentucky's well 
known hospitality. In its public eat- 

(Continued on page 82) 
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A NECESSARY 
FEED INGREDIENT 


B-43 Riboflavin Supple- 
ment is a natural source of the 
water-soluble vitamins as well 
as a valuable feed ingredient 
made from grains. B-43 sim- 
plifies the feed manufacturer’s 
problem of including ample 
quantities of riboflavin. Each 
ton adds 2000 pounds to your 
feed volume... it requires no 
pre-mixing. 


Adequate riboflavin in poul- 

try and livestock rations as- 

__ sures high livability, faster _ 

rity. B-43 contains not less 

than 113,400 micrograms of 
riboflavin per pound. 


Return coupon 
today for new 
folder on B-43. 


Solvents Co: 


17 East 42nd Street, New York “7, N.Y: 

Please send me, without obligation, a copy of 
your new folder on B-43. | 
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Wheat 


HE domestic wheat supply, not in- 
cluding imports, for the 1944-45 year is 
now indicated at about 1,444 million bu- 
shels, which would be second only to the 
1,606 million in 1942-43 and 1,458 million 
in 1943-44, and would be considerably 
larger than the 973 million bushel average 
from 1932-41, according to the United 
States department of agriculture. 
As of July 1, the crop was indicated at 
1,128 million bushels, which would be the 
largest in our history, and 93 million bu- 


MAKING MORE MONEY from hogs often 
depends on cutting down pig losses and 
having heavier pigs at weaning time. Here’s 
where vitamin-rich Ful-O-Pep Pig Starter 
may be a real help to your customers. 


HELP HOG RAISERS CUT DOWN 


» LOSSES AND RAISE BIG LITTERS 
BY RECOMMENDING FUL-O-PEP 


for 1944-45 to be 
above ajlverage 


shels above the indication based on June 
1, conditions. Conditions have continued 


favorable since July 1. 

The carryover of old wheat on July 1, is 
estimated at 316 million bushels, and al- 
though considerably below the 622 million 
figure of a year ago, it is about a third 


SO RECOMMEND THIS appetizing, growth- 
promoting feed to your customers and 
help them do a better job of raising big, 
husky fall litters. For more information, 
write... 


THE QUAKER OATS COMPANY, CHICAGO 4, ILL. 


larger than the 235 million average from 
‘32-41. 

For the first time in three years the pros- 
pective crop probably will be large enough 
to meet requirements without reducing the 
size of the carryover the department said. 
On the basis of prospective disappearance 
(without including imports) stocks July 1, 
1945, may not be much different from the 
316 million bushels estimated for July 1, 
1944. The reduction from the all time rec- 
ord high carryover of 632 million bushels 
in 1942 reflects very large use of wheat 
for nonfood purposes, the department said. 

Disappearance in 1944-45 may not be as 
large as the record 1,290 million bushels in 
1943-44. Utilization for food, seed, and 
alcohol are expected to be slightly larger 
than in the year just past, when these 
three items were about 545 million, 79 mil- 
lion, and 107 million respectively. The 
quantity of wheat fed in 1943-44 totaled 
about 517 million bushels, of which 100 
million were fed on farms where grown 
and the remainder domestic and imported 
wheat purchased. The quantity of wheat to 
be fed out of the present crop will depend 
upon the outcome of the corn crop. On the 
basis of present prospects 250 million to 
300 million bushels might be used. Exports 
will depend on the progress of the war. 
Last year they totaled less than 50 million 
bushels, but in the current year are ex- 
pected to be substantially larger. 


Three Promotions 
On Conkey Staff 


Frank. S. Sheets, president of the G. E. 
Conkey Co., Cleveland, Ohio, has an- 
nounced promotions for three members of 
the Conkey organization effective Oct. 10, 
1944, 

George C. Eicher, manager of the Ne- 
braska City, Nebr., plant for the past 16 
years, will return to the home office in 
Cleveland as executive vice president. Be- 
fore going to Nebraska City Mr. Eicher 
served in various capacities with the com- 
pany including seven years as branch 
manager of the Toledo, Ohio plant 

Harold E. Fouts, assistant manager at 
Nebraska City, will assume the duties of 
manager there, and Joe Stevens, former 
sales representative, will become assistant 
to Mr. Fouts at Nebraska City. 

oo —_— 
@ CLIFTON: GRAIN CO., Clifton, Kan., 
has bought the Vining Grain Co. elevator. 


@ ED WILKINS, formerly operator of a 
grain elevator in Minnesota, is the new 
manager of the Nottingham Feed store, 
Cleveland, Ohio. 


@ IRVIN SOMMER, Crawfordsville, Iowa, 
has purchased the feed and produce busi- 
ness of Homer Martin. 
OHIO FEED SCHOOL 

The annual Ohio animal nutrition confer- 
ence is scheduled to be held at Ohio State 
university on November 9, 10, and 11, ac- 
cording to an announcement by the com- 
mittee in charge. The program will start at 
noon on Thursday and run through noon 
on Saturday. Details will be announced 
later. 
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the test your feeds 


Increase their nutrients, 
improve their balance and 
step-up their availability 
with Lacto-G Dried Whey 


ty: Feeds fortified with Lacto-G banish “Hidden Hunger’ 
"V help build better health, growth and egg production 


Poultrymen like feeds with a high conversion efficiency 
because they supply more nutrition per unit of intake... 
use less energy in the conversion process . . . promote 
more economical growth and egg production. 


Lacto-G is one of the best materials for assuring high con- 
version efficiency in feeds. The proteins, minerals and 
vitamins it supplies are valuable nutrients. Its high lac- 
tose percentage aids and speeds metabolism. 


Lactalbumin, the principle protein in Lacto-G, contains 
most of the amino acids required for growth in ratios that 
closely match chick needs. It is the most complete protein 
for poultry. 


The naturally grouped milk vitamins are especially effec- 
tive. They are all B Complex ... with a high amount of 


G... Pantothenic Acid and one or more as yet unidenti- 
fied. 


These unknown vitamins or factors so far known to exist 
only in milk or milk solids, may well be the balance wheel 
in the overlapping functions of vitamins and thus respon- 
sible for the greater effectiveness of milk vitamins in 
poultry feedng. 


The importance of lactose cannot be over-emphasized. It 
ranks high as an aid to the metabolism of calcium. It 


For further data address 


NATIONAL SALES AGENTS 


THE FEED BAG — September, 1944 


helps conserve energy in the conversion process and, as 
it passes through the digestive tract, stimulates the devel- 
opment of beneficial flora which offset the toxic effects of 


harmful putrefactive organisms and promote intestinal 
good health. 


For over 13 years there has been a constant increase in 
the tonnage of feeds fortified with Lacto-G. This is an 
outstanding tribute to their efficiency and economy for 
commercial poultry raising. 


[atic 
Be Sure 
it’s in 
Your Feed 
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HE employment of novel win- 

dow and interior displays has 

kept people crowding into the 
Neosho, Feed & Seed Co. at Neo- 
sho, Mo., just to look. Many of these 
“lookers’’ became permanent cus- 
tomers according to manager Hen- 
ry J. McKnight and his assistant, Al 
Reding, and it is for this reason that 
they consistently feature some form 
of live display. 

Some of the color and exotic at- 
mosphere of Trinidad, Tahiti or Tim- 
buctoo greets you at this unusual 
feed store. Parrots prance and 
pirouette in their cages. The sing- 
ing cockatoo has been all over the 
world and spent several years in 
China. This strange bird speaks 
many languages and is the delight 
of both young and old customers of 
the feed and seed firm. Children 
like to scratch the cockatoo’s head 
and he shows his pleasure at this 
by singing and dancing for them. 

At one time the menagerie at the 
store included a group of chattering 
monkeys but Henry McKnight be- 
lieves in changing the animal scene 
frequently so customer interest in 
his little zoo will always be high. 
Mike, the last monkey on exhibit at 
the store, was a fine companion 
and friend of the children of the 
town. They liked to watch him go 
through his repertoire which in- 
cluded a wide variety of tricks. His 
most popular stunt was to put out 
lighted matches or cigarettes and 
then eat them. One day an army 
officer came into the store and in- 
sisted on buying the monkey, so 
Mike left his haunts in the store and 
left behind many sad boys and girls 
who had come to love the friendly 
little monkey. 

To get folks in his feed store, 
Henry McKnight depends to a large 
extent on his unique attractions but 
he keeps steady, satisfied customers 
with his other ideas of modern mer- 
chandising, which includes news- 
paper advertising with a friendly 
tone. The dealer also keeps an ex- 
ceptionally neat, clean, well ar- 
ranged store. Counters and bins 
are always clean and orderly. Win- 
dow and sidewalk displays never 
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of wild life are featured 
at neosho feed & seed co. 


NOVEL window and _ interior 
displays featuring live birds 
and animals are consistently 
used by Manager Henry J 
McKnight to draw new custom- 
ers into the Neosho Feed & 
Seed store. Mr. McKnight is 


shown, left, above with his 
assistant Al Reding. 


have a disheveled appearance. 
“Unique displays, novelties and 
good advertising will get buyers 
into your store,”” says Mr. McKnight, 
“but it takes more than that to en- 
roll them on your list of permanent 
customers. Regular customers won't 
stay regular very long unless they 
feel they are really getting their 
money's worth. That means han- 
dling quality products and a friend- 
ly atmosphere. You have to make 


@ OLE-F. SETTELUND, formerly manager 
of the Elbow Lake Co-op. Grain Co. ele- 
vator, has -urchased the elevator and feed 
mill of the Farmers Elevator Co. at Gra- 
nada, and renamed it the Granada Grain 
Co. 


@ NEW HUDSON ELEVATOR, -New Hud- 
son, Mich., has been acquired by Robert 
McCrory and Edward and George Hock. 


@ O. A. COOPER CO., INC., Humboldt, 
Neb., has started construction of a local 
feed mill to replace one that burned down 
over a year ago. 


your customers feel at home and let 
them know that you are glad to see 
them come in your store.” 

The Neosho Feed & Seed Co. han- 
dles a well known line of commer- 
cial feeds and both Mr. McKnight 
and Mr. Reding make it a point to 
get acquainted with any stranger 
who drops into their store. They 
take pains to learn his name and 
where he lives and next time he 
calls you can be sure he will be 
greeted with a cheery “good morn- 
ing, Ed!" or “How do you do Mr. 
Jones!" Whether he makes a pur- 
chase or not every customer gets 
the same cordial treatment. 

The two feed men also offer help- 
ful service. Henry and Al are ever- 
ready with important feeding and 
management information, but the 
dealer insists that he owes much of 
his spectacular growth to live dis- 
plays and good showmanship. 

“Hundrds of feed dealers give 
good service,” he declared, “but 
few have been blessed with as 
rapid and phenomenal business de- 
velopment as I have enjoyed. Other 
feed retailers might not find a mon- 
key, cockatoo or cinnamon bear 
available, but they can easily ob- 
tain other local wild life that will 
attract attention . . . perhaps a 
snake or ‘coon. Even a brooder in 
a store window, with a few large 
breed chicks, creates an excellent 
attention-getter. For novelty, attrac- 
tively marked crossbred chicks can 
be used. This is a good display,” he 
added, “I know; because I've used 
it!’ 

OPEN CHICAGO OFFICE 

Marin Sales Co., Buffalo, N. Y., has an- 
nounced the opening of an office at 327 
South La Salle street, Chicago to serve the 
Chicago and midwestern areas. W. P. 
Dunstan, formerly with the American Ele- 
vator Co., and well known to the feed 
trade in the mid-west and east, is in 
charge. The Marin Sales Co. handles 4 
full line of feed supplies besides repre- 
senting Van Camp Laboratories and sev- 
eral other nationally known manufacturers. 
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Today, the future history of American Agricul- 
ture is being written by America’s Future Farmers. 


The world’s food demands on the American 
Farmer are staggering. With the help of our 
FARM YOUTH, food production has been stepped 
up to a degree not dreamed of, a decade ago. 
Their understanding of modern methods is amaz- 
ing. A decade hence, they will be expert agri- 
culturists in every sense. 


These boys and girls will carry on the tradi- 
tional American advantages we are fighting for. 
Their rich experience and educational training 


JOHN W. 
YORK, PA. 


LANCASTER, PA. 


will develop them for future farming, which will 
be more attractive than ever before. Better ma- 
chinery, better breeds of poultry and livestock, 
and a newer knowledge of nutrition, will result 
in STILL GREATER production with less drudgery. 
We are proud that Red Rose Feeds will play a 
prominent part in this great work. To America’s 
Future Farmers we pledge our best in feeds and 
service, just as we have served their parents and 
grandparents, for more than a Century. 


& SONS 
CIRCLEVILLE O 
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HOUSANDS of progressive poultry 
raisers use Avi-Tab regularly. Many 
report benefits and improvements. 


This is because, in many flocks, there 
are some birds which a tonic appetizer 
will benefit. 


You have customers with birds like 
that right now. Recommend a ten day 
treatment with Dr. Salsbury’s Avi-Tab. 
Watch how those birds respond. 

Avi-Tab is easily mixed in wet or dry 
mash; birds eat it readily. So, help your 
customers to meet this problem. Get your 
share of this business. Whenever a tonic 
appetizer is needed, be sure to recom- 
mend genuine Dr. Salsbury’s Avi-Tab. 


POWERFUL PROMOTION Makes 
YOUR SELLING EASIER 


Big, two-color ads in farm and poultry 
papers from coast to coast are reaching 
your customers, creating a demand for 
Avi-Tab. You receive free mats and sug- 
gested advertisements to help you tell 


them to see you when they “come-a- 
buying”. 

Striking window and store displays... 
interesting literature ... help you attract 
them, sell them faster. All this help is 
yours free in selling profitable, popular 
Dr. Salsbury’s Avi-Tab. 


2 to 1 POULTRY RAISER FAVORITE: 


Dr. Salsbury'’s Rota-Caps. Due to their 
exclusive drug compound, Rotamine, 
Rota-Caps remove large roundworms 
and intestinal capillaria worms without 
the effect of harsher treatments. National 
surveys show this popular individual 
treatment preferred 2 to 1 by poultry 
raisers. 

Dr. Salsbury’s products 
and many special services 
help you to help your cus- 
tomers. Show them that 


you thus are prepared to help. Advertise and 
display this service emblem prominently. 


MEMBER 


NATION-WIDE 
POULTRY SERVICE 


DR. SALSBURY’S LABORATORIES, Charles City, lowa 


A NATION-WIDE POULTRY SERVICE 


STOMACHIC Flock 
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Displays 


INDOW and floor displays 
are the most important 
links in the promotional 


chain at Ward's Hatchery & Feed 
store, Mendota, Ill. In fact, at the 
present time, with the exception of 
handing out literature on feeds, 
they constitute the only formal 
methods of attracting business. 

The Ward store is located on a 
main business street of Mendota 
near the railroad station. It occu- 
pies a building 24 x 60 feet in size. 
It was established 12 years ago by 
Perry R. Ward. Associated with Mr. 
Ward was his son, also named Per- 
ry R. Ward. With the death of his 
father early in 1943, he took over 
the business. 

The Ward firm handles both the 
Conkey and Honegger lines of 
feeds and while all kinds of live- 
stock feeds are sold, poultry mash- 
es lead as they are a natural ac- 
cessory to a hatchery. The hatch- 
ery has three incubators with a 
total capacity of 48,000 chicks. 

In addition to chicks and feeds, a 
complete line of poultry supplies 
and Dr. Salsbury’s remedies and 
disinfectants is carried. Both of 
these lines form important depart- 
ments of the business. The remedy 
section shows a great deal of acti- 
vity. This year the large display 
rack has been re-filled half a doz- 
en times. 

The entire first floor of the build- 
ing, with the exception of a com- 
paratively small space in the rear, 
is arranged in a series of displays. 
Two incubators are placed cross- 
ways of the room, facing the front 
of the building. They extend to the 
wall on either side, with a wide 
space between affording access to 
the work room in the rear. Neat lat- 
tice work is placed over the incu- 
bators, the tops of the latter forming 
aledge. On this ledge at appropri- 
ate intervals are four pots of arti- 
ficial palms adding to the homey 
atmosphere. The incubators and 
their embellishments thus form not 
only a display in themselves but 
also a very attractive background 
for the other displays. 
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play major role in ward*‘s 
merchandising program 
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EFFECTIVE use of manufac- 
turer's advertising material is 
illustrated by this interior dis- 
play at Ward's Hatchery & 
Feed store, Mendota, Ill. Note 
the neat arrangement of lattice 
work and potted palms at the 
rear of the store. 


In front of the incubators are the 
feed displays, Conkey’s on one side 
of the room and Honegger’s on the 
other. The bags of feed are dusted 
before being piled so they present 
an attractive, clean appearance. 
At the front of the room are shelfs 
on which disinfectants and reme- 
dies are shown, a show case con- 
taining specialties in poultry sup- 
plies, and the Salsbury display 
rack. The room is wide enough for 
an island display of various kinds 
of poultry supplies down through 
the center of the room. 

“Our whole idea in our display 
arrangement,” says Mr. Ward, “is 
to make a favorable first impres- 
sion. To a newcomer the value of 
this first impression cannot be over- 
estimated. It often means the keep- 
ing of the casual visitors as a per- 
manent customer.” 

The minute one enters the door, 
Ward's whole business activity 
spreads before him like a pano- 
rama. The first impression is that 
of completeness, orderliness and 
cleanliness. The displays are so 
arranged that everything is visible 


from the door, and accessible to the - 
customer. If customers should dis- 
arrange any merchandise, it is 
placed back in order as soon as the 
customer leaves. No dust or dirt is 
allowed to accumulate and the floor 
is kept scrupously clean and neat. 

“We take just as much care of 
our window displays,’ added Mr. 
Ward. “These are also very impor- 
tant. Upon their neatness, arrange- 
ment and timeliness depends 
whether or not the prospective cus- 
tomer will venture into the store. 
“We are constantly changing our 
window displays, following season- 
al requirements very closely. Each 
kind of merchandise handled shares 
in these displays. 

“In all our displays, both floor 
and window, we make good use of 
posters and other advertising mate- 
rial furnished by manufacturers of 
our products; not hung up any old 
place but used in relation to the 
items displayed. An attractive fea- 
ture is a series of colored banners 
advertising various remedies and 
sanitary products strung across the 
rear of the store and high enough 
so it does not interfere with the 
displays. 

“We have what might be called a 
selfish interest in selling feeds and 
remedies in connection with our 
hatchery,” said Mr. Ward, “but 


(Continued on page 86) 
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Plan Huge Plant For 
Soybean Storage 


Construction of a million bushel soybean 
storage plant has been started at Clinton, 
Iowa, near Pillsbury’s nearly completed 
soybean solvent extraction processing 
plant according to an announcement by 
Clyde H. Hendrix, vice president of Pills- 
bury Feed Mills division, and Harry 
Schultz, vice president of Pillsbury Soy 
Mills division. 

Storage facilities will consist of 44 large 
concrete tanks, 110 feet high, and 30 inter- 
stice bins. The plant will be equipped with 
continuous grain driers and adapted to re- 
ceive beans either in carload lots or from 
the trucks of grain dealers. The unloading 


capacity will approximate 30 carloads a 
day. Planned primarily for soybeans the 
plant may be utilized for grain storage if 
needed. 

Pillsbury Feed Mills and Pillsbury Soy 
Mills are divisions of the Pillsbury Flour 
Mills Co., Minneapolis. 

@ LYONS GRAIN & LUMBER CO. elevator, 
Lyons, Minn., formerly the Holmquist Grain 
& Lumber -Co. elevator, is once more in 
operation after being closed for one month. 
James Burns is manager and C. E, Nuw- 
myer is the owner. 

@ CURTIS MARSH, formerly manager of 
the J. E. Hale Grain Co. at Collins, Iowa, 
is the new manager of the Farmers Grain 
Co. at Colo, Iowa. 


Process Patent Applied For 


618-20 Des Moines Bldg. 


BRAND VITAMIN D 
CARRIES THIS SEAL 
FOR YOUR PROTECTION 


WISCONSIN ALUMNI 


IOWA FEED COMPANY 


FOUNDATION 


Des Moines 9, Iowa 
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Canada Boosts 1944 
Wheat Seedings 


The 1944 wheat acreage of Canada 
shows a sharp increase not only over that 
of 1943 but also over earlier estimates— 
based on farmers’ intentions to plant, ac- 
cording to the United States department of 
agriculture’s office of foreign agricultural 
relations. The first official estimate places 
seedings in the three prairie provinces at 
23,100,000 acres, compared with 16,700,000 
last year, an increase of 37.8 per cent. 
These provinces normally account for 
about 95 per cent of the country’s total 
wheat area. 

The currently estimated acreage, the 
largest since 1940, is considerably above 
the 20,500,000 acres expected in May, on 
the basis of April 30 intentions to plant. 
A number of factors combined to encour- 
age the larger seedings. Included among 
them were comparatively high prices for 
wheat, exceptionally favorable weather at 
seeding time, easing—and finally a com- 
plete cancellation—of delivery restrictions 
on wheat of the 1943-44 crop, and the re- 
moval of payments for shifts of wheat 
acreage to other crops. 

The expansion of 6,400,000 acres in 
Canada's 1944 wheat acreage marks a re- 
versal of the dominion’s wheat policy thus 
far during the war, said the department. 
Up to this time Canada has been encour- 
aging farmers to reduce their wheat seed- 
ings in favor of feed grains, flaxseed and 
summer fallow. The increase this year has 
been largely at the expense of these crops 
and of summer-fallow. 

Weather conditions to date have been 
unusually favorable over most of the crop 
area. Timely rains made up for a moisture 
deficiency at the beginning ot the season 
and prospects now are generally favorable 
for above average yields, except in cer- 
tain districts. 

— 


@ BORTZ FEED STORE, La Porte, Ind., has 
moved into new quarters at 1115-17 Lin- 
coln Way. Several new pieces of equip- 
ment including a hammermill and corn 
cracker have been installed. 
oo 


@ SHULLSBURG FEED MILL, Shullsburg, 
Wis., recently opened in the Fleming ware- 
house building is now in full operation. 
The mill is operated by Ed Hillary. 

@ GLENN NEWELL, Greenville, Tex., has 
opened a feed store on East Washington 
street known as the Market Square -Feed 
store. 


LAUNCH NEW CAMPAIGN 

A new publicity campaign aimed at 
better feeding programs and company- 
dealer relations has been launched by the 
Consolidated Products Co., Danville, Ill. 
“Feed All Three” is the slogan chosen to 
best put across the idea that today’s feed 
rations for poultry and hogs are most im- 
portant to farmers from the standpoint of 
feeding the nation and meeting that need 
with a low-cost feeding program. Accord- 
ing to present plans the company expects 
to use the slogan for at least two years. 
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PILOT 


BRAND 


SHELL 


For twenty-three years this famil- 
iar trade-mark has assured poul- 
trymen of a dependable and 
economical source of pure Oys- 
ter Shell that is so necessary for 
their poultry. 


Morgan City, La. °¢ Berwick, La. 


Pilot Brand quality has always 
been maintained and it con- 
tinues to be just as safe as it is 
profitable. There is no substitute 
for these things. 


OYSTER SHELL PRODUCTS CORPORATION 
New Rochelle, N. Y. © St. Louis, Mo. 
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outsold 
competitive market 


Neeld home in St. Petersburg 


B. C, Neeld and family Modern merchandising plant 


---and became a million dollar Purina Dealer 


It’s impossible for a man to open a feed business 
in a town where price is paramount and sell a 
quality line... but is it impossible? Purina Mills 
has a number of dealers who have done that very 


has built a fine home for the family, has educated 
three children, and has placed B. C. Neeld in a 
position of community leadership. 


thing most successfully. Outstanding among them 
is B. C. Neeld of St. Petersburg, Florida. 


Neeld has owned the business since 1926. It 
started as a partnership six years earlier, and be- 
came the leading feed, fertilizer and insecticide 
store within two years. This is remarkable when 
you consider that everyone thought only cheap 
feed would sell in St. Petersburg. But with Neeld’s 
confidence in Purina, plenty of straight thinking 
along with on-the-farm selling, and a consistent 
quality and service program, he has continued to 
grow through two bank failures. 


The Neeld-Gordon Company is now well known 
throughout that part of the country. The business 


The Purina franchise includes quality Chows, 
Sanitation Products, Farm Supplies, and practical 
merchandising service. The Neeld-Gordon Com- 
pany has followed the Purina pattern... and is a 
million dollar Purina Dealer. 


PURINA MILLS, Headquarters, St. Louis 2, Mo.: 


THE PURINA FRANCHISE —HUB OF A PROFITABLE FARM SUPPLY BUSINESS 
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(Continued from page 9) 


season ‘ney had fed as many as four dif- 
ferent brands and stated very emphatically 
that all ‘our brands were about the same. 

Interesting opinions were given about 
some of ‘he brands. A common statement 
was: “They eat it and it don’t kill ‘em, so 
I guess ‘here ain't nuthin’ in it that hurts 
‘em.” In other words we face the task of 
re-establishing our individual brands and 
the quality of our products in the minds 
of our customers. Much of the advertising 
money we have spent in talking “glitter- 
ing generalities” was wasted during this 
past seller's market period. 

In all cases the interviews were “color- 
fully complimentary” regarding the agri- 
cultural situation and how it has been 
handled in Washington. The farmers of 
course, believe that the government has 
broken faith with agriculture. Present hog 
and poultry numbers are clearly indica- 
tive of their collective opinions and reac- 
tions. 

The results of my interviews with these 
farmers might be summed up as follows: 

Commercially mixed or blended feeds 
are still bought with suspicion, a degree 
of antagonism, and with the thought in 
mind that the feed companies are not giv- 
ing a full dollar value product. In all but 
two instances the price and distrust angles 
were paramount issues. 

The soft days in the feed industry are 
over. The future will depend to a great 
degree on the public relations job the feed 
industry is able to do during the next two 
years. Good will and confidence must be 
obtained and maintained. In my opinion 
good will is based on reputation, and repu- 
tation is based on the collective opinions 
of those whose business we desire. 

Advertising is a “moral credit’ and when 
one manufacturer makes improper or fabu- 
lous statements they reflect not only on the 
advertiser but upon the entire industry as 
well. Ninety-nine per cent of the public 
are still considered honest and regard 
business in the same light. Advertising 
teflects, to a great degree, a company’s 
business integrity. 

The feed industry's merchandising meth- 
ods must be modernized and placed on 
the very highest plan. Farmers and feed- 
ets have access to information through 
publications, the radio, and other media, 
the same as we feed men, and we must 
tespect their intelligence. If we do not, 
the industry will pay dearly—for the Amer- 
ican farmer is no “dope”. If we do not 
have vision in our merchandising and 
manufacturing practices we most certainly 
can expect supervision at some future time 
—whether we want it or not. 

We all know that a buyer's market 
brings about a quality and price level 
conducive to the best interests of the con- 
sumer. In my opinion, unless an informa- 
tional merchandising program based on 
broadest vision is put into effect and back- 
ed by cohesive effort by everyone in the 
industry to properly educate the farmer of 
America as to the merits of high quality 
balanced ration feeding, we can easily 
drop back to a pre-war sales level in a 
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relatively short time. It would seem good 
business on our part to fight together, in 
the future as we have in the past two 
years, for the cause of the feed industry. 
We must not criticize the farmers who do 
not think as we do, for after all a man’s 
judgment is no better than his information. 
The interviews I have had with farmers 


clearly indicate that we have tremendous 
opposition and suspicion to overcome. If 
you want to learn what a farmer thinks— 
try a group of interviews where you can- 
not be readily identified as a feed man. 
You will get some amazing answers. 

We must also remember that a horde of 
young men will be returning to rural and 
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division of the BORDEN 
co 


9—Largest members of the 
plant iamily 


39—American political party 

41—By way of 

42—VITALITY MILLS, seed 
INC., (abbr.) 


13—See A. L. STANCH- 
FIELD & CO., for lin- 

meal 

16—Cooking utensil 


10—Once more 

12—A number of animals 

13—Old Church, (abbr.) 

14—Fish of the carp family 

15—Bustle and trouble 

16—A hole in the ground 

17—Meadow land 

18—William 

19—Songs sung by one person 

21—Chemical symbol for 
Rhodium 

22—GRUENDLER CRUSH- 
ER & PULVERIZER 


26—National Recovery Act, 
(abbr.) 


27—Poultry disease 
30—Beast of burden 
32—See 24 

34—To a high place 


43—Animal nearest akin to 
man 

44—First person singular of 
the verb to 

45—Bar of wood 

46—To rig again 

48—............ BROS. MILL & 
ELEVATOR CO. 

GRAIN CO., of 
Philadelphia and Balti- 
more 


VERTICAL 


2—Combining form of air 
3—One of the primary colors 


LABORA- 
6—A Biblical king 


7—Pointed piece of metal 
8—Species of duck 


19—Impertinent or abusive 
language, (Scot.) 

20—Indian soldier 

23—Man’s name 

25—South American spoon-bill 


CERTIFIED” 


peat moss 

28—For molasses imaquire of 
UNITED States ...... 
CORP. 

31—“‘Tags that Talk” from 

32—Brassiere 

33—Diurnal 

35—A doll or puppet 

37—Edge 

40—Persian fairy 

42—An arm or blade 

45—“‘Nobody likes a ............” 
is Killer Diller’s slogan 

47—Smal! European 4sh 

48—Mother 
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urban areas soon. Men who will be total 
strangers to us and our products. It would 
behoove all of us to have a program set 
up so that they will get constructive infor- 
mation on good feeding, sanitation and 
management practices right from the very 
beginning. 

Fighting days are ahead for all of us 
who have products to sell. Selling still 
means helping the buyer to buy, and the 
more we know about each ingredient that 
makes up a well balanced ration and 
about the industry as a whole, the easier 
our job will be, and the more confidence 
and good will we will build. Whether we 
care to admit it or not, the demand cre- 
ated by war advanced our industry to un- 
precedented heights. Now we are faced 


Iowd;... 


---rigidly inspected. 


for my Steinlitg 


... reports C. R. Rosling, Mgr. of Badger Coop. Co., Badger, 
“unless I could get another one quickly. I've used 
my Steinlite electronic moisture tester on all grains for over 
a year, with splendid results.” 


The success of the Steinlite lies in the fact that it is FAST, 
ACCURATE and EASY to USE. It is portable, neat and com- 
pact. It is durable—made of the very best materials, and 
built to last. It operates on the radio frequency impedance 
principle and is calibrated against the official oven methods. 


— SEEDBURO —— 
“Headquarters” for Grain and Seed House Supplies 


“Headquarters” for grain and seed house supplies and equip- 
ment has been the term applied to Seedburo for a long time - - - 
and rightly so --- because the Seedburo line includes over 350 
items of scales, grain probes, germinators, dockage sieves, bag 
trucks, blowers, etc. - - - all made of the finest material available 


Write for FREE Seedburo Catalog No. 144 


with selling the farmer and the general 
public on the reason for the very existence 
of our industry. Will we meet the chal- 
lenge or will we continue to disregard 
facts and live in a fool's paradise? That is 
the $64 question for today’s feed man, as 
he plans for the post war period. 

@ WOLF BROS., North Judson, Ind., have 
installed a new Gruendler hammer mill 
with a 50 h.p. motor. 

@ OAGE NIELSEN, St. Joseph, Mo., has 
purchased the Hansen Grain Co., Adair, 
Iowa, and taken charge of the business 
after having disposed of his elevator inter- 
ests in St. Joseph. The firm name will be 
the Nielsen Elevator Co. 


Shown above are three headliners at q 
big meeting of feed and seed dealers held 
August 21 at the Schroeder hotel, Milwau- 
kee, under the joint sponsorship of the 
Central Retail Feed association and the 
Wisconsin Seed Dealers association. 

Pictured left to right are Fred Pittelkow, 
H. P. Schmidt Milling Co., Oshkosh, presi- 
deni of the Central; Fred Loenholdt, chief 
of the seed and rice section of the OPA, 
Washington, D. C., and Ben Dance, Cen- 
tral Wisconsin Seed Co., Waupaca, presi- 
dent of the Wisconsin Seed Dealers asso- 
ciation. 

The session opened with a noon lunch- 
eon after which Mr. Loenholdt discussed 
the revised ceiling price regulation on 
seeds. Later, he answered questions from 
the floor. The meeting was one in a series 
which took Mr. Loenholdt through practi- 
cally all of the seed producing territory. 


W. O. Plummer Heads 
N. W. Feed Group 


Warren Plummer, Washburn Crosby Co., 
Minneapolis, was named president of the 
Northwest Feed Manufacturers & Distribu- 
tors association at the first fall meeting of 
the group held Sept. 11 at the Nicollet 
hotel, Minneapolis. 

Other officers are: Art Maney, Maney 
Bros. Mill & Elevator Co., first vice presi- 
dent; E. H. Sather, Doughboy Mills, Inc., 
New Richmond, Wis., second vice presi- 
dent; Walter Kiesner, Pillsbury Feed Mills, 
third vice president; and Wayne Fish, sec- 
retary-treasurer. 

Elected to the executive board were: 
Fred Seed, Cargill, Inc.; Tom G. Dyer, Rus- 
sell-Miller Milling Co.; A. L. Stanchfield, 
A. L. Stanchfield & Co., Harvey Yantis, 
Feedstuffs; and M. R. Dillon, Springfield 
Milling Co. 

Guest speaker at the meeting was Gov. 
Ed Thye of Minnesota. 

@ MARTIN FEED MILLS, New Paris, Ind., 
are building a new mill and elevator. 
Chris Wickey has the contract. 
@ FRANK ISCH, Berwick, Kan., operator of 
an elevator in Berwick has purchased the 
elevator at Hamlin, Kan. He will take pel- 
sonal charge of the Hamlin elevator and 
his brother Elmer will manage the Berwick 
business. 
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SURVEYS indicate there is plenty of corn 
available right now. Ample corn means a 
tendency on the part of the average feeder 
to go back to feeding corn and water rations. 
Protect the investment you have made in 
your sale and merchandising of hog feed— 
help yourself and help your farmer friends 
—by urging continuation of feeding of bal- 
anced rations. 


@ Ads that reach close to a million farm 
homes each week—ads like this one on Occi- 
dent Mineraled Hog Supplement. They're 
sales producers! 


FOLDERS | 


@ Give-away folders on Occident Feeds. 
These folders do a convincing job of selling 
not only Mineraled Hog Supplement but the 
complete line of Occident Feeds as well. 


| POSTERS | 


®@ Colorful posters you can use to dress up 
your selling rooms. They'll catch your cus- 
tomers’ eyes. 


@ The new Occident Feeding Guide packed 
with valuable information. Free to you and 
your customers. 


WINDOW STRIPS | 


® Colorful strips to mount in your windows 
—identifying you as the man who has Occi- 
dent Feeds. 


COOPERATIVE ADS | 


@ Small but mighty ads you can run over 
your own name in your own newspaper. 
Send Occident the bill for half the cost. 


MADE BY RUSSELL-MILLER MILLING CO. 
Millers of Occident Flour « Minneapolis 1, Minn. 
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When You Make Your First Purchase of 


HOG CONCENTRATE 
— and other Ultra-Lifed Products 


—because it is a step forward in the right direction toward your increased feed sales and 


Bd e S | Ultra-Life is interested in your first purchase of Markitop or any other Ultra-Lifed Product 


customer satisfaction. But that’s just where Ultra-Life begins to serve you. 


ULTRA-LIFE HAS SEVERAL WAYS TO HELP YOU SOLVE YOUR FEED MANUFACTURING PROBLEMS. 


1 Free feed analysis. To help you maintain quality 

and aid you to know the purity of the ingredients 
going into your feeds Ultra-Life furnishes free chemi- 
cal analysis through the Merchants Exchange Labo- 
ratory, St. Louis, Missouri, one of the largest labora- 
tories of its kind in the middle west. 


2 Free help in feed registration and free tag 
service. 


3 Distinctive bag service. Small quantities and at 
big lot prices. 


Free service to help 

you on nutritional 
problems. This will be one 
of the post war’s most vital 
problems which may not 
be minimized. 


The ULTRA-LIFE 

EAMESWAY POUL- 
TRY MANUAL — Big 128 
page book. Profusely illus- 
trated. Discusses 
management and nutri- 
tional problems about 
which every poultryman 
wants to know. Furnished 
free. 


LIF 


6 The ULTRA-LIFE HOG 
MANUAL — Big 48- 
page book. Covers 80 sub- 
jects with 65 illustrations. 
Answers most of the prac- 
tical questions concerning 
hog raising. Furnished 
free. 


POULTRY AND LIVE- 

STOCK JOURNAL. 
Published monthly—16 pages, beautifully printed— 
profusely illustrated. Said by many Ultra-Lifed Feed 
Manufacturers and their customers to be the best 
informative house organ published on advances in 
poultry and livestock nutrition and management. 
And it sells feed, too. Sold below cost. 


GET READY FOR POST WAR 
FEED MANUFACTURING PROBLEMS 


Your post war feed manufacturing problems will be more exact- 
ing than ever before. Ultra-Life is ready to help you solve them. 
Our formula department can help you to build any feed for any 
poultry and livestock purpose using Markitop and Ultra-Lifed 
Livestock Concentrate for four-footed animals, and Ultra-Lifed 
Vitamin Concentrate for poultry. 

Write Ultra-Life for proof and facts on how to cope with the 


present situation and build up your quality reputation for the 
future. 


ULTRA-LIFE LABORATORIES, INC. 


MAIN OFFICE: 
EAST ST. LOUIS, ILLINOIS 


at: Pa.; Richmond, Va.; Tam 


an.; Denver, 


La.; 


waukee, Wis.; Fort Worth, exas. Oak, Mich.; New 


P Pa.; Minneapolis, Minn.; Cedar 
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Set New Price Ceilings 
On Animal Milk Feeds 


Residual by-products obtained from the 
manuiacture of dairy products and pre- 
pared as powdered, evaporated, concen- 
trated and condensed milk products for 
animal feeds have been placed under spe- 
cific dollar-and-cent ceiling prices by the 
OPA effective September 14, 1944. 

These residual by-products include skim 
milk, sour skim milk, buttermilk, whey and 
whey solubles. When prepared as animal 
feeds they are sold as: dried skim milk, 
dried sour skim milk, dried buttermilk, 
dried whey, dried whey solubles, con- 
densed skim milk, evaporated, concen- 
trated or condensed sour skim milk, evapo- 
rated, concentrated or condensed butter- 
milk, condensed whey and _ condensed 
whey solubles. 

Formerly, some of these by-products 
were priced on a “freeze” basis, which fix- 
ed a seller's maximum at the highest price 
he charged during September 28—October 
2, 1942. Only whey powder had previously 
been given dollar-and-cents ceilings under 
RMPR 289. 

The new maximum prices for sales and 
deliveries by manufacturers of milk animal 
feeds, for quantities of 10,000 pounds or 
more, in bags for dry products and in bar- 
rels or other containers for condensed pro- 
ducts, f.0.b. the milk-feed producing plant, 
are as follows: 

Animal Feed Products Cents per pound 
Dried skim milk (Maximum of 8 
per cent moisture).......... 
Dried sour skim milk (Maxi- 
mum of 8 per cent moisture) 
Dried buttermilk (Maximum of 

8 per cent moisture)........ 
Dried Whey (Not less than 65 

per cent milk sugar)........ 
Dried Whey Solubles ......... 
Condensed Skim milk (Not less 

than 27 per cent total solids) 
Evaporated, concentrated or 
condensed sour skim milk 

(Not less than 27 per cent 

Evaporated, concentrated or 

condensed buttermilk (Not 

less than 27 per cent total 

Condensed Whey (Not less 

than 27 per cent total solids) 
Condensed whey solubles (Not 

less than 50 per cent total 
solids) 4.6 cents 

On sales of less than 10,000 pounds a 
manufacturer may make the following ad- 
ditions to the table of price already listed: 
600 to 9,999 lbs. incl.. add 1/10 cent per lb. 
Less than 600 lbs. ....add 1/4 cent per lb. 

The new OPA order gives a premium for 
condensed whey which contains more than 
27 per cent total solids. It permits manu- 
facturers to add 8/100 cent per pound for 
each one per cent of total solids over 27 
per cent up to 65 per cent. No additions 
are permitted over 65 per cent. 


10.0 cents 
10.0 cents 
10.0 cents 


8.0 cents 
8.0 cents 


3.75 cents 


3.75 cents 


3.75 cents 


2.75 cents 
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Other provisions of the order are: 

(1) For sales of condensed milk in less 
than barrel quantities, half barrels or larg- 
er up to barrel size, the seller may add 4 
cent per pound to cover the cost of any 
container he furnishes. For sales in con- 
tainers of less than a half barrel, the seller 
may add 2 cent per pound if he furnishes 
the containers. 

(2) The seller must allow the buyer the 
market value of the containers if they are 
returned by him. 

(3) If two or more animal milk feeds are 
packed in the same container, the maxi- 
mum price cannot be higher than the ceil- 


ing price for the lowest priced animal milk- 


feed it contains. 

(4) Wholesalers are permitted a margin 
of % cent per pound over the base price 
of the manufacturer, plus all transporta- 
tion charges actually paid. 

(5) The following retail margins are es- 
tablished: 

Sales of 100 to 500 lbs. dried products 
—/2 cent per lb. 

Sales of 99 lbs. or less of dried products 
—%, cent per lb. 

Sales of 2 to 10 barrels of condensed 
products—¥2 cent per lb. 

Sales of less than 2 barrels condensed 
products—%4 cents per lb. 


Remove Restrictions 
On CCC Feed Wheat 


The CCC has announced that effective 
September 1, 1944 restrictions on the use 
of CCC feed wheat in broiler rations and 
for hogs over 200 pounds have been can- 
celled. Quota restrictions as to purchase 
and inventory of feed wheat remain, how- 
ever. 


Name Corn Industry 
Advisory Committee 


Twenty-two persons, representative of all 
segments of the corn industry, and selected 
from all sections of the country, were ap- 
pointed by the OPA September 11, 1944 as 
its corn industry advisory committee. 

Members of the committee, which will 
assist OPA in its price control programs 
covering the production and distribution of 
corn, are as follows: 

E. E. Allison, Steinhart Grain Co., Indian- 
apolis, Ind.; Granville M. Bond, Charles M. 
Cox Co., Boston, Mass.; E. M. Combs, Jr., 
E. M. Combs & Son, Chicago, Ill.; Robert 
Lee Early, Early & Daniel Co., Inc., Cin- 
cinnati, Ohio; E. B. Evans, Evans Elevator 
Co., Decatur, Ill.; LeRoy D. Godfrey, Corn 
Products Refining Co., Chicago, IIl.; Julius 
Mayer, Continental Grain Co., St. Louis, 
Mo.; Walter Meers, Bloomington, Ill.; C. F. 
Morriss, C. F. Morriss Co., Charlotte, N. C.; 
James J. Mullen, General Foods Corp., Kan- 
kakee, Ill; John R. Murray, Quaker Oats 
Co., Chicago, Ill.; Aksel W. Nielsen, West- 
central Cooperative Grain Co., Omaha, 
Neb.; F. R. Houlton, Houlton Grain Co., 
Denver, Colo.; Fred J. Ludwig, farmer, 
Laurens, Ia.; K. K. Smith, Kimball Milling 


Co., Fort Worth, Tex.; Harry M. Stratton, 
Stratton Grain Co., Milwaukee, Wis.; Ed- 
win W. Stuhr, Cooperative G.L.F. Mills, 
Inc., Buffalo, N. Y.; Frank A. Theis, Si- 
monds-Shields-Theis Grain Co., Kansas 
City, Mo.; Richard Uhlmann, Uhlmann 
Grain Co., Chicago, Ill.; Fred L. Watkins, 
Cleveland Grain Co., Cleveland, O.; J. L. 
Welsh, Butler Welsh Grain Co., Omaha, 
Neb.; S. W. Wilder, Wilder Grain Co., 
Cedar Rapids, Ia. 


Announce Base Prices On 
Imported Malting Barley 


Base prices for imported Canadian malt- 
ing barley at specified ports of entry have 
been announced by OPA, effective Aug- 
ust 26, 1944. 

The base prices for malting barley im- 
ported from Canada via the Great Lakes 
are now established at $1.21%« per bushel 
ci. Milwaukee and Chicago, and at 
$1.15% per bushel c.if. Duluth and Supe- 
rior for number 2 malting barley of a test 
weight of 46 pounds per bushel. 

Base prices for other grades are deter- 
mined by adding the premiums and dis- 
counts provided in Supplement No. 3 to 
Food Products Regulation No. 2 which es- 
tablished prices for domestic barley. 

In calculating maximum prices, importers 
may add duty to these base prices. The 
additions for duty may also be added to 
the maximum prices on subsequent resale, 
OPA said. 

In order to use these base prices, each 
importer must file notice of intent to im- 
port malting barley through one or more 
of the points named by writing a letter to 
the cereals, feeds and agricultural chemi- 
cals branch of OPA in Washington. 


Raise Flaxseed Ceiling 
Prices In Some Areas 


An increase of five cents a bushel over 
present ceiling prices for flaxseed in some 
areas has been announced by OPA effec- 
tive August 11, 1944. 

The increase, will apply only in the bas- 
ing points of Minneapolis, Duluth and Red 
Wing, Minn.; Milwaukee, Wis.; Chicago, 
Ill.; and Portland, Ore. This means that 
the current price of $3.05 a bushel has 
been raised to $3.10 a bushel at these bas- 
ing points, and will reflect an estimated 
average of $2.93 a bushel to producers for 
the current crop year. 

The $3.30 a bushel California basing 
points price, the $2.95 a bushel Kansas 
basing points price and the $2.90 a bushel 
Texas basing points price remain un- 
changed, OPA said, because they already 
reflect parity to producers in these areas. 

The war food administration concurred 
in this action. No other changes were 
made in the flaxseed regulation. 


WFA Limits Purchases 
Of 1944 Soybean Crop 


The WFA has announced restrictions on 
the purchase and use of soybeans from the 
1944 crop. The regulation, WFA order No. 
110, provides that no processor, manufac- 
turer or seed dealer shall purchase or ac- 
cept for delivery soybeans of the 1944 crop 
in a total quantity which, taken in con- 
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junction with the quantity of his existing 
supply of soybeans, would be in excess of 
his requirements for all purposes for the 
period ending October 10, 1945. 
~The order also provides that no country 
shipper shall purchase or accept delivery 
of 1944 crop soybeans if such action would 
result in his having on hand at any time 
after March 31, 1945, a quantity exceeding 
the quantity for which he has contracts to 
sell to processors, manufacturers, seed 
dealers and the CCC, but which he has not 
yet delivered, plus the greater of (1) the 
quantity of soybeans of the 1944 crop pur- 
chased during the immediately pre- 
ceding 30 days or (2) 2,000 bushels of such 
soybeans. 

The WFA prohibits the use or purchase 


Swift’s Soy Bean Oil Meal is 
the top-quality answer to the 
problem of maintaining protein- 
rich balance in feeds for all flocks 
and livestock. 

This high-in-protein meal is a 
splendid base for all feeds.. 
adds palatability ... supplies im- 


portant ingredients to help keep 


of soybeans for manufacture into feeds or 
fertilizer. This restriction applies only to 
soybeans in whole or ground form. 


Permit Higher Protein 
Quota For Drought Areas 


WFA has made available forms which 
feed mixers may use to apply for relief 
under the protein meal quota. The petition 
is actually designed to be used by manu- 
facturers who ship into recognized drought 
areas. 

Such drought areas are set up as Area 
A and Area B by the WFA. Area A in- 
cludes the states of Kentucky, Tennessee, 
Indiana, Ohio, West Virginia, Massachu- 
setts, Rhode Island, Connecticut and New 


ANALYSIS 


MINIMUM 
MINIMUM 


feeds nutritionally complete. 

Use Swift’s Soy Bean Oil Meal 
for all your mixed feeds. It’s a 
first class protein supplement 
important for animal nutrition 
and profitable feed distribu- 
tion. Write, or visit, your 
nearest Swift plant for full in- 


formation. 


* Buy more War Bonds—hold what you have! * 
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Mills ‘at: Champaign, Cairo, Illinois. 
Des she lowa. Ohio 


Arkansas 


Jersey. Area B comprises the states of 
New York, Pennsylvania, Maryland, Dela- 
ware, Virginia, North and South Carolina, 
Georgia, Alabama, Mississippi, Louisiana, 
Arkansas, Missouri, Illinois, Michigan, Ver- 
mont, Maine and New Hampshire. In addi- 
tion Florida is recognized as a drought 
state. WFA also has informed the trade 
that Washington, Oregon and California 
are exceptionally short of animal feed. 
Manufacturers who apply for relief from 
the protein limitations of WFA order No. 9, 
will be given special consideration if they 
are supplying feeds for the above named 
areas, according to Walter C. Berger, chief 
of the feed management branch of WFA. 


Ease Requirements On 
Alfalfa Meal Dehydrators 


WFA has indicated that it will recom- 
mend priorities for the installation of new 
alfalfa-meal dehydrators to producers of 
sun-cured alfalfa meal who will convert 
at least part of their production without 
using additional grinding equipment. The 
WFA and the WPB have authorized the re- 
lease of material to expand the annual 
production capacity of alfalfa dehydrators 
by 80,000 tons. 


WFA To Support Prices 
On Dry Wrinkled Peas 


The WFA will support prices of 1944- 
crop dry wrinkled peas by making adjust- 
ment payments to dealers on peas sold for 
use as feed instead of by a program of 
outright purchase as originally planned. 

The program will assure growers sub- 
stantially the same return for their harvest 
this year as last. Purpose of the support 
program, for the third consecutive year, is 
to encourage the production of peas for 
canning in quantities sufficient to meet war 
needs. 

Dealer prices for the 1944 program, ori- 
ginally planned as a purchase program 
similar to that of 1943, were announced 
March 4, 1944, at $3.50 and $3.25 per 100 
pounds, f.o.b. country shipping point, for 
wrinkled peas in carlots, cleaned and 
bagged and grading U. S. No. 1 and U. S. 
No. 2 respectively. Under the purchase 
program, these prices contemplated a mini- 
mum return to the producer of about $2.50 
and $2.25 per 100 pounds respectively for 
the two grades. The balance was to cover 
handling, processing and bagging. 

The program will be handled this way: 

The dealer will pay to the producer $2.65 
per 100 pounds for thresher-run dry 
wrinkled peas (in bags) which would 
grade U. S. No. 2 or better after normal 
processing. The dealer, in turn, will sell 
the peas for feed at not less than a mini- 
mum price of $2.25 per 100 pounds. After 
such sale has been certified, WFA will pay 
the dealer 40 cents per 100 pounds (if sold 
at the minimum price) to cover the differ- 
ence in the purchase and sale price plus 
20 cents for purchasing, handling and mer- 
chandising the peas as feed, making a to- 
tal of 60 cents. 

To encourage sale of the peas at more 
than the minimum price, the dealer will be 


(Continued on page 60) 
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CO-QUINA SHELL 


(Ko-Kée’na ) 


Calcium Carbonate for Poultry 


Indian River Brand Coquina Shell is the shell 
that answers the most exacting feeding requirement. 
It is high in calcium with an exceptionally high solu- 


bility. It has what it takes to help build strong bones 
and heavier eggshells. 


Indian River Brand Coquina Shell is clean, and 
its attractive color and dual size makes it the preferred 
shell for chickens and turkeys. 


New additions to our processing plant are 
speeding up production and shipments. Ask 
your distributor for Indian River Brand Co- 
quina Shell. 


Packed in 804 
multi-wall Kraft 
bags. Stitched top 
= and bottom. 
zy 


Copyright 1944 Fred T. Bridges Associates *Pronounced ko-ke’ nav¥ 
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drive kinks for connecting 
two shafts at right angles 


HE accompanying sketch 

shows two worth while kinks 

that are employed and recom- 
mended by a prominent builder of 
deepwell pumps. Their adoption 
will prove useful to any readers 
who may some day find themselves 
confronted by the problem of con- 
necting shafts that are at right 
angles with each other. In other 
words, the kinks pertain to “quar- 
ter-turn belt drives.” 

In this particular instance we 
have a large pulley on a horizon- 
tal shaft and a smaller pulley on a 
vertical shaft. The relative positions 
are clearly shown, and, as speci- 
fied, the belt centers should not be 
less than 25 feet. In fact the dis- 
tance should be greater than 25 
feet if the ratio of pump and driver 
speeds is very large. 

But to this writer the most inter- 
esting and valuable feature is the 
“half twist’’ given to the slack side 
of the belt. By giving the belt a 
half twist, as shown, the belt will 
naterally stretch uniformly on both 
edges and it will be more apt to 
perform the half twist. Without such 
a twist, all of the stretch will be 
along one edge, and when that 
stretch becomes permanent, as it 
usually does, belt trouble is likely 
to develop. 

The other kink is the vertical pul- 
ley adjustment recommended for 


by F. W. MADISON 


taking care of belt sag, namely, ¥/ 
inch per foot of center to center dis- 
tance between shatts. 


Helpful Pointers On 
Crossed Belt Drives 


An inquirer states that he must 
install some crossed-belt drives. The 
belts, he says, will be 3 to 10 inches 
wide. He wants to know the maxi- 
mum width of belt that can be 
crossed; the maximum center dis- 
tances; and the maximum pulley 
ratios. 

There is no rule or formula that 
is “perfectly satisfactory” for all 
conditions of crossed-belt drives be- 
cause of the many factors involved 
such as: Which pulley is the driver, 
the small or large one? What are 
the pulley sizes? Which side is the 
tight side? Pulley ratio? Distance 
between shaft centers? Width of 
belt. Type of belt? Quality of belt? 
Pulley surface? Atmospheric condi- 
tions? And so on. 

However, the following rule is 
safe for most conditions and is ap- 
plicable to high grade double leath- 


driven pulley sothat this line will be tangent as shown. 


| 


To allow for belt 


sag drop the centre of 
the face of driven pulley 


of driving pulley /e" for each foot o 
to centre distance,as shown at D 


elow the edge 
centre 


Note:-Half twist 
on slack side 
of belt. 


Centres not less than 25 feet. 


Give belt a half twist when being 
made up endless as shown above. 
To prevent belt stretching along one side. 


er belts up to 6 inches in width: 
“Add the diameters of the pulleys 
in inches and divide by 10. Add the 
quotient to 6. The result is the mini- 
mum center distance in feet.” 

For belts that are wider than 6 
inches multiply the result that 
would be obtained by use of the 
above rule by the width of the belt 
in inches. Divide by 6. The result 
is the minimum center distance in 
feet. 

The above rules do not apply to 
pulley ratios that are greater than 
6 to l. In fact it is better not to 
exceed 5 to 1 if possible. The small- 
er the ratio the more satisfactory 
the rules. High ratios are objection- 
able because the point at which the 
belt makes the cross is always close 
to the smaller pulley. And‘the wider 
the belt the more serious is this ob- 
jection because of the rubbing of 
the belt against itself. 

It is possible to cross belting 10” 
in width but it is necessary that dis- 
tance between shaft centers be 
ample and the pulley ratio should 
not be greater than 3 to 1. Belting 
8" in width is usually regarded as 
the limit. Some belt engineers re- 
gard 6” belting as the limit. But, as 
already stated, there is no reason 
why 10” belting cannot be crossed 
where conditions are not severe 
and where good judgment is exer- 
cised. High grade double belting 
gives better results than single belt- 
ing, which is the reason why double 
thickness is usually recommended. 

Run the tight side to the top of 
the smaller pulley wherever prac- 
ticable regardless of whether the 
small pulley is the driver or the 
driven pulley. Best results are ob- 
tained when the smaller pulley is 
the driver. Belt pliability is of con- 
siderable importance. Use a high 
grade flexible belt. It is obvious 
that a stiff belt cannot be twisted 
and crossed as readily as a flexible 
belt and is likely to do more rub- 
bing at the “cross.” 
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Announcing Sargent’s sexsaionual 
Hog Feed Improvement 


YUH 


The biggest hog feed news we have announced in 

the past 11 years. 

—All the advantages of the original Sargent Minral 
Meat Meal. 

—PLUS 5 EXTRA steps, based on latest findings of ; 
improved feeding science. 

—Yet no increase in price over the original Minral 


More Minerals 


10 important 


Meat Meal. embraced now 
Is, in- 


era 


More VALUE for your customers! 
More PROFITS for You! 


Here’s a stepped-up hog feeding value that fairly a Ae yeast containins 
shouts. 27 different protein, mineral, vitamin, condi- - ed ergostero), ial 
tioner ingredients in one MULTIRICH formula. Added 


And you can retail it at less than the 


Better switch t0 average price of ORDINARY 5° 
MINERALS! Condi tioners 
© he 
4 Get on the gravy train NOW. Write ® Promote fester gains, 
, today for the facts, and our money- * 
making dealer proposition. Digestive 


enable ho elements 
FEED} 95 to get m 
VALUE trom sre 


Des Moines, lowa * Monmouth, 


Algona, lowa © Superior, Neb. 
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— war orders 
(Continued trom page 56) 


credited with half of the amount received 
above $2.25 per 100 pounds. For example, 
if the peas are sold at $2.35, the dealer 
will retain the additional 10 cents and re- 
ceive froom WFA a payment of 55 cents, 
or a total of 65 cents instead of 60 cents. 

WFA will purchase stocks remaining in 
dealers’ hands as of June 30, 1945, at $2.85 
per 100 pounds, which will cover cost plus 
20 cents for handling. 

Under this program, effective September 
6, 1944, growers will be paid for some split 
peas and cracked seed coats (thresher-run) 
for which they would not be paid on a 
strict grade basis. In addition, they will 
receive the same return for U. S. No. 2 
peas as they otherwise would receive for 
U. S. No. 1 grade. 


Order 100% Set Aside 
For Active Dry Yeast 


The WFA issued an order effective Sep- 
tember 16, 1944, requiring each manufac- 
turer of active dry yeast to set aside 100 
per cent of his production for sale and de- 


livery to the government. Provisions are 
made to permit manufacturers to sell to 
persons other than government agencies, 
limited quantities. The total allowed each 
manufacturer for this purpose is not to ex- 
ceed 10 per cent of the August, 1944 pro- 
duction, or 10,000 pounds, which ever is 
less. 


Protein Meal Order 
Amended By WFA 


The WFA has approved an amendment 
to order no. 9 (formerly FPO-9), as pre- 
viously amended on July 21, 1944, revising 
and clarifying some of the regulations gov- 
erning the use of protein meal by mixed 
feed manufacturers. The amendment be- 
came effective September 1, 1944. 

Changes from the regulations of the ex- 
isting order include: 

1. Quota exemption of protein meals 
used in the manufacture of range cubes is 
extended through the fourth quarter of 
1944. This exemption, already in effect for 
the calendar quarter beginning July 1, 
1944, and now continued for the quarter 
beginning October 1, provides that pro- 
tein meals used in the manufacture of 
cubes and pellets, containing not less than 


Vitamin A Oil Usage 
LIMITED BY GOVERNMENT ORDER WFO--99 
(Compiled by the Committee on Nutrition, American Feed Manufacturers’ Association) 


Max. Units |Basis—Lbs. per ton—Using Vit. A Oil—1,000-A per gram 
Vit. A per Mash to Be Concentrate Concentrate 
Lb. of Feed, Fed With to Be Fed to Be Fed 
Class of Feed As Fed, Set All Mash Equal Parts WithTwo With Three 
by WFO-99 Basis of Grain Parts Grain Parts Grain 
Starting Feeds for 
All Poultry Except 
Turkeys 1500 6.6 13.2 19.8 26.4 
Turkey Starting 
Feeds 3200 13.2 26.4 39.6 52.8 
Broiler Feed 1500 6.6 13.2 19.8 26.4 
Growing Feeds for 
All Poultry Except 
Turkeys 1800 7.9 15.8 23.7 31.6 
Turkey Growing 
Feeds 3000 13.2 26.4 39.6 52.8 
Laying and Breed- 
ing Feeds for All 
Poultry Including 
Turkeys ___ 3000 13.2 26.4 39.6 52.8 
Calf Feeds 4000 17.6 35.2 52.8 70.4 
Feeds for Dogs 
and Fur Bearing 
Animals 3000 13.2 
Any Other Feeds 2000 8.8 17.6 26.4 35.2 


amounts shown on this chart. 
amounts permitted by the order. 


units, only one-third as much. 


Feed mixers should be familiar with WFO-99—the order which replaced L-40 and 
governs the maximum amount of vitamin A from fish oil or fish liver oil which may 
be included in poultry and livestock feeds. 

The primary purpose of WFO-99 is to conserve vitamin A oil whether it is blended 
with vitamin D or not, as the order applies to both types of oil. It should be specifi- 
cally noted that these figures have to do with vitamin A only and are not concerned 
with the vitamin D content of the rations. 

The purpose of this chart is to simplify this order so as to easily determine how 
many pounds of vitamin A oil of a given strength may be added to a ton of feed. 

It is not necessary or even advisable in many instances to use as much oil as the 
As stated on the chart these are the maximum 


If an oil contains 2,000-A units per gram instead of 1,000-A, then the maximum 
permitted use would be one-half the amount indicated by this chart; and if 3,000-A 
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30 per cent protein, for range feeding of 
cattle or sheep in excess of the average 
used for that purpose during the corres- 
ponding quarters of the base period years 
1942 and 1943, will not be charged against 
the maximum total use permitted during 
the year. 

2. Urea is excluded from the feed manu- 
facturer’s protein meal use limitations. Be- 
fore this revision, each ton of urea used in 
the manufacture of mixed feeds after July 
1, 1944, was counted against the manu- 
facturer’'s maximum permitted protein meal 
use at the rate of three tons of protein 
meal per ton of urea used. 

3. “Custom mixed feed” is specified as 
meaning any mixed feed which is espe- 
cially mixed for a feeder, but not feed 
which is especially mixed for anyone for 
resale. Protein meal used in custom mix- 
ing is not charged against or included in 
the computation of the manufacturer's per- 
mitted use. 

The last revision is a clarification which 
is in line with previous administrative in- 
terpretations of the order. 


Name Jobber-Wholesaler 
Industry Advisory Group 


The office of price administration has an- 
nounced the formation of another industry 
advisory committee, of the jobbers and 
wholesalers of feed ingredients other than 
grain, in keeping with the OPA policy for 
furthering cooperation in the solution of 
mutual problems by frequent consultations 
between OPA officials and prominent men 
in the various industries. 

Those appointed to the new committee 
include: William Becker, Jr., Cereal By- 
products Co., Chicago, Ill.; Emory L. Cocke, 
Ashcraft-Wilkinson Co., Atlanta, Ga.; Max 
F. Cohn, Sunset Feed & Grain Co., Buffalo, 
N. Y.; E. C. Dreyer, Dreyer Commission 
Co., St. Louis, Mo.; Edward LaBudde, La 
Budde Feed & Grain Co., Milwaukee, Wis.; 
Malcolm A. Long, Atlantic Supply Co., 
Baltimore, Md.; A. S. McDonald, A. S. Mc- 
Donald Commission Co., Boston, Mass.; 
C. F. Morriss, Charlotte, N. C.; Carl G. Or- 
singer, Waterloo Mills Co., Waterloo, Iowa; 
J. P. Parks Co., Kansas City, Mo.; J. J. Pe- 
pin, L. B. Lovitt & Co., Memphis, Tenn.; C. 
N. Silcox, Cooperative G. L. F. Holding 
Corp., Ithaca, N. Y.; A. L. Stanchfield, A. L. 
Stanchfield Co., Minneapolis, Minn.; Paul 
X. Smith, R. J. Roesling & Co., San Fran- 
cisco, Cal.; and Louis Tobian, Louis Tobian 
& Co., Dallas, Tex. 


Continue Prohibition 
On Corn For Alcohol 


The WPB, at the request of the WFA, has 
continued the present prohibition on the 
use of corn by distillers for the production 
of alcohol through the fourth quarter of 
the year. The direction calling for the use 
of at least 10 per cent of rye or granular 
rye flour will also remain in effect. The 
present prohibition on the use of grain 
sorghums will be partially lifted for dis- 
tillers west of the western boundary of 
Pennsylvania. They will be permitted to 
use up to 30 per cent of grain sorghums. 
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WINNING TEAM 


In producing a WINNING team—it's teamwork 
that counts. The combination of Master Mix Dealers 


and the McMillen Feed Mills—working in close, 
mutual cooperation have proven that regardless of 
conditions, an aggressive dealer organization backed 
up and aided by a progressive feed manufacturer 
—produces a "Winning Team". 


Each Master Mix Dealer knows he has behind him 
the facilities of the McMillen Feed Mills— 


I, The Chemical Laboratory 
2. The Biological Laboratory 
3. The Master Mix Field Service Men 


—working always for the ultimate in feeds, feeding 
practices and management, contributing their share 
of teamwork to produce that winning team. 


IT'S THE RESULTS THAT COUNT 


= 
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CURBAY BG CAN 
MAKE IT BETTER! 


¢ Don't use it alone to replace natural riboflavin car- 
riers! That's the advice of one of the country’s most 
prominent agricultural colleges.* 

Do use it along with a natural vitamin carrier high 
in the other vitamins essential to rapid chick growth 
and high egg production. Use it along with CURBAY 
B-G! 

Milk by-products, animal protein concentrates and 
other natural riboflavin carriers which are so scarce 
today contain many nutrients in addition to riboflavin. 
Some of these vitamins are known, some have not yet 
been identified — but all go to make up the complete 
B-G complex vital to well-balanced rations. And all 
are present in the molasses fermentation solubles 
which make up Curbay B-G. 


TESTED...PROVED 


A natural product of butyl alcohol fermentation, 
Curbay B-G is the most economical source of B com- 
plex factors other than riboflavin. Further, it has been 
thoroughly tested and proved in poultry and hog feeds 
over many years. By adding Curbay B-G to their ra- 
tions, many feed manufacturers are taking advantage 
of the low cost and present availability of synthetic 
riboflavin. They are securing the balanced nutrition 
that spells substantial improvement in chick develop- 
ment, egg production, and hatchability—factors which 
your customers are quick to notice. 

Curbay B-G is a dry, free-flowing product that's 
easy to handle and blend. It comes packed in 3-ply 
50-lb moisture-proof bags, where it retains all its 
valuable properties until you are ready to use it. 

Write today for specifications and practical sugges- 
tions on reformulation to: U. S. Industrial Chemicals, 
Inc., 60 East 42nd Street, New York 17, N. Y 


*Reference available upon request. 
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Getting Justice 


is easy at henderson, ky.— 
just call his feed store 


OWN around Henderson, Ky., 
Py about 14,000, 

farmers and feeders often 
use a little quip about “getting 
justice’ by the simple process of 
calling him at the Justice Feed 
store, First and Alvasia streets. 

Ira E. Justice is a young man who 
has only been in the feed and 
hatchery business three short years 
but in that time he has made con- 
siderable progress toward his goal 
by following the simple policy of 
“satisfactory service to one and 
all.” And he emphasizes that his 
service must give complete satis- 
faction. 

A little dubious of his own choice 
of location at the start, somewhat 
removed from the central business 
district in Henderson, Mr. Justice is 
now happy about the whole thing. 
The farm customers like the loca- 
tion because it is out of the busy 
traffic belt and there is plenty of 
room and time for parking and 
loading. 

“I believe it is much better than 
if 1 were right down in the middle 
of town, and in addition I’ve plenty 
of space to expand when the time 
comes. It is working out to the best 
advantage in every respect,” he 
stated. 

The time may not be far distant 
when he will find it necessary to 
expand the present facilities in or- 
der to handle the growing business. 
All of the present building space is 
now being utilized for stocks and 
at times more could be used. This 
is especially true in the spring of 
the year. Chicks are used at this 
time for live display and with the 
feed store and hatchery going full 
blast things are just a bit crowded. 

Mr. Justice keeps in constant 
close touch with his feed customers, 


USTICE STOR 
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watching feed performances close- 
ly. If results are not satisfactory he 
immediately seeks out the cause, 
believing as he does that more and 
more the retaile®must add advice 
and help to his feed sales to seal 
the deal. Quite naturally he re- 
joices when customers overcome 
difficulties and begin to add up 
profits from the use of his feeds. 
The same policy applies in chick 
sales from his 46,000 capacity 
hatchery. 

“Bigger profits for the customer 
mean more business and conse- 
quently bigger profits for me,” is his 
very logical statement. “A good 
foundation upon which to build a 
lasting business is to remember the 
other fellow always, the other fel- 
low in my case being the custom- 
er,” he continued. “To hold the 
good-will of the men and women 
who buy feeds is more important 
than an immediate profit. The best 
way to do this is to be sincere in 
the desire to be of real benefit to as 
many as possible. On the long 
haul it pays off in more profit all 
around. 

In the three years since starting 
in business for himself Mr. Justice 
has found the road to success pretty 
rough traveling at times. The short- 
ages and restrictions which are al- 
ways found in a country at war 
have been obstacles in his path as 
they have been with the vast ma- 
jority of feed dealers. 

“There is plenty of work and 
worry in the feed business,” he ad- 
mitted. ‘More of both now and I've 
had to contend with all of the vari- 
ous wartime difficulties—but,” he 
shrugged and pointed to the head- 
line of a day old paper telling of 
the bloody battles on all fronts 
around the world, ‘who are we to 
complain of troubles?” 

Since at present he could sell 40 
per cent more feeds than are ob- 
tainable, he slants most of his ad- 
vertising at the post-war period. 


GAINING the good-will of 
your customers is more impor- 
tant than an immediate profit 
according to Ira E. Justice, 
above, feed dealer at Hender- 
son, Ky. An exterior view of 
the Justice Hatchery & Feed 
store is shown at lower left. 


“I’m focusing all my efforts on 
the merchandising of one brand of 
feeds, and it is proving to be a good 
policy,’’ explained Mr. Justice. “You 
know one of the first worries of the 
beginner in the feed business is 
getting hooked up with a feed 
manufacturer stressing quality, and 
still making an effort to hold prices 
down to a fair level. Fortunately I 
made a good connection and I want 
to make the most out of it,” he said. 

Mr. Justice impresses all who 
know him with his eagerness to 
learn of new developments in feed- 
ing and to spread word of any im- 
provements among his customers. 
His words carry the ring of authori- 
ty backed by a knowledge based 


‘on practical experience, on study 


and on keen observation. He does 
not spare himself in the struggle to 
learn a little more each day and 
recently completed a course of 
study at the Dr. Salsbury school of 
poultry diseases. 


| \ 


Russell-Miller Opens 
New Feed Plant 


Russell-Miller Milling Co., Minneapolis, 
Minn., will open a new feed plant at East 
St. Louis, Ill., on October 1, according to 
an announcement by Van Hodges, who 
will be in charge of the new plant. 

Equipment will be completely automatic 
and of latest design, assuring greatest 
speed, uniformity of mix, and efficiency of 
operation. Russell-Miller’s large grain stor- 
age facilities will afford the new mill a 
regular supply of ingredients necessary for 
manufacturing a complete line of feeds for 
poultry and livestock, Mr. Hodges said. 

Feeds will be warehoused and shipped 
from Benton, Ill., Rockford, St. Louis, East 


St. Louis, and Jerseyville, III. 
manager of Russell-Miller’s northwest divi- 
sion, has announced that 96 employes will 
be engaged in the St. Louis plant in mak- 
ing and selling the Occident feed line. 


Tom Dyer, 


BECK SUCCEEDS VYE 

Linus J. Beck, who has been associated 
with the Archer-Daniels-Midland Co. since 
1938, has been named manager of the 
firm's Milwaukee office to succeed Walter 
Vye who recently resigned. Mr. Beck got 
his start in the grain business in 1911 with 
the E. P. Bacon Co. at Milwaukee. He later 
served as manager of the Bartlett Frazier 
Co.'s Milwaukee office for several years 
before joining ADM. 
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the BIG VALUE 
Mineral 


Let Corn King’s sales advantages 
step-up mineral volume this fall. 
It costs no more than ordinary 
minerals, yet gives farmers 21 
quality ingredients at one popular AVA 
price. An all-purpose mineral for ~ 

ALL livestock and poultry; hence greater volume for YOU. 
Nationally advertised. A big seller for over 6,000 dealers. 
Write today for our profit proposition. 


75 Convenient Warehouses To Serve You 


Headquarters for 
DIPS, SPRAYS, INSECTICIDES 


Your customers are buying hundreds of dollars worth 
of dips and insecticides right now. Why not sell them, 

fits? Corn King dips, sprays, 
and insecticides have been farm favorites for 30 years. 
A complete line, popular-priced, paying you a fine profit. 
Write for our catalogue and price list today. 


BARLOW, WRIGHT « SHORES, INc., Cedar Decids, lowa 
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AUSTEN S. CARGILL 


Austen §S. Cargill, Minneapolis, Minn., 
has been elected executive vice president 
of Cargill, Inc., according to an announce- 
ment by J. H. MacMillan, Jr., president of 
the firm. 

Mr. Cargill is a son of W. W. Cargill, 
founder of the Cargill Co. He joined Car- 
gill, Inc., in 1910 and after working in vari- 
ous departments was transferred to Green 
Bay, Wis., in 1912. Two years later this 
office was transferred to Milwaukee and 
Mr. Cargill was placed in charge of its 
country elevators. 

He returned to Minneapolis in 1917 and 
after a period of service in the United 
States navy during World War I, he as- 
sumed management of the family’s logging 
interests in British Columbia. In 1926 he 
returned to Minneapolis as manager of 
Cargill's commission department and in 
1939 he took over management of all the 
company’s operations as vice president in 
charge of the country division. 

Two other actions of the board of direc- 
tors announced by Mr. MacMillan include 
the election of Lewis L. Crosby as vice 
president in charge of the country division 
and the promotion of Cargill MacMillan, 
who has been made comptroller in addi- 
tion to his previous office of vice president. 

© W. E. KITZMILLER, Sterling, IIl., has re- 
signed as manager of the J. A. Kadel ele- 
vator. 
PURCHASE FEED PLANT 

Wisconsin Milling, Inc., Menomonie, Wis., 
has purchased the feed manufacturing 
plant and distribution facilities of the Wis- 
consin Milling Co. according to an an- 
nouncement by R. L. Pierce, president. The 
Wisconsin Milling Co. will remain exclu- 
sively in the business of milling domestic 
and bakers wheat and rye flour, and Wis- 
consin Milling, Inc., has been granted dis- 
tribution rights to its entire output of mill 
feeds, Mr. Pierce said. 


THE FEED BAG — September, 1944 


Cargill Official 
| DEALERS 
"AV AVAVAV AVA 
| 
MINERAL 
eo 
| 
fang 
fore ANY 


let_bale balance, $9.8 396,484,748. 


East Plant to 


je 


Get Army-Navy Award 


Bemis Bro.: Bag Co. to 
sllow Parade and Elaborate Ce 


he par) pletgg 
he 


¥ 


Pepperell 
Plant Wins 
Hight Praise 


First i 


“Ceremonies 


rye KE LL “he 
Co. W recel¥ 
Army “E 


Bemis Bag Co., Pepperell, 
Gets Es Award on Thursday 


pere 
cord 


made a close™study Collettor of Intern 
derground” movement Denis W. Delaney, who anflounce. 
y. His qubject will be that approximately 25,000 corpo- | 
2 Peace in sp peated el rations must fill in the returns hand 
Cost?” file them by July 31. 


ntation for the 
-NEvy “E” to the East Pi 


War Activities of New England 


PY ievement in manufacture of tioned, but now they plan to s 
sistant sacks for the Chemi-: hima special “citation” sig 
rfare Service of the Unite: 
won the Ar 4 


{Services | for. Production Achieve 


Barbara. A: ‘Browne 
© 
rit 


EMPLOYEES of the Bemis Bro. Bag 
Co. at East Pepperell, Mass., whose 


r | war production work has earned the 
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prized Army-Navy “E” are deeply grate- 
® © ®ful for the opportunity to help their 
country and the men fighting for it. 


East Pepperell, Mass., June realization that their contribution is, 
Awarding of the coveted Army, 
“E” to the Bemis Bro. Bag 
has just been announced j 
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And the Bemis Company is proud 
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The irony of fate in connection with the 
OPA suit vs. the Purina Mills is that Pu- 
rina undoubtedly spent more money and 
more man hours than any other feed firm 
attempting to properly interpret and com- 
ply with all the orders of the office of 
price administration. Purina Vice Presi- 
dents Asa Seay and John Caldwell were 
in frequent conference with OPA officials 
and treasurer Ed Cherbonnier practically 
camped on the capitol steps to say noth- 
ing of the work done by the Purina legal 
and merchandising staffs. 

Everybody pities the poor Smiths in 


every urban telephone directory but what 
about all the rich Kelloggs serving the 
feed industry. The old reliable is Spencer 
Kellogg & Sons with headquarters at 
Buffalo, processors and sellers of linseed 
and soybean meal but not of any pre- 
pared feeds. The “grand old" Kellogg Co. 
manufactures and sells a complete line 
of prepared feeds from both Battle Creek 
and Omaha. At Minneapolis, we find the 
Kellogg Commission Co. which has been 
serving the industry for many years and 
the Kellogg Milling Co. which has its 
main plant in St. Paul. The Kellogg Seed 
Co. is located here in Milwaukee. It is 
not intentional if we have skipped any 
other Kelloggs who may be in the feed 
business but you see what we mean 
when none of the above named firms are 
connected with each other in any way. 


How to Avoid 


MINERAL MIXING 


ery and DI-SODIUM 


IRON! 
COBALT! 


MANGAN es, 


100 Ibs. “Formula B” plus 
100 Ibs. Salt and 800 Ibs. 
Calcium Carbonate (from 
your own stock) make % 
ton complete, well-balanced 
Mineral Feed! 


opine! 
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abor can turn out properly mixed, high 
quality Mineral Feed EVERY TIME... 
because “Formula B” provides essential 
TRACE MINERALS (difficult to blend 
individually) all in one bag... in pre- 
measured, ready-to-mix amounts! 


Saves you mixing time . . . safeguards 
against mixing errors .. . CUTS DOWN 
LABOR COSTS! Users say it’s the surest, 
safest, most practical method of mineral 
feed making yet devised! Write today 
for full information and prices. 


It Pays to 


Make or Mineralize Your Feed With 


HERMAN NAGEL’S 


MINERAL CONCENTRATE 


“The ORIGINAL" 


The HERMAN NAGEL Ce. 


Chicago, Ill. 


53 West Jackson Blvd. 


Needed TRACE Minerals 


/ Using “Formula B,” even unskilled 


Much praise is being bestowed these 
days on W. M. “Bill” Andersen, recording 
secretary for the Northeastern Poultry 
Producers council, for building the NEPP- 
CO bank balance to the comfortable total 
of $24,000. While working for NEPPCO, 
Bill supports his wife and two daughters 
with a salary received as sales manager 
of the New England By-Products Corp., 
Boston. An expense account from the 
same firm supports Bill. ; 

John E. Jensen retired from active busi- 
ness July 1 after 23 years as manager of 
the Luck Cooperative Exchange, Luck, 
Wis., and a full 50 years in the feed busi- 
ness. More than 400 persons attended a 
testimonial party in his honor at which he 
received a $100 war bond from the ex- 
change and a Gruen watch from Dough- 
boy Mills, New Richmond, Wis. E. H. 
Sather, Doughboy sales manager, served 
as toastmaster and other feed men pres- 
ent included Fred Christopherson, Mill- 
town; Edson Davis and Sam Lien, Amery; 
and Ralph Corey, Osceola. John was 
well known to Wisconsin feed dealers 
through his activity in the Central Retail 
Feed association and as a past president 
of his local district dealers club and he 
will consequently be expected at future 


- Milwaukee conventions despite his retire- 


ment. Ardell Clausen is the new mana- 
ger of the Luck Cooperative Exchange. 

“Feed Prices Reduced as a Drouth Re- 
lief Measure” is the caption of an adver- 
tisement of the Southern States Coopera- 
tive, Richmond, Va., published in the Sep- 
tember issue of the Southern Planter. 
Rather fortunate, we would say, that the 
general level of ingredient prices is lower 
than before the drouth. 

In another advertisement in the same 
paper, John Deere offers “4 Feed-makers 
in One! * With a John Deere Roughage 
Mill and Feed Grinder you feed into one 
end to (1) chop hay and (2) fill trench or 
upright silo. Feed into hammer mill end 
and (3) you grind all kinds of small grain 
and shelled or ear corn. Feed roughage 
into one end and grain, minerals and 
other supplements in the other and (4) 
you have a feed mixer.” Sounds so sim- 
ple tHat even the portable mill may be 
out of business before long. 

After being in business since 1893, Jay 
Markham has sold the Markham feed and 
building material business at Lyons Falls, 
N. Y., to Charles McDonald. Jay, who will 
be 74 next March, writes: “I think it is 
time to take it easy for a few years be- 
fore Gabriel blows his horn.” 

Phil Tobias and Russell Mullins of Sim- 
monds & Simmonds, Chicago advertising 
agency, are proposing that the feed in- 
dustry discontinue use of the term “mixed 
feed”. Years ago we called mixed feeds 
“commercial feeds” until we discovered 
that feed control officials applied that 
name to straight ingredients such as bran 
and protein meals. We then used “com- 
mercial mixed feed” which is rather un- 
wieldy. Glenn Day, manager of the feed 
division of the King Midas Flour Mills, 
Minneapolis, uses the term: “prepared 
feed", “balanced ration” is used by some 
firms. What is your idea? 

Let's keep the bond wagon rolling — 
buy an extra bond today. — DKS. 
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Telephone 121 Established 1883 | 
a GRAIN - HARDWARE . SEED 
86-90 WHITE ST., DANBURY, CONN. 
October 11, 1943 
I thought it night interest you to know that 2 & 
in 1914, about two years after the Larrowe Milling i 
Company started to Manufacture Larro Dairy Feed I bought - ; 
my first car and it has been a leader ever 
ber you g 
Second wa ie Hing is hard to §et, but what I 
really want you to know ig that I think you have been very A ees 
fair in your allotment of feeds to your dealers, = : 
You are Going fine and I sure do appreciate it, : : : 
Very truly yours, 
| 2 CY 
4 
N WRITE TO THE 
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wes talley writes 


LIKE to write ‘love letters’ to 
my prospective customers,” 
smiled J. Wes Talley affably in 

answer to the question as to how 
he secured new business. 


Mr. Talley is the owner of the 
Talley Motor Sales in Carrollton, 


Ill. He sells J. I. Case tractors and’ 


machinery as well as his new addi- 
tion of Pillsbury feeds. 

In explanation he went on, “If a 
young fellow is interested in a girl 
he writes her often and sells his 
qualifications. I do the same thing 
with new customers. I sit down and 
write a personal homey letter to 
some farmer who lives close to one 
of my regular customers. I tell him 
Jim Jones is now using my feed and 
invite him to go over and ask Jim 
Jones how he likes it. I then tell him 
if the report is favorable to come in 
to my store and try some of our feed 
for himself. I tell him I'd like to get 
acquainted with him anyway even 
if he doesn't care to buy any feed. 
These ‘love letters’ to my prospects 
have been extremely effective and 
are responsible for at least 50 per 
cent of my new business,” remark- 
ed Mr. Talley. 

Since he has been selling farmers 
tractors and machinery for 35 years 
Mr. Talley is a strong believer in 
the old adage, “Quality remains 
long after the price is forgotten.” A 
very active man for his 75 years of 
age he goes at his business of sell- 
ing with all the zest and enthusiasm 
of a younger person. Although he 
has only been in the feed business 
for almost two years he is building 


to his customers 


up an ever-growing volume. 

Mr. Talley advertises regularly in 
the local papers and is quick to 
take advantage of unusual circum- 
stances to promote his feed busi- 
ness. Recently a sign painter was 
re-painting his large iron eagle that 
is the trade-mark for J. I. Case so he 
inserted an ad in the papers telling 
about it. His message said in part 
“Come in and see how our feed 
really made this eagle strong. As 
a symbol of America he never will 
be licked.” With such ideas he ties 
up his old business with the new. 

Before Mr. Talley decided to take 
on his present line of feeds he stud- 
ied the company’s literature and 
visited their plant at Clinton, Iowa. 
After completing his tour of inspec- 
tions and watching the manufactur- 
ing process he was convinced that 
he could sell this line of feeds to 
his farmer friends with confidence. 
“If you aren't sold on your own pro- 
duct how do you expect to sell the 
other fellow?” he explained. “It is 
by building complete confidence in 
myself that the customer catches 
this enthusiasm and reflects it in 
loyalty to my product.” 

Wes, as his friends all call him 
has an exhaustive file of competi- 
tor's information in his office. He 
has copies of their formulas, pamph- 
lets and advertising literature. Thus 
by comparison he can show exactly 
why he considers his feeds to be 
the best. 

Mr. Talley is a civic minded indi- 
vidual and is always ready to co- 
operate on community projects. He 
has taken an active part in the lo- 
cal collection of scrap metal and 
waste paper, and funds derived 
from this source have been donated 
to his church and the red cross. His 
personal efforts have rounded up 
over 45,000 pounds of waste pa- 
per. These activities have brought 
him a great deal of good will and 
prestige and the local Red Cross 
has publicly acknowledged his ef- 


WRITING "love letters" to 
prospective customers is a hob- 
by of Wes Talley, above, dis- 
tributor for Pillsbury feeds at 
Carrollton, Ill. He says these 
personal messages have been 
responsible for about 50 per 
cent of his new business. 


forts in their behalf. 

“Although I have always been a 
firm believer in advertising, I still 
think that nothing is as effective as 
word of mouth advertising,’’ added 
Mr. Talley.” I depend a lot on my 
satisfied customers to help expand 
my business and its surprising how 
quick and ready they are to pass 
on a good word to their friends 
about quality products and mer- 
chandise. 

“Of course you can't expect your 
customers to do all the work,” he 
continued, “That’s why I supple- 
ment my other efforts with these 
‘love letters.’ They take a lot of time 
because I write them all myself in 
long hand but I firmly believe that 
this personal touch makes them 
twice as effective as a typewritten 
or mimeographed letter. Besides | 
really enjoy writing them.” 

Without a doubt Mr. Talley’s 
“love letters” as he calls them, are 
a novelty. He writes a neat legible 
hand and always makes a point of 
injecting some personal comment 
in each letter. His customers admit 
they enjoy receiving his messages 
and since they are all brief and to 
the point they never end up in the 
wastebasket without being read . 
like much advertising literature. 
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REAL HELP 


TODAY'S 


FORMULA PROBLEMS 


Under present day shortage condi- 


tions, for adequate supplies of vita- 
mins A and D, and assuming that 1/3 
of the total vitamin A requirement is 
being furnished by partial supplies of 
corn and/or alfalfa meal, use the 
amounts shown below of GOR- 
TON’S 400D, 2000A oil. 


GROUP NO. 1 (Ibe. of. 


All Mash Chick & Broiler 

Chick & Broiler (fed 2 with grain) 
All Mash Growing 

Growing Mash (fed with grain).. 
All Mash Laying 

Laying Mash (fed ¥/2 with grain). . 


GROUP NO. 2 


All Mash Breeder 

Breeder Mash (fed ¥2 with grain) 13. 
Turkey All-Mash 6. 
Turkey Mashes (fed ¥/2 with grain) 13. 2 


Gorton’s 400D, 2000A oil is the 
standard all purpose grade in order to 
accomplish the two-fold purpose of 
furnishing adequate vitamin A from 
oil (2/3 of the total requirements) 
in combination with the exact proper 
amount required of vitamin D, with- 
out wastage or deficiency of either 
vitamin, and within the limitations of 


WFO No. 99. 


A complete line of VITAMIN OILS produced, tested, and 
Sisrantese by GORTON- PEW FISHERIES, of Gloucester, Mass. 


Write to. NEW ENGLAND BY- PRODUCTS CORPORATION 


National Distributors — 


177 MILK ST., BOSTON, MASS. 


Reprints of this 
Advertisement 
in Bulletin form, 
with added 
details, are 
available on 
request. 


Boston 9, Mass. 
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New England By-Products Corp. 
Dept. C, 177 Milk St. 


Please send us your bulletin on “How to Meet Vitamin 
A and D Requirements.” 
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What's the difference... can you tell ? 


EVEN IF you knew one was 
hybrid corn and the other 
open-pollinated, you probably 
couldn’t tell which was which 
—not from looks alone. Yet, 
there can be a world of differ- 
ence in those two kernels. 

No farmer wants to take a 
chance on corn that merely 
Iooks hardy. When so much is 
at stake, he has to be sure. 


You want to be sure about 
feeds, too. 

When two feeds look alike, it’s 

pretty hard to know which to 


e70e 


choose. But remember, there 
may be a great difference in 
the results they produce. You 
can’t afford to take chances on 
looks alone. 

Your best measure of safety is 
buying a brand you can be sure 
is dependable—a brand backed 
by areputation for quality and 
for doing a job consistently. 

When you buy Pillsbury’s 
BEST Feed, you can be sure 
you’re buying dependability. 
Through 75 years, Pillsbury 
has been the choice of four 
generations of farmers. 


PILLSBURY PETE Says: 


This message will this 
month reach almost 
* 2,000,000 farmers 
through farm publi- 
cations in the heart 
of the livestock and 
poultry market. 


This intensive promotion will _ 


benefit every Pillsbury’s BEST 
feed dealer today and in the 
years to come. 

Are you, toe, building for the 
future with this dependable 
FeedingProgram?—PILLSBURY 
FEED MILLS, division Pillsbury 
Flour Mills Company. Head- 
quarters—Clinton, Iowa. Feed 
Mills in Eight Other Cities. 


Through three wars and 
four generations this famous 
old trademark has stood for 
quality and dependability 
in the farm field. 
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GEORGE ILLIG 


ARTIME necessity often 

makes a feed dealer do a 

lot of selling to convince 
some of his customers that substi- 
tute rations can frequently be made 
to do the work regular rations have 
done. Or that at least they can be 
used now and then to ease the vital 
protein feed shortage. 

Thus says George Illig, operator 
of the Juneau Flavo Mill, Juneau, 
Wis. Mr. Illig has been a feed deal- 
er for 20 years and also operates 
the Clyman Elevator, Clyman, Wis. 
He has been through many cycles 
of feed merchandising, and his ex- 
perience is standing him in good 
stead during these hectic war days. 

“When we are mixing for farm- 
ers,” he says, “many of them ask 
us to toss a bag of soybean meal 
into the mixture. This is no new 
request. Farmers used to say the 
same thing regularly during nor- 
mal times. Now, when they tell us 
to do that we frequently do not 
have a bag of soybean meal in the 
mill. In such a case you've got to 
be a diplomat as well as a sales- 
man to convince some of these cus- 
tomers that their requests can't be 
met. 

“On the other hand what we try 
to do is to suggest substitute mixes 
which we have reason to know do 
a good job of maintaining milk pro- 
duction during the present emer- 
gency. We are succeeding in con- 
vincing many customers that it is 
wise to accept such recommenda- 
tions because they have faith in us. 
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feed dealers must be 


Goad Diplomats 


these days says illig 


They know that throughout the 
years we have lived up to our word 
and have never recommended any 
products that we didn't know would 
produce good results.” 

Mr. Illig says that he does not 
advocate substitute mixes as a 
cure-all for all feed ingredient 
shortages. He merely tells his cus- 
tomers that this is the best that can 
be done under the circumstances 
and that such substitutes are pro- 
ducing satisfactory results when fed 
properly. This realistic attitude is 
appreciated by customers. 

Mr. filig has two elevators and 
one mill at Juneau. The mill was 
once used for the manufacture of 
flour, but this product is no longer 
being made here. A small elevator 
stands beside the feed mill and 
across the road is a much larger ele- 
vator. Before the war, Mr. Illig used 
to buy large amounts of barley for 
shipment, however, farmers around 
Juneau have taken to raising hemp 
during the past few years instead 
of barley. Mr. Illig believes that 
after the war farmers in consider- 
able numbers will again return to 
the raising of barley in this area. 

“We have been fortunate so far 
on the labor question,” declares Mr. 
Illig. “I have a couple of veteran 
hands who have stuck to their jobs 
here. I also pitch in and do a lot 
of the work myself and this helps 
us through the rush periods.” 

Mr. Illig has not had to ration 
dairy feeds up to the present time 
but he has had to ration some of 
the vital protein ingredients. Blend- 
ed feeds have met the situation in 
some respects as farmers begin to 
realize the impossibility of continu- 


FEED dealers have to be good 
diplomats as well as salesmen 
in getting customers to change 
their feeding practices during 
wartime, according to George 
Illig, operator of the Juneau 
Flavo Mill and Clyman Eleva- 
tor. Shown right, is an exte- 
rior view of the mill at Juneau, 
Wis. 


ing straight feeding during the 
emergency. 

“We don’t deliver feeds unless 
we have to,” says Mr. Illig. “The 
farmers know we are very busy 
during these war days and many 
of them are willing to come and call 
for their own purchases. This is 
especially true when a farmer 
brings in some of his own grain to 
be ground and mixed and buys 
other ingredients from us. Before 
the war some farmers would bring 
in grain to be ground, leave an 
order for mixing, too, and then ask 
us to deliver while they went about 
some other business. I will say that 
farmers here have been grand 
about cooperating on the delivery 
question during wartime.” 

Mr. Illig stocks flour and sells it 
to many large stores in this area. 
He states that flour has always 
been a good line for him to handle 
and that annual volume is consider- 
able. He sells a nationally adver- 
tised brand, one which has a fine 
repeat volume. 

“I think that flour fits into the 
merchandising picture with many 
feed dealers,” states Mr. Illig. “We 
have been well satisfied with the 
results we have obtained at Juneau. 
There is always a demand for a 
quality, nationally advertised flour 
that is priced right. We have al- 
ways felt that flour is logically a 
major line in a feed store.” 

Equipment at the Juneau mill in- 
cludes a 24-inch Burr mill and a 
one-ton Haynes mixer. At the Cly- 
man Elevator Co. there is a 22-inch 
Sprout Waldron mill and a one-ton 
Haynes mixer, plus a hammer mill. 
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City Dealer 


VY) is the difference be- 
tween black and white? 
The contrast of the colors 
is obvious to all and serves to illus- 
trate the comparable difference be- 
tween rural and urban feed stores 
according to Louis Graf, manager 
of the Ohio Valley Feed store, 
Evansville, Ind. 

The first and most noticeable dif- 
ference is the proximity to, and con- 
tact with, the customers. The city 
dealer is at a disadvantage in be- 
ing more remote. This remoteness 
is not necessarily measured in 
miles but rather in the less frequent 
contact with customers. 

City users of feed products are 
mostly owners of pets such as dogs, 
cats and canaries. Chicken and 
rabbit raisers are numerous and an 
occassional goat or cow pops up 
now and then on the outskirts of the 
town. Rabbits and chicken flocks 
are smaller than farm flocks, being 
intended primarily for the owner's 
personal use. In all cases feed pur- 
chases are smaller and the calls 
fewer than at the country store. 
Hence the chance to cultivate cor- 
dial feelings and paying friend- 
ships by petsonal contact is greatiy 
lessened. 

Mr. Graf assures us that Evans- 
ville is typical, if not the extreme, 
of the average city. Canary bird 
owners and breeders are numerous 
and expect him to keep on hand 
all items, including feed, necessary 
for their songsters. Pigeons are also 
raised commercially in this areu 
several hotels and restaurants in 
town being famous throughout the 
state for delicious squab. This of 
course calls for another line of bird 
feeds. 

Rabbits and chickens are also 
popular and must have their own 
particular kinds of feed. 

Then we come to the universal 
favorite and man’s best friend, the 
dog. He has invaded the hearts of 
Evansville’s citizens and found 
therein a warm welcome as he has 
in every American community. 
There are several kennels in the 
vicinity and Evansville boasts of a 


has many disadvantages 
to overcome says graf 


dog hospital, where uniformed 
nurses attend to Fido’s ills, and 
even a dog cemetery, where lots 
are sold and cared for. One could 
hardly afford to ignore the dog pop- 
ulace and so the Ohio Valley Feed 


CITY feed stores have many 
disadvantages to overcome, ac- 
cording to Louis Graf, above, 
manager of the Ohio Valley 
Feed store, Evansville, Ind. He 
claims that live display is one 
of the most effective merchan- 
dising ideas available to the 
urban dealer. 


store carries a full stock of dog 
foods, soaps, remedies, etc. 

From the preceding it is easy to 
see that the urban dealer must keep 
in stock a thousand and one small 
items likely to be called for, called 
for not often but ardently. And the 
dealer must keep in mind also that 
no matter how small an order may 
be it is very important to the cus- 
tomer. And then of course a com- 
plete line of commercial feeds’must 
be carried for the farmers in the 
Evansville trading area, who find it 
more convenient to shop in town. 

One of the most effective mer- 
chandising ideas available to the 


city feed dealer is the use of live 
display. There is a continuous 
stream of people passing his win- 
dows and nothing catches the eye 
of the passerby more quickly than 
a group of rabbits, chicks or pup- 
pies in a window. Few are the 
shoppers who can ignore the ap- 
peal of a window full of frolicking 
puppies, fuzzy bunnies or chirping 
chicks. 

A brief look into the history of the 
Ohio Valley feed store shows that 
the establishment started out years 
ago as a seed store only, but that 
in the course of years it has become 
primarily a feed store, which also 
handles seeds, bulbs and plants as 
a suburdinate line. Located down- 
town, very near the shopping dis- 
trict, and being an old established 
business, it is well known in and 
all around Evansville. The store is 
easy to find and convenient as a 
stop, on the way out of town. 

Both the radio and newspapers 
are consistently employed as ad- 
vertising mediums. Radio advertis- 
ing is planned primarily for the 
country trade, since the radio is 
generally more poular in the rural 
area. Farmers have long since been 
educated to the merits of their farm 
hour programs, which consequently 
enjoy a wide audience. 


A heavy volume of advertising in 
the local daily papers is aimed to 
benefit the city shoppers, who have 
formed the habit of consulting the 
morning papers before they start 
to buy as a valuable time saver. 

Mr. Graf, before the war, con- 
ducted farmers meetings at the 
store, but these are impossible now. 
Evansville is an all out war city 
with ship yards sending out LST 
ships, Republic Aircraft turning out 
Thunderbolts, and jeeps, trucks and 
ambulances rolling off of the assem- 
bly lines of automobile factories. 
Hardly a farm family but has one 


(Continued on page 78) 
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AND INGENIOUS 
DESIGN MAKES 


Tags that really do exceptionally profit- 
able work... Quickly Identify the Formula 
Feeds to which they are attached. 


Savage creates such TAGS. By ingenious, 
though simple design, by color and by 
“know-how” this combination makes 
TAGS TALK. And all who handle the 


qiinois feeds quickly understand the language. 
low? “ 
One of the practical postwar projects you 


can bring into being for yourself is im- 
provement in your own Formula Feed 
Tag set-up. 


And Savage is prepared to help you get 
started right now. But first see what Savage 
is doing for others... by writing us now: 
“Please send Batch of Samples.” 


HOMER J. SAVAGE 


329 WASHINGTON STREET BUFFALO 3, N.Y., 
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The problem of maintaining your standard Feed Quality in 
today’s hectic market is difficult— but your Vitamin A and D 
problems are solved quickly and easily with the good old reliable 


BIOLOGICALLY STANDARDIZED 
HIGH PHYSICAL QUALITIES 
PROVEN RESULTS 

IMMEDIATE SHIPMENTS 


WRITE FOR DETAILS 


SAN FRANCISCO 11 + CALIFO RNIA 
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HE better balance in feed grain sup- 

plies in the United States this summer 
is attributed to the decrease in feed con- 
sumption as a result of the reduction in 
hog and chicken production, and to the 
prospects of large feed crop yields in 1944, 
according to a report on the current live- 
stock-feed situation by Dr. L. C. Cunning- 
ham, of Cornell university. 

Feed disappearance so far this summer 
has dropped off considerably as compared 
with a year earlier. In the first quarter, 
October-December, of the current feed 
year the disappearance of corn and oats 
and the sales of CCC wheat were 12 per 
cent larger than in the corresponding 
period a year earlier. During the next 
quarter, January-March, feed disappear- 
ance continued high, being 13 per cent 
larger than a year ago. But in the April- 
June quarter, the estimated use of these 
three grains declined 20 per cent as com- 
pared with a year ago. 


Disappearance of corn, oats and 
CCC wheat 


Quarter mil.tons mil.tons percent 
1942-43 1943-44 Change 
Oct.-Dec. 41.7 46.6 +12 
Jan.-Mar. 32.6 36.8 +13 
Apr.-June 26.7 21.4 —20 


The disappearance of corn decreased 13 
per cent and oats 10 per cent, while sales 
of CCC wheat declined nearly 60 per cent. 
This reduction in feed use is traceable 
largely to a decrease in hog production 
and the raising of fewer chickens accord- 
ing to the report. 

Although the 1943 spring crop was 21 
per cent larger than a year earlier, the 
slaughier of hogs under federal inspection 
during the months October 1943 to March 
1944 increased 33 per cent, indicating a 
turning point in hog production from ex- 
pansion to contraction. In the expansion 
period of a year earlier, the pig crop had 
shown an increase of 24 per cent but 
slaughter was up only 7 per cent. 

As soon as the record-high 1943 spring 
Pig crop was marketed this winter and 
spring, and the breeding herds reduced, 
feed consumption fell off. 

In June 1944, farmers reported not only 
a 24 per cent decrease in the size of the 
1944 spring pig crop, but also that 9 per 
cent fewer sows farrowed than they re- 
ported in December that they expected to 
have farrow. In June, they also reported 
a one-third decrease in the 1944 fall pig 
crop compared with the previous fall. 

In fact, it now appears that the 48-mil- 
lion 1943 fall pig crop was not actually as 
large as reported. That crop would nor- 
mally be marketed this summer in the 
months from May to September. In May, 
federal slaughter was up 20 per cent over 
a year ago but this may have included 
the tail end of the spring crop marketings. 
June slaughter was only 4 per cent higher 
than a year ago, and in July slaughter was 
off nearly 13 per cent. 

The number of layers during July was 
still 1 per cent larger than the number a 
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is much improved 
cunningham says 


year ago. The number of chickens raised 
has been sharply reduced. On August 1, 
the number of pullets not yet of laying age 
to be added to the laying flocks this fall 
and winter was 15 per cent smaller than 
a year ago. 

Normally, hogs and chickens consume 
about 60 per cent of all feed grains. Dairy 


T 


cow numbers are estimated to be about 2 
per cent larger than a year ago, but fewer 
cattle have been on feed in the Corn Belt 
Dr. Cunningham said. 

Based on August 1 prospects, the 1944 
corn crop is indicated to be 2,929,117,000 
bushels—only slightly smaller than the 
large crops of the two previous years. 

The total indicated production of the four 
common feed grains, corn, oats barley and 
grain sorghums, amounts to 112 million 
tons, as compared with 115 million tons 
in 1943. 

With the reduction in hogs and chickens 
that is taking place, the 1944 feed grain 
production per animal unit appears to be 
at least 10 per cent larger than a year 
ago. 


Northrup-King Ege Mashes 


® To lay eggs —a hen first must be able to make eggs. 
And to make eggs quickly and efficiently — she shouldn’t 
be handicapped by lack of necessary materials. Northrup, 
King & Company’s Sterling and Northland Brand Fgg 
Mashes are formulated to provide these materials in uni- 
formly blended and balanced form. Proteins, minerals, 
vitamins — everything is there. The hen’s job is ‘simply 
to eat — and lay. Help your customers get big returns 
from the 1944-45 laying season. Order Northrup King 
Egg Mashes for big production now. 


NORTHRUP, KING & co. 


Minneapolis 


DEPENDABLE 
SINCE 1884 


Minnesota 
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When You Wags 


“TURN CHASE!” 


It takes courage to say that! Courage, because it has not been 
an easy task to supply feed manufacturer friends with the 
bags they have needed. And the probabilities are that ma- 
terial and labor shortages will not ease appreciably in the 
immediate future. 


But Chase sincerely believes that with its 27 conveniently 
located modern plants and offices, it is still the feed manu- 
facturer’s best bet. To improve that bet, anticipate your 
requirements 30 to 60 days earlier than usual. Chase 
pledges everything within its power to make good. 


CHASE BAG Co. 


GENERAL SALES OFFICE, 309 W. JACKSON BLVD., CHICAGO 6, ILL. 


AST TO COAST BAG SERVICE 


BOISE MEMPHIS MILWAUKEE PHILADELPHIA PORTLAND, ORE. CHASE 
DALLAS BUFFALO PITTSBURGH NEW ORLEANS REIDSVILLE, 
TOLEDO LOUIS. KANSAS CITY ORLANDO, FLA. 

DENVER NEWYORK MINNEAPOLIS SALT LAKE CITY wyTCHINSON, KAN. 


DETROIT CLEVELAND GOSHEN, IND. OKLAHOMA CITY WINTER HAVEN, FLA. 
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Jorn 


Readers who are interested in obtaining a publication which 
gives a complete digest of most of the experimental data published 
in the United States and foreign countries, may obtain com- 
plete details by writing to The Feed Bag, 741 N. Milwaukee st., 
Milwaukee, 2, Wis. 


Title of Experiment: Effect of Ascorbic 
Acid on Chick Growth When Added to 
Purified Rations. 
Authors: G. M. Briggs, Jr., T. D. Luckey, 
C. A. Elvehjem and E. B. Hart, University 
of Wisconsin, Madison. 
Digest: Ascorbic acid when fed to chicks 
receiving various purified rations consist- 
ently stimualted growth to a small but 
definite extent. The mechanism of the ac- 
tion is unknown but the vitamin may be 
acting indirectly and is not regarded 
necessarily as a specific growth factor. 
The relationship of growth effects obtain- 
ed with ascorbic acid to those obtained 
with aminobenzoic acid is compared and 
discussed further in this report. 

* * * 
Title of Experiment: Oats and Barley for 
Fattening Lambs. 
Author: H. M. Briggs, Agricultural Experi- 
ment Station, Stillwater, Okla. 
Digest: Lambs fed oats as the only grain 
required more feed per lb. of gain than 
those fed corn. Not considering the slight- 
ly lesser amount of finish as shown by 
carcass grades, the oats when fed alone 
had a value of 91.9 per cent that of corn 
in producing gains. When oats replaced 
one-half the corn in the ration, they were 
worth 101.1 per cent as much as corn in 
putting on gains and produced better 
carcasses than when oats were fed 
alone. Their average dressing percentage 
was lower, principally because of a low 
yield one year. Barley worked opposite 
to oats in that it gave best results when 
fed alone rather than in combination with 
corn. Barley had a value of 88.8 per cent 
of corn when fed alone in producing 
gains, but failed to yield as high aver- 
age carcass grades as corn. When fed in 
combination, barley was worth only 81.4 
per cent as much as corn but produced 
as high yielding lambs as did corn fed 
as the only grain. 

* * * 
Title of Experiment: Grass and Alfalfa as 
Silage Forage and Meal for Poultry. 
Authors: L. F. Payne and C. L. Gish, Kan- 
sas Agricultural Experiment Station. 
Digest: Results obtained from an eight 
year study of cereal plants and alfalfa 
for poultry pasture and silage are report- 
ed, including methods of making silage, 
composition and feeding tests. Data from 
feeding dehydrated alfalfa leaf meal, 
sun-cured alfalfa meal and greenmelk 
are reported for growing chicks, laying 
hens and turkeys. Chickens and turkeys 
reared on bare yards are compared with 
similar birds which had access to ample 
green feed. The stability of carotene in 
dehydrated grass and alfalfa meal and 
grass silage is also reported. Carotene 
proved much more stable in grass silage 
than in dehydrated grass or alfalfa meal. 
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Contrary to common opinion, growing 
pullets, supplied all the grass or alfalfa 
they would eat, consumed practically as 
much grain and mash as pullets which 
received no green feed. This was not true 
with growing turkeys. Those fed ample 
green feed ate 12 pounds less grain and 
mash per bird to 28 weeks of age than 
the turkeys which had no green feed. 
Pullets reared on green pasture, while 
smaller at 24 weeks of age than these 
reared in bare yards, gave significantly 
greater egg production and better hatch- 
ability than the pullets which received 
no green herbage. 

* * * 
Title of Experiment: The Use of Corn 
Gluten Feed to Replace Meat Meal in 
Poultry Rations. 
Authors: S. J. Slinger, J. H. Pettit and E. V. 
Evans, Ontario, Agricultural College, 
Guelph, Can. 
Digest: Corn gluten feed was used as a 
vegetable protein supplement to replace 
meat meal in a ration for growing chicks 
and in a ration for laying and breeding 
birds. The meat meal was replaced by 
successively larger amount of corn gluten 
feed until 26 per cent was included in 
the ration to replace all of the meat meal 
in the chick starting ration and 16 per 
cent was included to replace half the 
meat meal in the layer-breeder mash. 
From the results of the growth trials it 
was concluded that corn gluten feed is a 
suitable vegetable protein supplement to 
replace part of the meat meal in a ration 
for growing chicks. In such a ration as 
employed, it could be used satisfactorily 
to form up to 18 per cent of the diet. 
When levels of 22 per cent and 26 per 
cent of corn gluten feed were used, the 
growth rate was somewhat reduced but 
the ration remained quite palatable and 
caused no mortality. The results of the~ 
production and hatchability studies indi- 
cated that corn gluten feed could be used 
in the mash to replace part of the meat 
meal on a protein equivalent basis in 
amounts up to 16 per cent. 

* * * 
Title of Experiment: The Milk and Butter- 
fat Production Response to Shark Liver 
Oil in the Ration. 
Authors: F. C. Fountaine and D. W. Bolin, 
University of Idaho, Moscow, Idaho. 
Digest: Twelve milking cows, six Hol- 
stein-Friesians and six Jerseys were di- 
vided into control and experimental 
groups. The control group was fed a 
basal ration and the experimental group 
the basal ration plus shark liver oil con- 
taining 1,350,000 I. U. of vitamin A. This 
amount of shark liver oil had no effect on 
milk or butter fat production of either 
breed reported. The vitamin A of the milk 
fat was increased from 280 to 305 per 


cent in the experimental group. The caro- 
tene content of the milk fat of the experi- 
mental group was reduced 22 per cent 
for the Holsteins and 33 per cent for the 
Jerseys. 


Skim Milk Rids Pigs 
Of Internal Pests 


Liberal feedings of skim milk will rid 
young pigs of most of their internal para- 
sites, the United States department of agri- 
culture has found in recent tests conducted 
at the Beltsville Research Center, Beltsville, 
Md. 

The investigators, L. A. Spindler and H. 
E. Zimmerman of the bureau of animal in- 
dustry, divided littermate pigs into groups, 
some of which received a balanced grain 
ration and others grain and skim milk. 
The skim milk was fed to some pigs daily 
and to others as their only feed for three 
days at intervals of two and three weeks. 
During the test all groups were given a 
severe exposure to parasites by being kept 
in an old hog lot known to be teeming 
with the principal species that infest pigs. 

In one test lasting 57 days the pigs re- 
ceiving the daily milk treatment made an 
average gain of 50 pounds; those on the 
intermittent milk treatment gained 53 
pounds, and those fed grain exclusively 
gained only 40 pounds, on the average. 
When the pigs were killed, at the end of 
the test, those in the milk-fed groups had 
less than half as many parasites as the 
grain-fed pigs, and some of the milk-fed 
animals were practically free of such pests 
in spite of the severe exposure. 

In the second experiment of longer dura- 
tion, 98 days, the conditions were much 
the same except that the second group of 
Pigs received a heavy feeding of milk 
every two weeks instead of three. In this 
test, the milk-fed pigs gained from 83 to 
115 pounds, on the average, and were 
found to be free from parasites or to have 
only a few. The grain-fed pigs, similarly 
exposed to infection, gained a fraction less 
than 32 pounds in the 98 days and at the 
end of the experiment were heavily infest- 
ed with intestinal worms. 

Under practical conditions, the depart- 
ment of agriculture scientists say, pigs 
should of course be protected against ex- 
posure to parasites, so far as possible, 
through sanitary practices and general 
good management. But when the presence 
of internal parasites in pigs is suspected 
and skim milk is available, its use is likely 
to be highly beneficial as a parasiticide as 
well as a feed. Satisfactory gains and 
freedom from severe parasitism can be at- 
tained by feeding milk moderately each 
day or by giving large quantities for a few 
days at intervals of two or three weeks. 
@ WILLIAM HAMMOCK, Truman, Minn., 
has resigned as manager of the Farmer's 
Elevator Co. to take a similar position at 
Vernon Center. 

@ WILKIE JACKSON, Versailles, Ind., has 
purchased the W. P. Neel grain elevator at 
Holton. He plans to use the Holton plant 
for storage purposes for the feed and coal 
business he conducts at Versailles. 
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—city dealer 
(Continued from page 72) 


or more members working all or part time 
on war work and the rest of the family 
doing double duty at home. 

Employes of the feed store have attended 
the meetings and schools conducted by the 
manufacturers to keep current on all of 
feeding and management of poultry and 
livestock. This enables them to give better 
service to the customers. 

As might be expected the employe situ- 
ation is a problem. Time was around 
Evansville when older men. were told, 
“This work would be too heavy for you.” 
But now gray haired men are heaving 
cumbersome bags into cars and trucks and 


doing a good job of it. And in spite of 
labor shortage and talk of feed shortages 
the Ohio Valley Feed store last year man- 
aged to fill all orders with the exception 
of hog feeds. The immense step-up in hog 
production around this community was al- 
most impossible to keep up with according 
to Mr. Graf. 

It would be impossible to enumerate the 
various products handled in this feed store 
but Wayne feeds, and the I. D. Russell, 
Hess and Gland-o-Lac remedies, are some 
of the popular brands on the shelves at 
all times. 

@ H._P. LORENZ, Hutchinson, Kan., has 
been appointed manager of the office re- 
cently opened in Hutchinson by the Shella- 
barger Mill & Elevator Co., of Salina. 


SEPTEMBER MEANS A CALL 


“Sk. 


ATER SERVICE 


With the coming of fall your custom grinding and mixing 
business again takes up the load of the heavy grinding 
season - - - perhaps the greatest load of all history. 


Since 1941 the feed business has doubled in volume, 
doubled in customers—that is the service that American 
millers and mixers have contributed to the winning of 


the war. 


The Prater Pulverizer Company is happy and proud that 
Prater Service is aiding Blue Streak owners in keeping 
their equipment in the service of their country. 


PLEASE SEND INFORMATION ON EQUIPMENT CHECKED 


PRATER PULVERIZER CO. 


1825 South 55th Avenue - 
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Chicago 50, Ill. 


Schenley To Increase 
Feed Production 


An annual increase of more than 22,000 
tons in the production of critically needed 
high-protein feeds is expected as a result 
of expansion plans announced by Schenley 
Distillers Corp. to step up grain by-pro- 
ducts recovery operations by nearly 23 per 
cent within the next few months. 

The increase will boost to about 122,263 
tons a year the amount of grain products 
thus returned to farms to help alleviate 
the acute wartime shortage of feed for 
dairy cattle, poultry and hogs, according 
to Carl J. Kiefer, vice president in charge 
of production. 

These high-protein feeds are being re- 
claimed from grain mashes atter the mash- 
es have been used in producing alcohol 
for synthetic rubber, smokeless gunpowder 
and other vital military and civilian needs. 

At a cost of close to $1,500,000, the com- 
pany boosted the annual yield of high- 
protein feeds at the Kentucky plants by 
43,000 tons and installation of additional 
dryhouse facilities for processing the resi- 
dues is scheduled at the three other plants, 
Kiefer said. 

Feed by-products recovered at a Schen- 
ley plant in Pennsylvania now aggregate 
77,600 pounds daily and will total 142,000 
pounds a day after completion of addi- 
tional processing equipment early in Sep- 
tember. Feed production at a plant at 
Lawrenceburg, Ind., will be stepped up 
from 152,400 to 200,400, and at Cedarhurst, 
Md., from 27,700 to 37,800 pounds per day, 
he added, 

Despite the tremendous quantity of war 
alcohol which has been produced by the 
beverage distilling industry, Kiefer pointed 
out, only two per cent of the nation’s grain 
supply was consumed to meet alcohol re- 
quirements and of this small percentage of 
the total supply, about one-third serves a 
double purpose through its subsequent 
conversion into high-protein feeds which 
go back to the farm areas whence came 
the grain originally. 

@ PLINY GRATZ, Waterloo, Ind., of the 
Gratz Grain & Milling Co. has purchased 
the grain elevator from the estate of the 
late Daniel L. Leas. 

@ CHARLES N. CLARK, Yeoman, Ind., has 
purchased a half interest in the former W. 
C. Smock & Co. elevator. The business is 
now known as the Smock & Clark elevator. 


@ RINDFLEISCH BROTHERS, Jefferson, 
Wis., have opened their new feed mill in 
a building recently constructed on South 
Main street. 
NEW SEED CATALOG 

The O & M Seed Co., growers, Green 
Springs, Ohio, have announced issuance of 
an attractive new, loose-leaf catalog con- 
taining illustrations and descriptions of 
26 varieties of field corn, 7 varieties of 
ensilage corn, 29 varieties of sweet corn, 
8 varieties of hybrid field corn, 5 varieties 
of flint corn, 4 varieties of pop corn and 4 
varieties of seed oats. Copies of the cata- 
log will be mailed on request. 
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Cows Give More Milk 
When Fed Salt 


Recommend to your farmers, feeders, dairymen 
and livestock raisers generally, that they establish 
salt feeding stations around the farm. It will do 
GOOD DAIRY COW, producing 10,000 away with the hit-or-miss feeding of salt. It will 


pounds of milk a year, will give off in that make sure that all animals get all the salt they want 
milk about 18 pounds of salt. She will need an- for maximum production and profits. 


other 18 pounds for her own body maintenance. MORTON SALT CO., Chicago.4, Illinois 
There isn’t that much salt in the ordinary feed : ’ 


supplied a cow. And without the proper amount 
of salt the cow can’t assimilate her feed a Sa Salt FREE CHOICE means 
feed costs get out of line, and milk production drops. having salt before your ani- 


That’s why it’s good feeding practice to add about _ = = a 


One per cent salt to the grain ration. little as they want. 


But even that isn’t enough. It meets only minimum 
requirements. Cows differ in their need of salt. 
Some want more than others. They need more 


than others. 

Salt Saves Feed 
That’s why salt should also be fed Free Choice,* 
so that each animal can have as much or as little 
extra salt as it wants. This applies not only to 
dairy cows, but to beef cattle, sheep, horses, and 
hogs — to every kind of livestock. 
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The W. J. Small Sales Co. 


Fairfax District 


KANSAS CITY, 


KANSAS 


DEHYDRATED 
ALFALFA MEAL 


Distributors For 
Minnesota, North Dakota, 
South Dakota and Wisconsin 


ALSO DISTRIBUTORS OF 


ARMOUR'S 
MEAT SCRAPS 


NOPCO Cod Liver OILS 
MANAMAR 


AND 
OMALASS 


For information 
WRITE TO 


MANEY BROTHERS 
MILL & ELEVATOR Co. 


MINNEAPOLIS, MINN. 


A FEED INGREDIENT 
FOR EVERY NEED 


IF YOUR BROKER Caumeot 


SUPPLY YOUR NEEDS GIVE 
US AN OPPORTUNITY TO 
SERVE YOU — 


We Can 


Central Feed Supply 


327 S. LaSalle st. Phone or Write 
Chicago 4, Ill. . Wabash 1430 
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CAREFULLY SUFTED FOR FEED DEALER CONSUMPTION 


WRONG DIAGNOSIS 

Kind Old Gentleman: “What is your 
little brother's name?” 

Buddy: “His name would be Jack if he 
was my brother, but he ain't and her 
name is Ruth.” 

* * * 
PRIMA DONNA 

Feed Dealer's Wife: (at concert) She 
has quite a large repertoire, hasn't she? 

Feed Dealer: Yes, and that dress makes 
it look all the worse. 

* * 
LUCKY GUY 

“But how on earth did you come to get 
so completely intoxicated?’ asked the 
magistrate. 

“I got in bad company, your Honor. 
You see, there were four of us. I had a 
quart of whisky — and the other three 
guys don’t touch the stuff.” 

* * * 

When Robert's little girl was born, she 
set their hearts aflutter:; they named her 
Oleomargarine, for they hadn't any but 
her. 

& * * 
OH MUMMY! 

Two American soldiers in Egypt lived 
for months on dehydrated butter, dehy- 
drated beets, dehydrated milk and eggs. 
Visiting a Cairo museum they saw their 
first mummy. 

“This is going too far,’ said one. “Now 
they're dehydrating women.” 

* * * 
PAST TENSE 

Brunette: “I’m Mr. Tweedle’s wife.” 

Gorgeous Blonde: “I'm his secretary.” 

Brunette: “Oh were you?” 

* * 


HE KNOWS 

A surgeon, an architect and a politi- 
cian were arguing as to whose profession 
was the oldest. 

Said the surgeon: “Eve was made from 
Adam's rib, and that surely was a surgi- 
cal operation.” 

“Maybe,” said the architect, “but prior 
to that, order was created out of chaos, 
and that was an architectural job.” 

“But,” interrupted the politician proud- 
ly, “somebody must have created the 
chaos.” 

* * * 
PRIVATE STOCK 

The roving eye of Willie Jones fell on a 
luscious dusky belle who was eating 
alone in a Harlem cafe. He suggested 
that they might have a few dances to- 
gether at one of the ballrooms. 

“One minute,” said the young lady, “is 
you a member of the 33rd Infantry, the 
47th Coast Artillery, the 22nd Cavalry, or 
the 143rd Marines?” 

“No, I'm not,” admitted Private Jones. 

“Go way den, big boy,” said the siren. 
“I'se private stock.” 
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WOMEN ARE FUNNY 
First they wanted silk stockings that 
would make their legs look bare. Then 
came the war. Now that they have bare 
legs, they use make-up to paint their legs 
so they'll look like stockings. 
* 


At no time is freedom of speech more 
precious than when a man hits his thumb 
with a hammer! 


AMOUR LAMOUR 

“Remember when Dorothy Lamour 
came out on the stage in her sarong— 
how quiet it was?” 

“Yeah. You could hear the sailors 
waiting for a pin to drop.” 

* * * 
When money talks nobody pays much 


attention to the grammar. 
* * * 


ROUGH GOING 

A couple of drunks were driving along 
a country road late at night. Spoke up 
one of them. “We must be coming to a 
town.” 

“I don't shee no town,” answered his 
friend. “What makes you think so?” 

“Cause,” explained his pal, “we're hit- 
ting more people.” 


The sensation of the feed industry 


It’s a KILLER-DILLER 


Here’s the modern super-fast way to get rid 
Just place a litthe KIL-BALM in 
shallow containers . . . and presto,—this bot- 
tled death does its job. No fuss, no muss, no 
mixing. Use it yourself—sell it to your cus- 


of rats. 


tomers. 


Here’s What Your Friends Write: 


if there ever was 


“We can now brag about not 


LIKES 


one. Our 


having a single mouse in our 
warehouse, which is something 
when you handle cereals, flour 
and corn products.” Stanard- 
Tilton Div., Russell - Miller 
Milling Co, 
KIL-BALM A SOLID 
INVESTMENT 

“Our mill is situated on the 
banks of the Willamette river 
with both an upper and lower 
dock space ... a rat heaven 


Wow 


mill superintendent, Bob Spear, 
advises that in the 20 years he 
has been fighting rats at this 
location, never has he had 
the success that he is having 
with KIL-BALM. 

“In dollars and cents, we have 
saved ten times the cost of 
the KIL-BALM used. The nec- 
essity for resacking finished 
merchandise has practically 
ceased.” Albers Milling Co., 
Portland, Oregon. 


16 oz. Bottle 
Retails at $1.00 


Costs you $7.00 a dozen; 
send cash with order, 


KILLER-DILLER CORPORATION 


Formerly Kil-Balm Div., Feed Supplies, Inc. 
Dept. 1, 741 N. Milwaukee St., Milwaukee 2, Wis. 
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With so many Vitamin oils 
to choose from 


how can you 


Vk St. 
477 Mi 
prow, IN 9 Ste 
ATKINS INC- 9995 Universi 
ATKINS & DURBROW. 4594 S. 
ATKINS CORP. Box sere, torn’ Box 


decide which 
brand to use? 


freee are lots of reasons for using Biotol Brand Fortified 
Sardine Oil. High quality is one. Biotol Brand is backed 
and biologically assayed by a reliable firm. It comes in a 
wide range of potencies. 


But the really important reason is you can always depend 
on getting Biotol Brand whenever you need it. Distributors 
in central locations are ready to fill orders promptly from 
warehouse stocks. 


With a number of potencies to choose from, you can select 
a grade of Biotol Brand that 
will supply the additional 
Vitamin A so necessary in 
today’s feeds, within the 
limitations of Order L-4o. 


Be sure of a regular supply 
of Vitamin A & D oil. Order 
Biotol Brand Fortified Sar- 
dine Oil. 


BIOTOL BRAND FORTIFIED SARDINE OIL 
is produced, tested, and guaranteed by 
CALIFORNIA PACKING CORPORATION 
San Francisco, California 
PACKERS OF DEL MONTE BRAND FOODS 


FOR POULTRY 
AND ANIMAL 
FEEDING 


MAIN OFFICE SAN FRANCISCO. CAL 


—loading 
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ing places they ask if you enjoyed your 
meal and smilingly invite you to come 
back again. In such a setting, as Mr. Fer- 
rell points out, the best advertisement any 
business can enjoy is that which goes out 
with each satisfied customer. 

In a feed store the sale is already made 
in most cases when the customer walks in. 
He usually knows what he wants and how 
much he needs. But it is up to the man- 
agement to see that he gets the kind of 
service and merchandise that will keep 
him coming again and again. “However”, 
Mr. Ferrell adds, “there is no doubt it 
helps to keep all the little extra items 
prominently displayed. They sometimes 
sell themselves to a customer who had 
only feed in mind when he came in”. 

Mr. Ferrell knows his merchandise and 
has every confidence that it will give 
satisfaction. He sees to it that each cus- 
tomer gets prompt and courteous service. 
These are the essentials on which a suc- 
cessful business is built. His customers 
have none of the worries of finding a place 
to park the car or truck or of how they 
are to get their bags of feed loaded. It 
often happens that some single bit of 
thoughtfulness can become a mighty good- 
will builder—and good-will is what builds 
business. 


Mills Enters 
Adhesive Field 


Harry A. Bullis, president of the General 
Mills Flour Mills Co., has announced that 
the company’s research program has led 
to entry into the polymide resin or adhe- 
sive field; and that the resins, now being 
manufactured by the company on a small 
scale, are used as heat sealing adhesives 
in food packing, and in such products as 
package labels, spirit lacquers, printing 
inks, gaskets, can sealing compounds and 
many others. 

“Though on the surface this may appear a 
distinct departure from the company’s pri- 
mary job of processing agricultural pro- 
ducts, it is in fact a by-product develop- 
ment in the use of soybean oil, and this is 
in line with the General Mills policy of 
fuller utilization of agricultural commodi- 
ties and establishment of more markets for 
farm products,” Mr. Bullis said. 

@ WILLIAM LINES, Macon, Ill., has taken 
over operation of the Macon Grain Co.'s 
elevator following the resignation of Pete 
Quinn. 


RECEIVE WFA AWARD 

Ballard & Ballard Co., Louisville, Ky. 
has been awarded the war food adminis- 
tration achievement “A” banner according 
to an announcement by administration 
officials. The award, the highest honor 
awarded by WFA, is conferred in recogni- 
tion of the outstanding contribution by the 
officials and employes of the company to 
wartime food production. Presentation cere- 
monies are scheduled for the afternoon of 


September 19, 1944. 
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REED MERRICK 


Sargent & Co., Des Moines feed manu- 
facturers, have announced the promotion 
of Reed Merrick from assistant sales mana- 
ger to sales manager, effective immedi- 
ately. Mr. Merrick, who is widely known 
in midwestern feed circles, joined the Sar- 
gent organization several years ago as 
territorial representative in southwest Iowa 
and northern Missouri, and was _ subse- 
quently made assistant sales manager. 
Prior to that he operated a feed, ice and 
coal business for himself at Humeston, 
Iowa, for 10 years, and earlier was en- 
gaged in farming near Humesion. 


D. B. Tilson Heads 


Hay Association 


D. B. Tilson, of Kansas City, Mo., was 
elected president of the National Hay 
association for the coming year at the 49th 
annual convention of the group held in the 
Morrison hotel, Chicago, Ill., August 14-15. 

Other officers elected are H. D. Garrison, 
Blanchester, Ohio, first vice president, and 
J. E. Chicoine, Vercheres, Quebec, Canada, 
second vice president. Directors elected 
for two years are: C. S. Martin, Ashland, 
Ohio; E. A. Schumann, Rochester, N. Y.; 
A. A. Kjar, Lexington, Neb.; W. B. Talbert, 
Jr., Lexington, Ky.; and J. W. A. Gordon, 
Boston, Mass. Directors elected for one 
year are: D. E. Turner, Rudyard, Mich.; 
G. T. Cecil, Birmingham, Ala.; W. L. Wal- 
ton, Pittsburgh, Pa.; Avon Burk, Decatur, 
Ind.; and J. W. Easland, LaCrosse, Wis. 

@ I. R. OLSON, Barrett, Minn., has been 
appointed manager of the Elbow Lake 
Co-op Grain Co. elevator, succeeding Ole 
F. Settelund, who resigned to enter busi- 
ness for himself. 


KILLED IN ACTION 

PFC Daniel J. O’Crowley, husband of 
Mrs. Lorraine O'Crowley of the Excelsior 
Milling Co., Minneapolis, Minn., has been 
killed in France according to word re- 
ceived from the war department. Mrs. 
O’Crowley has many friends in the feed 
trade and is a former contributor to The 
Feed Bag. 
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1. BETTER PROFITS for You 
2. BETTER POULTRY for Your Customers ‘i 


And the net result of No. 1 and No. 2 is added insurance 
for the future of your business when the inevitable 
competitive conditions return. 


Mash-Nic in the mash at the right time and in the right 
amount helps your customer solve the roundworm 
problem in an effective manner with minimum labor. 
This is the kind of service your customers appreciate 
—especially in these times. . 


Controls Large Roundworm 


Mash-Nic Deworming Mash (Ascaridia galli) 

Mash-Nic is a scientifically pre- 
tureh containing Mash-Nic- We pared compound, containing 


full informa- 
irections for such use. 


will gladly furnish 
tion and d 


nicotine in special, shockless 
form; affords easy and effective 
control of large roundworm 
(Ascaridia galli) in chickens. 


- wa? It does not lose its strength with age—it 
Soe is odorless, tasteless and non-volatile. Nico- 
tine in Mash-Nic is inert until acted upon 
mIASHNI by juices of the intestine. The nicotine is 
en then released and large roundworms elimi- 

ay nated. Large roundworms are controlled 
cc ak ne by a ten day feeding period using Mash- 
| Nic in the mash. 


FORM 
ACTIVE INGREDIENT-MICOTINE 
(EXPRESSED AS ALKALOID). . . 2.50% 
WERT INGREDIENTS... ... 97.50% 
MADE IN U.S.A. BY 


4431 


TOBACCO BY-PRODUCTS & 
\ CHEMICAL CORP., INCORPORATED 


: | 
| 
| 
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i 
| 
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INCORPORATED 
LOUISVILLE, KY. 
83 
! 
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GRAIN 
COMMISSION 


AND 
MERCHANTS 


Consignments Solicited 
BARLEY — RYE 


BRANCH OFFICES 
AT 


AMES, IA. 
ALGONA, IA. 
SAC CITY, IA. 
SIOUX FALLS 


W. M. BELL 


COMPANY 


ESTABLISHED 1897 


Milwaukee-Cedar Rapids, la. 


PHONE — MILWAUKEE 
DALY 5135 


Phone — Cedar Rapids 4163 


2 


Taking birthday honors this month is 
Hermann Deutsch of the Deutsch & Sickert 
Co., Milwaukee. Mr. Deutsch, who will 
celebrate October 17, is a veteran Milwau- 
kee feed jobber and looks back on 50 
years’ in the feed business. On his next 
birthday he will pass the 77 mark, but his 
actions and mental alertness make his 
friends think of him as at least 20 years 
younger. Mr. Deutsch enjoys singing and 
is a member of a Milwaukee singing so- 
ciety. He also can be counted on for a 
few old songs at convention time. His 
greatest recreation, however, is card play- 
ing. He plays many a game of sheepshead 
or skat with his friends in the Milwaukee 
Grain & Stock Exchange. In fact the 
“Deutsch system” for playing sheepshead 
and skat has been adopted by many of 
his cronies. 


HERMANN DEUTSCH 


October 1—CARL A. HOULTON, LaBudde Feed & Grain Co., Milwaukee, Wis. 
ANTON KRASON, Deutsch & Sickert Co., Milwaukee, Wis. 
O. W. SMITH, Prater Pulverizer Co., Chicago, Ill. 
October 2—E. L. DUTCHER, Swift & Co., Des Moines, lowa 
October 4—RALPH M. FIELD, American Feed Manufacturers Ass'‘n., Chicago, Ill. 
LEE HAMMETT, Simmonds & Simmonds, Chicago, Ill. 
C. HUNTINGTON HOOKER, Northern Milling Co., Wausau, Wis. 
October 5—S. D. LE GEAR, Dr. S. D. Le Gear Medicine Co., St. Louis, Mo. 
WAYNE MARTIN, New York, N. Y. (Feedstutts) 
ALBERT B. ZIMMERMAN, Lacto Vee Products Co., Dayton, Ohio 
October 6—ALLEN A. BREED, Milwaukee Grain & Stock Exchange, Milwaukee, Wis. 
LYLE H. HILL, Madison, Wis. 
October 7—H. A. BULLIS, General Mills, Inc., Minneapolis, Minn. 
October 8—W. R. EWING, National Oil Products Co., Harrison, N. J. 
L. R. FAIRALL, Fairall & Co., Des Moines, lowa 
C. T. KAYHART, Corn Products Sales Co., New York, N. Y. 
JOHN MANARD, John Manard Molasses Co., New Orleans, La. 
HOMER J. SAVAGE, Savage, Inc., Buffalo, N. Y. 
October 9—A. C. ADAMS, Vitality Mills, Inc., Chicago, Ill. 
MERYL M. BOWMAN, American Butter Co., Kansas City, Mo. 
C. C. KAMM, P. C. Kamm Co., Milwaukee, Wis. 
October 11—W. L. BLOWS, Blatchford Calf Meal Co., Waukegan, Ill. 
CHARLES KARSCHNER, Vy Lactos Laboratories, Des Moines, Iowa 
W. A. MANEY, Maney Bros. Mill & Elev. Co., Inc., Minneapolis, Minn. 
RICHARD M. SHOOP, Minneapolis, Minn. (Atkins & Durbrow, Inc.) 
October 12—EARL A. KNUDTSON, Northrup, King & Co., Minneapolis, Minn. 
K. B. NEFF, Exact Weight Scale Co., Columbus, Ohio 
October 15—PERC S. BROWN, National Oil Products Co., Harrison, N. J. 
RUSSELL HANSON, Hanson Feed Co., Hollandale, Wis. 
LYMAN PECK, McMillen Feed Mills, Fort Wayne, Ind. 
October 1G6—PAUL GEBERT, Jr., Lincoln Mill, Merrill, Wis. 
E. M. PUTNEY, Ralston Purina Co., St. Louis, Mo. 
October 17—HERMANN DEUTSCH, Deutsch & Sickert Co., Milwaukee, Wis. 
October 1S—HARRY H. REDIGER, Bloomington, Ill. (Atkins & Durbrow, Inc.) 
October 19—W. M. STEINKE, King Midas Flour Mills, Minneapolis, Minn. 
October 20—R. H. DECKER, Virginia-Carolina Chemical Corp., Richmond, Va. 
JACOB HUNTER, Antigo Flour & Feed Co., Antigo, Wis. 
F. H. KELLEY, Kelley Feeds, Inc., Des Moines, Iowa 
October 21—LOUIS E. THOMPSON, Eastern Fed. of Feed Merchants, Glen Ridge, N. J. 
October 25—ARTHUR J. GILL, Silmo Chemical Corp., Vineland, N. J. 
EDWARD LA BUDDE, La Budde Feed & Grain Co., Milwaukee, Wis. 
October 26—E. J. CASHMAN, Doughboy Mills, Inc., New Richmond, Wis. 
LOUIS PAUL GRAHAM, Chicago, IIl. 
October 27—J. A. OLSON, Davenport Elevator Co., West Bend, Iowa 
October 28—T. G. BALFOUR, Tobacco By-Products & Chemical Corp., Louisville, Ky. 
October 29—E. H. HAMEL, Ralston Purina Co., St. Louis, Mo. 
October 31—L. E. CHURCH, Gulf Coast Federated Feed Ass‘n., Houston, Texas 
GUY E. HILLIER, Penick & Ford, Ltd., Inc., Cedar Rapids, lowa 
HARRY SHERE, Van Dusen Harrington Co., Minneapolis, Minn. 
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‘Ode To A Miner 


by EMIL J. BLACKY 


Within your churning environs 

A thousand unions do you make 
Of every known ingredient 

That goes into your broad intake. 


Of vitamins with calcium, 

Of proteins, fibre and plain bran, 
You'll blend them into rations true 
To fit all types of feeding plan. 


You are the world’s best balancer— 
The nation’s greatest melting pot. 
More marrying power do you have, 
Than any splicin’ parson’'s got. 


You'll take the rawest of farm grist 
And then, without debate, 

Make completely balanced rations 
With the aid of concentrate. 


You'll turn out feeds by carloads 
In big manufacturers hands 

Or by the sack for dealers 

To meet small-scale demands. 


So here's to you, the mixer, 
The nation’s greatest melting pot 
Who keeps our feeds in balance 
By the sack or carload lot. 


New England Group 
Will Meet Nov. 8 


The New England Feedmen’s meeting 
will be held at the Statler hotel in Boston, 
Mass., on November 8, 1944, according to 
W. M. Andersen of the New England By- 
Products Corp. who is in charge of pub- 
licity for the affair. 

The meeting will be for one day only 
and will feature talks by a number of 
prominent men in the industry as well as 
a high ranking sales executive. Arrange- 
ments have been made to accommodate 
700 people but feedmen are urged to make 
their reservations well in advance. 

@ E. H. KALLENBACH, Tuscumbia, Mo., 
recently moved to Eldon, Mo., to take over 
the ownership and management of the 
Eldon Feed store. 

 @— 
@ CAPRON MASTER MILLING CO., Cap- 
ton, Wis., is remodeling the elevator which 
the company purchased from A. A. Mulli- 
gan. 

@ J. ROACH & SONS CO., elevator and 
feed mill at Plainfield, Ill., was destroyed 
by fire Aug. 6. The loss was largely cov- 
ered by insurance. 

@ CHARLES Y. FOSTER, Carmel, Ind., 
member of the Indiana state board of agri- 
culture, and the firm of Foster & Kimball, 
grain dealers, died Aug. 19. 
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Now and in the 
Postwar Period 


National Calf Food 


Feed dealers find NATIONAL 
CALF FOOD builds rapid re- 
peat sales. Saves money for dairy 
farmers; produces sturdy calves. 
Let us fit NATIONAL CALF 
FOOD into your present plans. 
It will pay profits now and after 
the war. We invite your inquiry. 


Made in the Heart of America’s Dairyland 
SINCE 1885 


NATIONAL FOOD CO. 


FOND DU LAC, WISCONSIN 


lowa Distributor: Minnesota Distributor: 
Waterloo Mills Co. North East Feed Mill Co. 
Waterloo, Iowa Minneapolis, Minn. 
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— timely 
(Continued from page 47) 


when our purposés are fully known it does 
not seem so selfish. Naturally, we want 
our hatchery to be a success. Our chicks 
must give satisfaction. To give satisfaction, 
they must keep healthy and grow quickly 
in order to make a profit for our customers. 
No matter how good the chicks are when 
sold, unless they are fed the proper kind of 
feeds in proper amounts and in proper 
combinations, and unless they are kept 
healthy, there will be much mortality as 
well as reduced production from those whe 
live. Therefore we want customers to have 
the best feeds and the proper remedies 
and sanitary products to keep the chicks in 
the pink of condition. 


“We are so engrossed with the idea of 
keeping chicks healthy that I attend the 
Dr. Salsbury poultry school each year in 
order to keep up with all new develop- 
ments in this field. In addition, I study 
everything that I can get relating to poul- 
try. We also do blood testing for customers 
for which we make a small charge,” he 
explained. “I do not go out on farms to 
diagnose poultry diseases nor do we allow 
any diseased chickens to be brought into 
the store. I can usually tell by a descrip- 
tion of the symptoms what the trouble is. 

“We sell for cash only. We take no 
chances with credit. Merchandise on our 
floor does not make enemies as it some- 
times does when charged. When charge 
customers are pressed for payment, they 
often make complaints about purchases 


Complete Line of Supplements* 
Rigid Standard of QUALITY 
Modern Research Laboratory 
Central Location 

Friendly, Progressive Firm 
Dealings Direct with Principals 


Consistent Advertising Support 


MILLFEEDS and FLOUR available in 
mixed shipments 


*for Poultry, Hogs, Cattle, Dairy, Turkeys, Rabbits 


that they would not think of making if the 
merchandise had been paid for,” added 
Mr. Ward. 

“We do not spread our activities over too 
many lines of merchandise. Every line 
handled has a direct connection with every 
other line. By concentrating on our allied 
lines of chicks, feeds, supplies and reme- 
dies, we have built up a substantial busj- 
ness with displays forming the major part 
of our promotional efforts.” 


Transit Grain Plans 
Building Program 


Leo Potishman, president of the Transit 
Grain Co., Fort Worth, Tex., wishes to cor- 
rect the erroneous impression that has cir- 
culated throughout the industry to the ef- 
fect that Transit has sold out its business 
interests in Fort Worth. 

Actually the company has sold only the 
old properties because business expansion 
has outgrown the capacity there. Plans are 
now underway for the construction of a 
new mill, warehouse, seed processing plant 
and offices, according to Mr. Potishman’s 
statement. 

Along with the above information Mr. 
Potishman also sends word that South 
Texas growers have harvested one of the 
largest crops of milo maize in history, 
despite considerable damage done to crops 
by the hot dry winds of recent weeks. The 
harvest is now moving to the South Plains 
but rains are needed if the production there 
is to maintain the pace set by the earlier 
harvests. Mr. Potishman states that Texas 
planted the largest acreage in the United 
States in maize and kaffir this year to meet 
the growing demand from all over the 


country for these products. 


@ EBERHARDT & SIMPSON GRAIN CO., 
Salina, Kan., has purchased the George J. 
Imming elevator and feed store at Han- 
over. 


@ ATTICA FEED & SUPPLY store, Attica, 
Ind., has been opened by Lowell Jones. 
James F. Small will manage the new store 
for Mr. Jones, who operates similar busi- 


nesses in West Lebanon and Stone Bluff. 


@ ELMER MARR, Corwith, Iowa, has pur- 
chased the feed and seed store of John O. 
Mullins and will operate the business as 
the Farmers Feed & Milling Service, with 
C. H. Brown as manager. 


oe 
@ HARRY C. OLSON, St. Paul, Minn., for- 
mer president of the Johnson-Olson Grain 
Co., Minneapolis, died at his home Aug. 
22, 1944, after a year’s illness. Mr. Olson 
had served the grain industry in Minnea- 
polis for 32 years. 


REPRESENTS WESTERN CONDENSING 
M. A. McClelland Co., Kansas City, Mo., 
has been appointed representative for the 
Western Condensing Co., in the states of 
Missouri, Kansas, Oklahoma, Arkansas and 
Tennessee according to an announcement 
by M. A. McClelland who recently estab- 
lished his own business in Kansas City, 
specializing in items to the feed trade. 
Mr. McClelland was formerly employed 
with the Thompson-Hayward Chemical Co. 
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Ye SCHULTZ, BAUJAN & CO., e BEARDSTOWN, ILL. 
“The Rearditown Mills” 


O. W. JONES 


Ultra-Life Laboratories, East St. Louis, 
Ill, have announced the appointment of 
O. W. Jones as sales manager. Mr. Jones, 
better known as Jimmy, has been with 
Ultra-Life Laboratories for the past 15 
years and before that was associated with 
a southern feed plant for five years. Over 
that span of time he has built up an exten- 
sive acquaintance in the feed industry and 
is well versed in all phases of animal nu- 
trition. In addition to his duties as sales 
manager, Mr. Jones has been in charge of, 
and is now a member of the faculty of the 
Eames Institute of Poultry Technology, 


sponsored by Ultra-Life Laboratories, Inc. 


@ MRS. S. M. LIEN, Amery, Wis., wife of 
S. M. Lien, manager of the Northern Sup- 
ply Co., died Aug. 13. Funeral services 
were held Aug. 17. 

@ BOWAR FEED MILL, Black Earth, Wis., 
recently destroyed by fire, is being rebuilt 
on the old site. The new plant will be a 


one story building of concrete block. 
—_— 


WELCH HELD PRISONER 

J. L. Welch, president of the Grain & 
Feed Dealers National association and the 
Butler-Welch Grain Co., Omaha, Neb., has 
received word from the war department 
that his son Lieut. James L. Welch, Jr., co- 
pilot of a liberator bomber, is now a pris- 
oner in Germany. Lieut. Welch was pre- 
viously listed as missing over Austria. 

—— oo 
“SALTY” JOINS ACKERMAN CO. 

Franklin E. Walters, better known to the 
trade as “Salty”, has resigned his position 
with the Michigan Salt Co. and returned to 
his home town of Cleveland, Ohio, where 
he will be associated with the A. K. Acker- 
man Co., food brokers. Mr. Walters to- 
gether with Edward Montgomery have pur- 
chased an interest in the Ackerman Co. 
according to an announcement by Mrs. C. 
G. Yengling, office manager and senior 
member of the firm. 
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Things Are Picking Up! 


Nadrisol Dried Distillers Solubles are an excellent 
ingredient for poultry growing and laying mashes, 
turkey feeds, hog supplements and livestock rations. 
Their protein content is high, and they are an abund- 


ant source of riboflavin, thiamin and pantothenic acid. 


Dried Distillers Solubles have proved their merit as 
a dependable ingredient in mixed feeds for poultry 
and livestock. Numerous state colleges and experi- 
ment stations have subjected them to extensive and 
rigid tests and have pronounced them highly satis- 
factory as a replacement for other ingredients now 
difficult to obtain. Many of these institutions include 


Distillers Solubles in their recommended rations. 


We hope to achieve maximum production of Nadri- 
sol Solubles at our Kansas City distillery in a very 
short time. This, in addition to Produlac Dried, 
should bring considerable aid to the feed mixer. Of 
course we can’t pretend that it will solve the problem. 
But we do believe it will make the picture brighter. 


Let us hear how we can be of service to YOU. 


FOOD FIGHTS FOR FREEDOM 
DRI 


DISTILLERS 
WITH OLUBLES DRIED DISTILLERS SOLUBLES 


of 
NATIONAL DISTILLERS PRODUCTS CORPORATION: 


GRAIN PRODUCTS DIVISION + 120 BROADWAY - NEW YORK 
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Production Of Milk 
On Farms Drops 


Milk production on farms in June was 
estimated at 12.5 billion pounds, slightly 
below last year and 1942, but otherwise 
the highest on record the United States 
department of agriculture reports. The in- 
crease from May production was 5.3 per 
cent, somewhat less than during June of 
last year. Although milk production per 
cow on July 1 was below last year and 
dairy pasture condition was not as favor- 
able, increased number of milk cows on 
farms kept production at relatively high 
levels the department said. Indications 
were that the peak of production came in 
early June. 


Milk production per cow in herds on 


July 1, 1944, was 16.89 pounds, 4 per cent 
below last year. Some of this decline was 
due to the decrease in percentage of cows 
milked from 76.3 per cent on July 1, 1943, 
to 74.8 per cent on July 1 of this year. 
Evidently because of manpower shortages, 
farmers were not milking strippers the 
report said. 

@ LINNSBURG GRAIN CO.'s elevator six 
miles east of Crawfordsville, Ind., burned 
to the ground Aug. 12. About 10,000 bu- 


shels of grain were lost in the fire. 


@ OZARK FEED MILL, Mountain Grove, 
Mo., has been acquired by Tom L. Dawe 
and George W. Landes from Ralph John- 
son. Mr. Dawe will manage the concern 
until Mr. Landes returns from overseas 


service with the army. 


SINCE 


Price Structure Right 


Dealers know that profits are certain when they become 
familiar with the Marblehead price structure. Every dealer 
has a right to profits and Marblehead makes it more than 
easy by building quality into every Marblehead product. 


When you sell MARBLEHEAD MINERAL BASE FORMULA 
NO. 20 you are selling a product of outstanding merit. All 
ingredients are active: Calcium, Phosphorus, Iodine, Salt, 
Manganese, Copper, Iron, Irradiated Yeast (Vitamin D), 
Anise. Made under strict scientific laboratory control to 


assure purity. 


A REAL OPPORTUNITY FOR LIVE WIRE DISTRIBUTORS 
Don't put off writing for full details. Do it today! 


All in One Car — 


MARBLEHEAD BRAND 


Mineral Base Formula No. 20... 
Mineral Feed No. 1 Complex ... No. 
98 Pulverized Calcium Carbonate... 
Iodized (KI) Calcium Carbonate... 
Iodized-Manganesed Calcium Carbo- 
nate ... E-Z Flow Calcium Carbo- 
nate ... Lime Grit for Poultry... 
4 sizes — chick, medium, hen and 


turkey. 


FOR LIVESTOCK 


NCE 1885 


LIME com 


CHICAGO 


Mineral Feed Division 


MARBLEHEAD LIME CO. 


160 N. La Salle St. 


Chicago 1, Ill. 


Pick Lloyd Larson 


For Secretary 


Lloyd Larson of the Larson Advertising 
Agency, Chicago was named part-time 
executive secretary of the National Poultry 
Advisory council to serve through Decem- 
ber 31, 1944 at a meeting of the council's 
executive committee held last month. Mr. 
Larson will carry on the duties of Dr. Cliff 
Carpenter, who recently resigned to accept 
the post of chief executive officer of the 
Institute of American Poultry Industries. 

In accordance with 
a decision of the 
executive committee 
chairman W. R. Arch- 
er, Houston, Tex., has 
appointed a plan- 
ning committee to 
study ways and 
means of carrying on 
poultry conservation 
after December 31, 
1944. The committee 
consists of the fol- 
lowing: C. C. Ed- 
monds, chairman, 
representing producers; J. Turner Mills, 
representing hatcherymen; A. G. Philips, 
representing the feed industry; N. R. Clark, 
representing processors; and Mr. Larson, 
representing public relations. Mr. Archer 
and Dr. Carpenter will serve ex officio. 

The council also announced that the war 
food administration has signed the joint 
memorandum of agreement to continue col- 
laboration through 1944 and will maintain 
the office in Chicago which is also head- 
quarters for the council. The Fort Wayne 
office was closed May 31. 

e@ V. V. FERRINGTON, Newellton, La., has 
opened a feed and grain store in the 
El Gutter building. 

@ 
@ ROBERT C. BARGO, Harlan, Ky., has 
opened a new feed store in Pineville 
known as the Bargo Cash Produce. 

——— 


@ LINDSBORG MILLING & ELEVATOR 
CO., Marquette, Kan., are adding an over- 
head bin and elevator leg to their present 
facilities. 


Lloyd Larson 


@ OREGON GRAIN CO., INC., Oregon, 
Wis., a concern for processing, milling and 
dealing in agricultural commodities was 
recently incorporated by Joseph J. Dawes, 
Glenn D. Newton, Hazel M. Dawes and 
Etta J. Newton, all of Oregon. 
——-- — 
@ THOMAS GAUGHAN, Monroe, Wis., has 
purchased the Monroe Roller Mills from T. 
Roy Evenson and Fred F. Hartwig. The 
Gratiot Lumber, Feed & Fuel Co., also 
owned by Evenson and Hartwig has been 
sold to Joe Crissey of Chicago. 
FREE STONEMO MATS 

Poultry feed dealers who wish to use il- 
lustrations of the Stonemo granite grit bag 
for use in local advertisements or literature 
may obtain a supply of mats without cost, 
according to an announcement by Charles 
L. Davidson, president of the Stone Moun- 
tain Grit Co. Requests should be addressed 
to Mr. Davidson at Lithonia, Ga. 
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UBSTANTIAL increases in pork produc- 

tion per unit of feed as a result of the 
“Illinois Plan” for feeding protein supple- 
ments to swine, have been announced by 
B. W. Fairbanks, professor of swine hus- 
bandry, University of Illinois college of 
agriculture. 

The adoption by mixed feed manufac- 
turers of the “Illinois Plan” with special 
emphasis on the proper use of water- 
soluble vitamins would be a new milestone 
in the science of swine feeding, Dr. Fair- 
banks pointed out. 

Experiments carried on at the Illinois 
agricultural experiment station show that 
swine at various stages in their growth 
and development need different types and 
amounts of vitamins in addition to their 
usual food, much the same as humans. 

The “Illinois Plan” marks what is be- 
lieved to be the most important step for- 
ward in efficient feeding since the “trio 
mixture” was developed at the University 
of Wisconsin 25 years ago. 

“Experimental data indicates that all- 
plant rations will produce satisfactory re- 
sults when fed to weanling pigs that have 
been in drylots from birth when due con- 
sideration is given to supplying water- 
soluble vitamins,”” said Fairbanks. 

Added to this contribution is another 
significant one, it was pointed out, namely, 
that different proteins have different nutri- 
tive values in accordance with the different 
amino acids they contain. It had been 
generally thought that animal proteins had 
higher nutritive value than plant proteins. 
Another forward step came when it was 
proved that the swine feeder has a min- 
eral problem under certain conditions and 
that in addition to giving salt, calcium and 
phosphorus, the use of limited amounts of 
iodine, iron, copper and manganese are 
insurance against certain abnormalities. 
Then came the realization that vitamins A 
and D were important. 

“We are now on the threshhold of an- 
other advance in the science of swine feed- 
ing,” continued Fairbanks. “It concerns an 
understanding and appreciation of the 
value of water-soluble vitamins, especially 
those of the B. complex: riboflavin, niacin, 
pantothenic acid, pyridoxene and choline. 
Alfalfa hay and meal have been recog- 
nized sources of vitamins A and D, but 
little has been said about the importance 
of these feed carriers of vitamins of the B, 
complex. 

“Our experiments with growing-fattening 
Pigs and with gilts during the gestation 
and lactation periods show the nutritional 
inadequacy of certain rations composed of 
commonly used ingredients and of the 
need for the use of supplemental nutrients 
just mentioned. Alfalfa meal supplies these 
things, we have found, and if it is not 
available or is impractical, then water- 
soluble vitamins may be added from more 
concentrated sources. There are several 
industrial by-products of this kind on the 
market high in B. complex. Most of these 
may be obtained in synthetic form.” 

Four specific supplements are recom- 
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marks new advance 
in swine feeding 


mended in the “Illinois Plan,” each to be 
formulated for a specified purpose; and 
consideration has been given to all nutri- 
ents, proteins, minerals and vitamin assays, 
fat-soluble and water-soluble vitamins. 
Here are the four types of protein sup- 
plements outlined in the “Illinois Plan”: 
The first may be called a “sow supple- 
ment,” and it is formulated primarily to be 


fed to gilts and sows under drylot condi- 
tions during gestation and lactation pe- 
riods. Recent experimental data with gilts 
in continuous drylot feeding showed that 
the proper addition of this protein supple- 
ment before and during gestation increased 
the breeding efficiency and produced larg- 
er and stronger litters than other methods. 
This supplement must be carefully formu- 
lated because gestation and lactation are 
critical periods. In addition to the well- 
known protein, mineral and fat-soluble 
vitamins, it must contain a generous sup- 
ply of the water-soluble vitamins. It will 
cost slightly more than other formulated 
supplements that are used for less critical 
periods. 

The second type may be called the “pig 
supplement.” It is designed to be fed with 


GIZZARD CAPSULES 


Will Make You Real Money this Fall! 


Get your share of the big poultry wormer sales 
ahead. Critical feed shortages demand that every 
layer this year must lay the maximum number 
of eggs. Poultry raisers simply can’t afford to 
feed WORMS this Fall! 


Lee’s Gizzard Capsules make it possible for 
your customers to worm their flocks quickly, 
safely, effectively . - without upsetting 
birds or knocking egg production. The fam- 
ous insoluble coating on every Lee’s Gizzard 
Capsule protects medicine until crushed by giz- 
zard—delivers correct dose, full strength to 


worms. Recommended for all 3 kinds of worms— 
Pin, Large Round, and Large Tape. Gets heads 
of all species that any product on market can get. 


Lee’s Gizzard Capsules are featured in large 
space advertising during September and October 
in all leading farm and poultry periodicals. 
Complete dealer helps, store posters and dis- 
plays, plus the 80-page Lee Way Poultry Book 
are available to Lee Dealers to direct profitable 
Gizzard Capsule business into your store. If there 
is no exclusive Lee Dealer in your town write’ 
TODAY for sizes, prices. ' 


Geo. H. 


LEE Co. 


MANUFACTURERS OF POULTRY REMEDIES 


OMAHA 8.NEBRASKA 
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home-grown grains as soon as the pigs 
will eat, and be continued through wean- 
ing and until pigs weigh approximately 75 
pounds. The experiments indicated clearly 
that nutritional requirements of nursing 
pigs and for pigs from weaning up to 75 
pounds are quite different and more exact- 
ing than requirements thereafter. This sup- 
plement is fed at the most critical period; 
consequently emphasis must be placed on 
the water-soluble vitamins, and these 
should be supplied with a “safety factor” 
to avoid any possible chance of a nutri- 
tional deficiency. These vitamins are con- 
sidered in addition to the better known 
proteins, minerals and fat-soluble vitamins. 
Comparatively speaking, this is a more ex- 
pensive supplement for a very critical pe- 
riod. 


The third type of supplement is for 
growing-fattening pigs in drylot and is to 
be fed from 75 pounds to market weight. 
Because this is a noncritical period, espe- 
cially if the pigs have had adequate nutri- 
tion before reaching the 75-pound mark, it 
may be compartively inexpensive. This 
might be called a “drylot growing-feeding 
supplement.” Attention is given only to the 
amount of proteins and minerals. The qual- 
ity of the protein and the water-soluble 
vitamins is not essential. 

The fourth type of supplement is formu- 
lated for growing-fattening pigs on pasture 
and might therefore be called the “pas- 
ture supplement.” In general it is supple- 
ment No. 3 without the addition of legume 
meals. Its total protein content would ex- 
ceed 35 per cent, so it could not be made 


ACOBSON knife-cut corn is 
bright, clean-cut, evenly graded, 
free from fines. It gets the “call” 
at higher prices over ordinary 


cracked corn. 


The grader separates the prod- 
uct into four classes . . . hen size, 
medium, chick and fine meal, and 
the fan draws off the bran and 


dust. 


The complete machine is light running . . . requires 
only 5 HP, and may be obtained with or without 
motor. The illustration shows the complete motor 
driven unit. Furnished with either mill frame or high 
frame with bagging attachments. 


Get all the facts and you'll choose Jacobson machin- 
ery. Write for full information. 


JACOBSON MACHINE WORKS. 


1074 Tenth Avenue S. E. 


Minneapolis, 14, Minn. 


Grinders — Magnetic Separators — Feed Mixers 


at the present time and conform with the 
government-industry protein conservation 
program. It therefore is to be considered 
in the field of postwar planning, Fairbanks 
explained. 


Resume Production 
Of Dailey Feeds 


Ere the smoldering ashes had cooled 
from the quarter million dollar fire, which 
destroyed the building and equipment of 
the Dailey Mills, Inc., Binghamton, N. Y,, 
the night of August 10, company officials 
announced that plans were under way to 
replace the loss. 

Actual production of Double Diamond 
feeds was resumed two days after the 
blaze, through the generosity of neighbor- 
ing mills which offered the use of equip- 
ment and building facilities for the pur- 
pose. Dailey Mills officials, foremen and 
mill hands are supervising and doing the 
work under nearly normal conditions in 
their temporary quarters, and the lag in 
production and shipping caused by the fire 
has been completely overcome according 
to Harry G. Lampman, Jr., sales manager. 

The fire, one of the most destructive in 
Binghamton’s history, started in an eleva- 
tor shaft and was discovered about 6:30 
p.m. The blaze had a terrific start before 
firemen reached the scene and raged for 
five hours before it was brought under 
control. Six firemen were overcome by 
smoke and the intense heat during the 
battle. 

William H. Kieser, president of the com- 
pany, estimated the loss at $250,000. 
@ WILLIAM RAY FEED STORE, Glenwood, 
Iowa, has been purchased by Chris Rensch- 
ler of Glenwood and Gus Watkins of 
Guthrie Center. 


@ CHARLES CRAIG, Jackson, Mich., has 
purchased the elevator of Charles Cool & 
Son, at Weberville. 


@ ELLSWORTH TURLEY, Greenville, Ill., 
has succeeded J. M. Daniels as manager of 
the Farmers Equity elevator. 
@ McCARTHY HATCHERY, Eldora, Iowa, 
is building a new feed sales building 
across the road from the hatchery. 
@ KANSAS MILLING CO., Wichita, Kan., 
is commemorating its 50th anniversary this 
year with an illustrated brochure setting 
forth a historical sketch of the compariy 
since its founding. 
BUY PATTERSON LABORATORIES 
Technical Laboratories has purchased 
Patterson Laboratories of Hutchinson, Kan., 
according to James M. Doty, director of the 
new cereal laboratory which is being es- 
tablished in Kansas City and will be ready 
for operation about October 1. Due to 
shortage of technical personnel, the equip- 
ment in the Patterson laboratory will be 
moved to Kansas City to become a part of 
the new installation. All clients of the Pat- 
terson company will be served by the 
Technical Laboratories, located at 122 
Manufacturers Exchange building. 
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§ hingling fobs 


EED plant operators are asked many 

questions by customers — questions to 
which the customer will appreciate an au- 
thoritative answer. For that reason it is 
often well for the feed plant operator to 
keep on hand such information as the 
average customer may need. 

Most customers, for example, have shing- 
ling jobs to do now and then, and the 
question comes up, “How many bundles of 
shingles will I need?” He asks that ques- 
tion even though the feed dealer doesn’t 
sell shingles. 

So, here is a chart that will answer the 
question for you. Assuming that shingles 
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are laid 5 inches to the weather, as is the 
usual practice, this chart gives the number 
of bundles of shingles required to cover 
any area up to and including 100 ft. by 
100 ft. 

For example, the dotted line drawn 
across the chart shows that where it is de- 
sired to cover an area 30 ft. long, column 
A, by 15 ft. wide, column C, 18 bundles of 
shingles will be required by that area as 
shown by the intersection of the line with 
column B. 


TIPS FOR RENEWING 
BABBITTED BEARINGS 


Inasmuch as most feed plants are now 
equipped with welding outfits of one kind 
or another, the writer wishes to point out 
that such outfits can often be used to ad- 
vantage in renewing babbitted bearings. 

Instead of removing all of the old bab- 
bitt, melting, making a mandrel, placing, 
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are easily figured 
with this chart 


by F. W. MADISON 


pouring, cutting oil grooves, etc., the bet- 
ter and more modern method is simply to 
remove the shaft or the bearing and then 
build up the babbitt with the welder until 
the proper thickness is attained. Do not fill 


up the oil ring grooves or the oil holes. 
Bearings can generally be completed in 

a much shorter time than is possible by the 
old method and the final cutting operation 
or “machining” requires practically no 
time at all. There is no possibility that the 
bearing will warp out of shape because of 
overheating or internal heat stresses. Sure- 
ly this is a method that is worth knowing 
about. 

@ J. T. CRAIG, Covington, Tenn., has tak- 
en over the Covington Feed store. 


@ MURPHY PRODUCTS CO., Burlington, 
Wis., has donated $2500 to the University 
of Wisconsin for the establishment of an 
industrial fellowship in poultry husbandry 
to make a study of poultry nutrition. 


In this time of supreme effort 


on all fronts — 
— We are offering to the 


FOOD FRONT a selection of time-tested Vitamin 
A and D, Poultry Feeding Oils, in potency levels 
best suited to your individual purposes. 


Feeding OIL 


400 D (AOAC) — 1000 4 


800 D (AoAc 


FROM 


To 
4000 4 


(Subject to Govt. Regulations) 


Our Wartime advice is, “Ration Vitamin A sparingly. Use 
extra vitamin D in form of VITANDRY for better hatchability 


and well calcified egg shells." 


400 D (AOAC) Chick 
units per gram 
(180,000 D (AOAC) per Ib.) 


AND 
2000 D (AOAC) Chick 
units per gram 
(900,000 D (AOAC) per Ib.) 


Vitamin D 
in free flowing 
POWDER form 


FARM FEED DIVISION 


E. F. DREW & CO. 


FACTORY AND BOONTON, N. J. 
15 E. 26th St., Zone 10 


BOSTO 
Chamber of Commerce Bidg., Zone 10 


INC. 


CHICAGO 
Palmolive Bldg., Zone 1! 
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Geed Wastage 


S* poultryman’'s biggest waste of feed 
comes from feeding hens that are non- 
producers or low producers, according to a 
leaflet just released by the New York State 
Emergency Food commission. Other serious 
causes of feed wastage are listed as dam- 
age to feed from rats, billing out the feed 
from feeders into the litter, and loss of feed 
that is blown from feeders by the wind. 
Entitled “Make Every Pound of Feed 
Count,” the leaflet was written by E. I. 
Robertson and L. E. Weaver of the poultry 


CLEAN Bags at LOW COST 


causes discussed 
in new leaflet 


husbandry department of the New York 
state college of agriculture. 

A non-producer, says the leaflet, can be 
spotted by her dull, shrunken comb, by the 
beginning of molt and by yellow in the 
head and shanks. Low producers are indi- 
cated by yellow color in the legs. “Yellow 


Dorreo 
BAG 


color in a bird means more this year than 
usual,” says the leaflet, “because feed has 
not carried the normal amount of yellow 
corn and alfalfa. Any bird, therefore, that 
shows any yellow color has not been g 
heavy layer and is probably not paying 
her way now.” 

To make the job of culling easier, it js 
suggested that birds be examined at night 
with a flashlight. Blue cellophane over the 
flashlight will make it easier to see yellow 
zolor by artificial light, according to the 
leaflet. 

To avoid feed wastage on the range, 
hoppers should never be filled more than 
two-thirds full, and a lip edge will pre- 
vent the birds from “billing-out” feed, says 
the leaflet. In windy areas a wire grid or 
narrower hoppers are recommended to re- 
duce wastage from wind. 

Pointing out that a good pasture will 
permit a saving of 10 to 15 per cent in the 
mash and grain required to grow a pullet 
to laying age, poultrymen are urged to 
take full advantage of the nutritive value 
of grass. Best results are usually obtained 
when the pasture is stocked with not more 
than 500-600 pullets per acre. “Put up leaty 
legume hay, or poultry silage, or both, for 
winter feeding,” suggests the leaflet. “Suc- 
culent, immature plant growth is best as 
poultry are not able to digest the fiber 
effectively. Grass and legume silage has a 
beneficial effect on hatchability when fed 
as a supplement to a breeder ration.” 

A final note of warning given is to avoid 
wastage of feed held in storage. “While it 
it good business to carry an adequate in- 
ventory of feed,’ says the leaflet, “care 
should be taken to avoid waste from leaky 
toofs, mice and rats.” 

@ EMERSON FEED MILL, Mapleton, Minn., 
has been purchased by the Frank Bros. 
Feed & Grain Co. The properties adjoin 
each other. J. S. Emerson, owner and oper- 


ator of the mill for 35 years is retiring. 


@ GORDON MARK, Clay Center, Kan., 
owner of the Gordon Mark elevator, has 
been commissioned and sent to Plattsburg, 
N. Y., for indoctrinal training in the United 
States navy. Loren Davis has been named 
manager of the elevator during Mr. Mark's 
absence. 


— with this DAY UNIT 


The low resistance of the DAY DUAL-CLONE Dust Collec- 

tor—combined with a DAY-designed suction head—makes 

it possible to operate the complete, well balanced, single head 

unit, shown here, with a 5 H.P. motor. Think of the SAVING 

in power consumption over other installations of the same 
* Capacity that use 15 to 20 H.P. 


The DAY organization, with its long experience and its com- 
plete engineering, manufacturing and installation facilities, has 
a solution for all Dust Control problems. Tell us about yours. 


The DAY Company 


818 Third Ave. N. E., Minneapolis 13, Minn. 


In Canada—The Day Company of Canada, Ltd. 
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"it's a naval engagement- but | guess | con talk about it." 
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Armour’s Meat Protein Feeds Put on Gains Quickly and 
Cheaply —that’s why they're always in BIG demand! 


Armour’s Meat Protein Feeds have a 
well deserved reputation among farm- 
ers and feeders for putting on fast gains 
at low cost. That’s why so many good 
livestock men insist on Armour’s—year 
after year. And that explains, too, why 
feed men find Armour’s Meat Protein 
Feeds are always in brisk demand. 

This year when all feeds are scarce, 
let us know in advance what you need 
and we'll keep you supplied to the very 


and hens. 
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Shell builder Coes 


best of our ability. 


Remember, too, that today, as always, 
all Armour "Meat Protein Feeds are 
made under rigid laboratory control, 
, for uniform 
nutritional content, free om from im- 


guaranteed for top quali 


purities! 


"How a pig can make a hog cs 
of himself — and do it cheaply! | 


Armour's 60% Digester Tankage 


Armour’s 50% Meat and Bone Scraps 
Armour's 65% Special Steamed Bone Meal 


Feed Department 


Oo 
THF 


Junior has the right idea even if he doesn’t 
know how to spell it. 

Shellbuilder BU1LDS bones in poultry, 
strength and texture in egg sheils and 
EGG PRODUCTION. 

SHELLBUILDER is highly digestible, pure 
crushed reef oyster shell—odorless —heat 
sterilized—carefully sized for chicks, pullets 


It’s 98% pure calcium carbonate. 


Che feed B 


FEEDS FEEDING 


By F. B. Morrison 


* 


Here is a book which is a definite asset for any 
person producing or handling feeds. This 20th 
edition of FEEDS AND FEEDING, written by 
Prof. F. B. Morrison of Cornell university, contains 
more than one thousand pages. It is the most 
practical compilation of information on livestock 
feeding and nutrition ever printed — a book you 
can use almost every day. 


Order This 20th Edition Today 


Get your copy of FEEDS AND FEEDING direct 
from The Feed Bag by mailing your check for 
$5.00. For $6.00 we will include a year’s sub- 
scription to The Feed Bag plus The Feed Bag 
Red Book. You save a dollar. Order today. 


ag 


Milwaukee, Wisconsin 


| | 
| 
ARMOUR and Company  #### 
MOM MY 2 )) 
| 
P.S. It also BUILDS PROFITS for you! a ‘ 
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—feed for cash 


(Continued from page 21) 
disc cob crusher, and an Eureka mixer 
with an attachment for corn meal. Since 
1927 the mill has operated on electricity; 
previously water power was used. He also 
has a crib type of elevator with a capacity 
of about 12,000 bushels. A good average 
output for the mill is two tons per hour. 

In addition to his own mixed rations Mr. 
Adams carries Wirthmore feeds and Occi- 
dent flour. He has two warehouses on the 
B. & M. railroad. 

Although Mr. Adams does deliver as an 
accommodation, the real emphasis in his 
merchandising policy is devoted to encour- 
agng the trade to take advantage of the 


discount and other benefits that the cash 
basis of operation insures, and to buy in 
amounts that permit cash settlement. 
@ LESLIE ORGAN, Grinnell, Kan., has suc- 
ceeded Ted Friesen as manager of Co-op 
Union Merc. Co. 

@ LOUGHRY BROS. MILLING & GRAIN 
Co., Monticello, Ind., mill building and 
equipment has been purchased by G. Dana 
Harrington and E. J. Mulligan, Columbus, 
Ohio. The new owners have applied for 
incorporation papers under the name of 
Tumbl'Brite, Inc., and will manufacture a 
patented vegetable product. The Loughry 
brothers will continue full operation of 
their elevator at Idaville. 


“Dry Skim Milk 


Fifty tons moved 50 miles. That is quite 
a jaunt but Joe H. Johnson of Holdrege, 
Neb., did it in moving an elevator from 
Eldorado to Friend, Neb., for the Friend 
Grain Co., to replace an elevator that 
burned down last winter. The picture 
above shows the elevator, towering 65 feet 
in the air, as it arrived at Friend. There 
are 20 wheels under the structure including 
the four rear wheels of the truck. The trip 
was made in just a week. 


Russell-Miller Named 


Dawes Distributor 


Russell-Miller Milling Co., St. Louis, Mo., 
and Alton, Ill., has been appointed dis- 
tributor in Illinois and Missouri for Dawe’s 
Products Co., Chicago. Headquarters of 
the Russell-Miller firm are at Minneapolis. 

The new association was announced at 
a meeting of Russell-Miller representatives 
in the St. Louis territory, held August 24 
in the Mark Twain hotel, St. Louis. 

Speaking for the Russell-Miller Co. were 
J. F. Ryan, manager of the warehouse 
division in the area, Van Hodges, manager 
of teed mills, and Alfred M. Catanzaro, 
feed sales supervisor. Those in attendance 
for the Dawe’s Products Co. were Frank 
Morr, vice-president and general sales 
manager; A. F. Black, Illinois representa- 
tive, and Frank Maag, Missouri representa- 
tive. 

The various Dawe’s products will be dis- 
tributed from Russell-Miller warehouses in 
St. Louis, and the following Illinois points: 
East Si. Louis, Benton, Alton, and Jersey- 
ville. Warehouse distribution will soon be 
in effect also at Rockford, Ill. 


@ FRED B. DECKER, Cleveland, Okla., and 
his son Leonard, have purchased the 
Farmers Union Cooperative feed store and 
mill and will operate as Decker’s Feed & 
Produce. 
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Unusual Greeting 


An unusual and effective Thanksgiving greeting was sent to 
customers by a Nebraska dealer last year. He had a drawing 
and a cut of a chicken wishbone made and printed it, prongs 
up, in the left hand corner of his letterhead. The letters 
I-C-T-O-R-Y where then set in type next to the illustration to 
spell out “VICTORY”. Copy for the headline continued with 
“WE'RE ALL WISHING AND PRAYING FOR VICTORY AND 
PEACE,” followed by a sincere message offering prayer for our 
fighting sons, and wishing for their speedy return. It was one of 
the best holiday letters, from the standpoint of response, that 
the dealer ever used. 


War Mothers 


Under a standard heading, “The Community Honors Them”, 
a New Jersey dealer publishes pictures of farm and city mothers 
who have two sons or more in the service. This is run in the 
form of an advertisement. In brief copy at the bottom of the 
photo are mentioned the mother’s name, names of her sons, 
their rank and any current information which is obtainable about 
them. Balance of the advertisement is devoted to a listing of 
special items on sale for that week. Another dealer who broad- 
casts over a local radio station, uses a similar idea, mentioning 
the name of the mother and information about her sons in each 
broadcast before the closing commercial. 


Diplomacy 


When a customer asks for something which he does not have 
in stock because of war shortages, a Wisconsin dealer refrains 
from giving him that “Where Have You Been; Don't You Know 
There Is a War On?” look. He politely tells the patron why this 
particular merchandise is scarce, gives him an idea of when he 
may have it in stock again and suggests a temporary substitute 
if possible. “This policy, “the dealer explains, “leaves the cus- 
tomer with a satisfied feeling and lets him know that I am doing 
everything possible, under present conditions, to serve him as I 
did in pre-war days. After all, I want to stay in business after 
this mess is over and I certainly can't afford to get gruff with a 
customer just because I can’t sell him merchandise through no 
fault of mine, or his.” 


Canteen Contest 


Another feed dealer is taking advantage of the natural interest 
in live animals. He has purchased a young calf and plans to 
taise it on his brand of feed. The calf is kept in a display pen 
at the side of the feed store where all may see it. When the calf 
has been there long enough to become a familiar sight he plans 
to sponsor a contest for children up to 15 years of age asking 
them to submit either a pencil or water color cartoon of the calf 
and an appropriate name for it. The cartoons will be used for 
advertising in local papers to keep the public advised on the 
calf's progress in life, and a prize will be given for each cartoon 
used. Coupons are to be given with every feed purchase and 
on the calf's second birthday it will be awarded to the holder of 
the most coupons. 
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There LONGER LIFE 
BETTER BUILT BAGS 


standards of quality 
are steadily winning more friends 
throughout the feed industry where 
all are engaged in a strenuous effort 
to supply the country with food 
producing rations with maximum 


efficiency. 


Werthan "Better Built Bags" are 
regularly found to give greater mile- 
age per ton of feed packaged and 
carried to destination than many so 
called economy bags in which price 


rather than quality is the prime con- 
sideration. 


This is important to every user of 
bags who is sincerely trying to con- 
serve all of the nation's resources to 
hasten the end of the war. 


It will pay you to investigate the 
longer life of Werthan "Better Built 
Bags." Write today. 


WERTHAN BAG CORP. 


8th Ave. and Howard St. 
NASHVILLE e 


TENN. 
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EED supplies as well as yields of grain 
for human and industrial consumption, 


_ both highly essential in the war food pro- 


gram, could be increased considerably by 
proper use of fertilizers during the late 
summer and fall, specialists of the war 
food administration declare. Since no addi- 
tional land would be needed and little 
additional labor, these increased yields 
would contribute to greater productive effi- 
ciency on most farms. 

With prices of fertilizers now low in rela- 
tion to prices of most farm products the 
specialists add that it will pay to use more 
of these materials than is generally used. 
Moreover, fall is the best time to get need- 
ed fertilizer supplies since it is usually the 
slack time in fertilizer sales and distribu- 
tion. In support of their ideas on increas- 
ing yields through fall applications of fer- 
tilizers, the war food administration offi- 
cials point to results obtained by research 
scientists of the department of agriculture 
and state experiment stations as well as to 
actual farm experiences. 

In many places in the far West and 
other sections of the country experimental 
results have shown worth while yields of 
both hay and seed from an application 
equivalent to 125 to 150 pounds of triple 
superphosphate to the acre on alfalfa. The 


will boost yields 
of feed supplies 


favorable effects also extend over a period 
of years. On the basis of the experiment 
a net increase of a ton of hay from use of 
the equivalent of 100 pounds of triple 
superphosphate can reasonably be ex- 
pected. Where soils are deficient in potash, 
adequate amounts of this element should 
be applied with the superphosphate. 

On fall-seeded small grains the results 
of an extensive farm-to-farm survey show 
that an average increase of 8.5 bushels of 
wheat from application of 200 pounds of 
medium fertilizer is not unusual. Experi- 
mental results from several states also 
bear out these farm experiences. Winter 
pasture from fall-seeded small grains can 
also be increased by application of nitro- 
gen and of mixed fertilizers which will 
also contribute to the yield of grain har- 
vested the following spring. 

Abundant research data are also avail- 
able showing that the use of fertilizer on 
winter legume cover crops results in an 
appreciable increase in plant growth 
which when turned under is reflected in 
greater yields of succeeding crops. In 
Alabama, for example, the use of 375 


pounds of superphosphate or 375 pounds 
of spherphosphate and 50 pounds of muri- 
ate of potash per acre increased the yield 
of vetch grown as a green manure crop 
more than three times as compared with 
plots on which no fertilizer was applied, 
Yield of corn immediately following the 
vetch was also increased an average of 
more than 11 bushels per acre on four of 
the major soil types of the State without 
the use of additional fertilizer. 

The war food administration specialists 
also add that the fall of the year is a good 
time to supply phosphate to alfalfa meq- 
dows, now seedings of red clover, and 
other meadows. 

@ H. A. HENDRICKS, Cerro Gordo, IIl., has 
resigned as manager of the Cooperative 
Grain Co. to accept the post of manager 
of the Evans Elevator Co. at Champaign. 

@ JACK FROST FEED CO., Sauk Rapids, 
Minn., has purchased the two story brick 
building directly in front of the elevator 
and warehouse and is converting the 
building into offices, storage room and re- 
tail sales room. 

@ PIEDMONT FEED MILLS warehouse, 
Charlotte, N. C., was destroyed by fire 
August 6. Slight damage was done to the 
feed mill 30 feet from the warehouse but 
the flames were prevented from spreading 
to that structure. Damage was estimated 
at $50,000. J. W. Maxwell, operator of the 
mill, stated that operations will probably 
be suspended for about three weeks. 
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Announcing a New 
Portable Sacking Scale 


Large handlers of grain requiring sacking 
operations, as well as processed feed 
manufacturers will be interested in the 
new EXACT WEIGHT Portable Sack- 
ing Scale (Model 2227—Portable). This 
new unit is the result of request after re- 
quest for weighing equipment that (1) is 


accurate (2) Fast .. . five to eight bags 
per minute, (3) mobile . . . use of the scale 
in sacking operations from several hop- 
pers in the mill. These portable scales are 
equipped with the famous lock-jaw bag- 
holder, revolving dial, visable from any 
angle and clam-shell hopper. The entire 
unit is mounted upon a rugged, solid roll- 
er platform. Mills now using this new 
scale report tremendous saving 

Sales of time in sacking operations, 
also saving in numbers of 

& scales needed for their work. 

. These scales are complete. No 
Senuice other equipment is required 
from other than a duck sack sus- 
pended from hopper to clam 

Coast Shell-hopper. Even this addi- 
tion is not necessary when hop- 

lo per levels conform to scale unit 
heights. Write our engineering 

Coast department for full details. 


The Exact Weight Scale Company 
701 W. Fifth Ave., Columbus 8, Ohio 
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OR SUMMER 


(VITAMIN D PRODUCT IN DRY GRANULAR FORM) 


Vit-D-400 was developed for the feed mixer in 
response to a demand for a vitamin D supple- 
ment in granular form, containing 400 AOAC 
chick units per gram. Ten years of research are 


behind Vit-D-400. 


GUARANTEED POTENCY 


Vit-D-400 is absolutely standardized and is guar- 
anteed to hold its potency for one year. Every bag 
is dated and carries a guarantee of 400 A.O.A.C. 
chick units of Vitamin D per gram. 


NO OBJECTIONABLE FATS 


Fatty oils may render feeds rancid. Vit-D-400 is 
practically free from fatty acids and can be 
incorporated in feeds which have to stand for 
some time. Vit-D-400 is proved to be stable. 


CONVENIENT - ECONOMICAL 


t 


It is easy to mix and eliminates all waste and 
spoilage. There is no mess and the price is lower 
than fortified Cod Liver Oils or Fortified Vitamin 
A and D Feeding Oils. 


EASY T0 USE 


All you have to do is weigh out the required 
amount of Vit-D-400 for each particular feed and 
dump into your mixer. 


VIT-D-400 CAN BE USED AT THE SAME LEVEL AS 400-D } 


SONALIZED F NT 
CHESTNUT STR 


OILS AND IS MORE CONVENIENT TO USE 
DISTRIBUTED BY 


COMPANY 


SERVICE 


ADELPHIA 2, PA. 
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— new illinois 
(Continued from page 19) 


and manufacturers. Officers of the group 
are: John J. White, Schultz Baujan & 
Co., Beardstown, president; Roland Nelson, 
Nelson Farm Supply & Hatchery, Lemont, 
vice president; Victor C. Dewein, Forsyth, 
treasurer; and Lloyd S. Larson, Chicago, 
executive secretary. On the board of direc- 
tors in addition to the officers above are: 
Joseph B. Apple, Apple Feed store, East 
Alton; Malcolm Canterbury, Sweet & Can- 
terbury, Springfield; J. J. Lanter, Illinois 
Farm Supply Co., Chicago; R. E. Lungstras, 
Dixie Mills Co., East St. Louis; Carl Wied- 
locher, Anna Flour & Feed Co., Anna; and 


A. G. Zimmerman, Fasco Mill Products Co., 
Mendota. 
@ ROSCOE PURSLEY, Farmland, Ind., has 
installed a new hammer mill and feed mix- 
er in his feed mill. 

@ J. C. PORTS, Polo, Ill., has purchased 
the Hazelhurst Feed mill from Milton Gay- 
man. 

e@ ALEX G. GRAIF, Minneapolis, Minn., 
who has been employed with the King 
Midas Flour Mills for the past 32 years, has 
decided to take life a little easier and left 
Sept. 14 for Pasadena, Calif., where he will 
represent the King Midas durum depart- 
ment on the Pacific coast. 


THE GRANITE GRIT OF ALL 


{. 


ORTH CAROLINA GRANITE CORPORATION. MT. AIRY. N. 


Chase Bag Official 
Gets Toledo Post 


Henry C. Hancock, sales manager at the 
New Orleans plant of the Chase Bag Co, 
has been transferred to Toledo, Ohio ac- 
cording to an an- 
nouncement by R. N. 
Conners, Chicago, 
vice president and 
general sales mana- 
ger of the company. 
Mr. Hancock, who 
has been associated 
with the Chase or- 
ganization for the 
past 10 years, will 
operate in the Tole- 
do territory as sales 
manager under W. 
N. Brock, manager of 
the Chase Toledo plant. 

According to Mr. Conners the Toledo 
territory includes not only that immediately 
adjacent to Toledo but also the area sur- 
rounding Detroit, Cleveland, Columbus, 
Cincinnati, and extending somewhat over 
into Indiana. While serving with the Chase 
Co. Mr. Hancock was previously located 
in St. Louis. 


Henry Hancock 


Tennessee Eastman 


To Handle Sales 


The Tennessee Eastman Corp., a sub- 
sidiary of Eastman Kodak Co., has an- 
nounced that effective September 1, 1944, 
sales of their manganese sulphate will be 
made directly by them from their offices at 
Kingsport, Tenn. For a number of years 
Eastman’s manganese sulphate has been 
distributed by Harshaw Chemical Co. 
Cleveland, Ohio. 

J. F. Wischhusen, division sales manager 
of the Harshaw Chemical Co., will leave 
that position on October 1, to become 
director of a manganese research and de- 
velopment foundation sponsored by the 
Tennessee Eastman Corp. 

Eastman originated the first commercial 
production of manganese sulphate in the 
United States approximately 20 years ago. 
The product is sold under their trade name 
of “Tecmangam” and is well known 
throughout the feed trade. 

@ KENT ELEVATOR, Burlington, Iowa, has 
been taken over by the Wayne Bros. who 
operate elevators at Little York, Keithsburg 
and Oquawka. The business is being oper- 
ated as the Wayne Bros. Grain & Feed 
store with Carl Wayne as manager. 

PLAN FEED SCHOOL 

Plans for a short course in animal and 
poultry nutrition at the North Dakota Agri- 
cultural college, Fargo, N. D., September 
26-28, and a series of one day schools in 
the various counties of the state during the 
month of October, have been made known 
by J. H. Longwell, chief of the division of 
animal husbandry at the college and chair- 
man in charge of plans for the short course. 
Feed dealers and manufacturers, county 
extension agents and farmers are invited 
to attend. 
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Greater Capacities 


with the NEW 


“SUPERIOR” 
HIGH SPEED 


FEED 
GRINDER 


Controlled Feeder 


Investigate this Grinder 
with the Quick Change 
Screens and Permanent Magnet 


Here is a Grinder far ad- 
vanced in design to step 
up production of accu- 
rately ground feed to 
meet the demands of 
stock and poultry raisers. 


"Data Mailed on Request" 


GRUENDLER 


CRUSHER aad PULVERIZER CO. 


2915-17 North Market St., ST. LOUIS (6), MO. 


In our humble opinion good quality alfalfa 
meal will be just as tight again this year as 
bark on the tree. While it’s still available 
pick up a few loads of this beautiful dehy- 


drated meal. 


15% Protein Soya Vine Meal ........... 61.70 
(approx. 80-115,000 “A” per lb.) 
17% Protein Soya Vine Meal _..... 64.70 
(approx. 120-220,000 “A” per lb.) 
17% Protein Alfalfa Meal ..................... 64.70 
(approx. 110,000-130,000 “A” per lb.) 
20% Protein Alfalfa Meal 0... 67.70 


(approx. 130-190,000 “A” per lb.) 


FEED SUPPLIES, Inc. 


North Milwaukee, Wis. West Allis, Wis. 
3328 W. Cameron Ave. 1637 S. 83rd St. 


MERCHANTS CREAMERY CO. 


Sell BLUE RIBBON SPECIAL 
CONDENSED BUTTERMILK 
. .. for hogs, poultry and turkeys. 
PLAIN CONDENSED BUTTERMILK 
@ FORTIFIED PIG MILK with VITAMINS D and G 
@ FORTIFIED CHICK MILK with VITAMINS DandG 


All products manufactured in our 
own plants, located throughout 
the Middle West... Write us 
today for full information and 
prices... Address Department B 
“ 


CINCINNATI, OHIO 
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lene The ALL-PURPOSE 
PHENOTHIAZINE 
HOGS. @ Mixed with feed for hogs, sheep, 
’ poultry © Mixed with salt for sheep 
* Mixed with water for drenching 
sheep @ Bolets for sheep, pellets 
for poultry. 
NO FASTING 
NO SHOCK 
ECONOMICAL 


For Sale by 


DEALER’S NAME 
HERE 


DEALERS, STOCK UP 


Yow 


ON FAST SELLING 


Anchor's 


new all purpose 
Phenothiazine 


The sensational new worming 
product for all farm animals 


We also offer regular 
Phenothiazine, Sheep 
Bolets, Poultry Tablets 


Looking for a new product that 
really sells? Here is a winner. 
Write for attractive proposition. 


ANCHOR SERUM CO. 


—red oak 
(Continued from page 35) 


the program gained further publicity. 

The Martins feature a number of special- 
ized departments in addition to feeds. 
These include a special cream grading 
section where approved testers carefully 
test all cream according to governmental 
standards, an egg candling department 
where eggs are sorted and handled for 
shipment to eastern markets, the wool and 
hide department, poultry and livestock 
remedies, and a number of others. 

“When we went into business here we 
had 20 years of experience as feed deal- 
ers, and 10 years experience as feeders. 
As a result we felt we were qualified to 
help farmers with their feeding problems,” 
Hurd Martin explained. “We do a large 
volume of business and thus we can sell 
on very small margins. By handling large 
quantities of poultry, eggs, cream and 
hides, and keeping a low overhead we 
are enabled to scour the market for the 
best prices and pass these on to our cus- 
tomers. This will be a major aim after the 
war just as it is now.” 

There is no ceiling on courtesy at Mar- 
tin's. Feed customers continue to get 
prompt, courteous service, because the 
brothers and their father realize that feed 
customers will stick to the establishment 
that provides courteous service long after 
the war is over. And there is no wartime 
let-down in disorderly arrangement of feed 
and merchandise. 


“In the era of keen competition that js 
coming,” noted J. W. Martin, “feed custom. 
ers are going to remember whether your 
stock was neat and easy to examine and 
whether you offered indifferent service, 
We're looking forward to the day when 
production will be unlimited and the buy. 
ing power of the people wilt be deflated,” 

The Martins are protecting the future of 
their business by continuing the good-will 
builders and the courteous service of pre- 
war days. 

@ W. S. JARRETT, Breckenridge, Tex., has 
purchased the Breckenridge Mill & Eleva- 
tor Co. elevator. 

@ D. W. LOWERY, Ashdown, Ark., is now 
the sole owner of the Ashdown Feed §& 
Seed store after buying out the interest of 
S. A. Crawford. 

@— — 
@ NOEL S. BENNETT, 66, Albany, N. Y., 
secretary-treasurer of Barber & Bennett, 
Inc., grain merchants, died August 4. He 
had been associated with Barber & Bennett 
since 1899. 


@ FARMERS EXCHANGE, Coshocton, 
Ohio, is planning to build a modern two- 
story concrete soybean mill and processing 
plant at an estimated cost of $50,000. The 
building will house four storage tanks with 
a capacity of 24,000 bushels. A 10,000 gal- 
lon oil storage tank and oil cake grinding 
machine will be installed, and a 30 hop. 
stoker will furnish steam for the processing 
plant. 


Thousands of poultrymen who formerly depended on 
oyster shell for calcium carbonate are now using 
Camelshell exclusively. It is superb for shell making 


"120 PRESCRIBE 
CAMELSHELL" 


P.O. Box 1177 Indianapolis and for supplying any needed deficiency for proper 
growth and maintenance. 
Camelshell is 97% pure calcium carbonate by laboratory 
- test. It is pure white, clean, glittering, attractive, and it’s low 
in cost. 
Plenty available. Write for samples and prices. 
FEED MANUFACTURERS: — CHEMICAL ANALYSIS 
i The ALL-PURPOSE Cameline Calcium Flour is CAMELINE CALCITE 
PHENOTHIAZINE ideal for mixing in poultry and Insoluble ............ 1.50% 
OR HC = Mixed with feed tor hogs. sheep. livestock feeds— used by many Iron Oxide .......... 12% 
Mixed with water for drenching leading manufacturers with 16% 
complete satisfaction. Manganese Oxide .... 38% 
NO FASTING Write for further in- Calcium Carbonate .. 97.15% 
NO SHOCK formation. Magnesium Carbonate .79% 
ECONOMICAL 
For Sale by 
DEALER’S NAME I. Camp. 
-HERE TOWSON, BALTIMORE, MARYLAND 
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AUSTIN W. CARPENTER 


Under pressure from Earl Smith and his 
100,000 Farm Bureau membership in Illi- 
nois, the Republican platform-makers at 
the Chicago convention wrote into the plat- 
form a plank pledging every possible aid 
and encouragement by government to 
bona fide farmer-owned and farmer-con- 
trolled cooperative organizations. 

Illinois constitutes one of the key states 
in campaign strategy and the Republicans 
made this gesture over the protest of pri- 
vate industry in order to gain the farmer 
vote there. 

In yielding to this Illinois pressure farm 
group, the Republican politicians produced 
a platform of outstanding inconsistency. 
In this plank they pledged government aid 
to farm cooperatives. In another one, they 
pledged allegiance to the free enterprice 
system in business. 

You can't have government aid to far- 


mer cooperatives and free enterprise at 
one and the same time. Farm cooperatives 
do not recognize the profit system in busi- 
ness. They are government subsidized with 
government loans on terms and at interest 
tates not likewise available to private 
business. They are exempt from the pay- 
ment of excess profit taxes. This free tax 
ride makes possible the building of strong 
financial reserves and capital assets for 
expansion against private industry, while 
it carries the tax load. 

In this political year, private business 
is in quite a dilemma. If the Democrats 
win again, Patton, Thatcher and Murray 
Lincoln will continue in the “King’s Row” 
with the administration. 

On the other hand, many close observ- 
ers sense that Governor Dewey is taking 


Austin W. Carpenter is a member of 
the New York State Emergency Food 
commission and executive director of the 
Eastern Federation of Feed Merchants. 
His opinions, as expressed in this column, 
are his own and are not necessarily 
shared by the publishers of The Feed Bag. 


too much advice from the northeastern 
farm cooperative leadership, and should 
he win, Babcock, Reynolds and Wysor will 
get the play in the new administration's 
agricultural policy-making. 

What is private business going to do 
about it? It better get busy putting across 
to Congressmen the need for equality of 
treatment between private business and 
farm cooperatives, if free enterprise and 
our national economy are to survive. 


Save money and extend birca 
production with dependably 
uniform Florida High-Protein 
Cane Molasses which offers 
you these four big advantages: 


Exceptionally high in amides 
I. and amino acids and with 
approximately three times as much 
cme protein as average cane mo- 
lasses, 


Rich and well-balanced con- 

® tent of Vitamins Bi, Bz and 

Bg as well as Vitamins C, E (fer- 
tility factor), H (Biotin), P-P 
(Niacin), and Pantothenic Acid. 


3. High content of 


igestible 
© carbohydrates in the form of 
various sugars and polysacchari 
including the very nutritious pec- 
tin and soluble gums. 


4 Many minerals and elements 
© essential to animal health in- 
cluding i iron, calcium, phosphorus, 
magnesium — sodium, 
chlorine, sulp’ manganese and 
copper. 


SUPPLY AVAILABLE for shipment in accordance with W. P. B. regulations 


Inquiries 
Solicited 
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UNITED STATES SUGAR CORPORATION 


CLEWISTON, FLORIDA 


HONEGGER FEEDS } 


ARE 


aality 
Coutrolled 


@ Ingredients are labora- 
tory tested to meet our 
rigid standards. 


Manufactured feeds 
are carefully checked 
on our practical test 
farm. 


Experienced personnel 
strive to make Hon- 
egger Feeds the best 
that money can buy. 


To maintain this high standard under 
present conditions we occasionally ” 
find ourselves unable to supply our 

many customers with their full needs, a" 
but we are looking forward to the 

day when Honegger feeds will again H 
be available in unlimited quantities. T 


HONEGGERS'’& CO. 


FAIRBURY, ILLINOIS 


Practical Test Farm 
FORREST, ILLINOIS 
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—pinochle game 
(Continued from page 15) 


same as you and I.” 

Mickey made two strokes with the broom 
in the rear of the warehouse, when an idea 
suddenly hit him. Glancing around care- 
fully to see that no one observed him he 
slipped quietly into the street, took a 
round-about course and was soon barging 
through the back door of Joe's place. 

“Can I see you a minute, Pop?” he call- 
ed. “Can't find somethin’ in the warehouse 
and thought you'd remember where you 
put it.” 

Pop rose from the table, irked at being 
called away in the midst of a perfect 
pinochle hand. 

In the rear of Joe’s place Pop leaned 
close to Mickey as he heard the office 
boy’s proposal. When Mickey finished 


Pop's eyes lighted with a challenging 
gleam and he thumped Mickey on the 
back. 

“O. K., I'll do it, son," he agreed. “When 
I finish playing a couple more hands of 
pinochle with Jake.” 

Leaving the two to their hotly contested 
game Mickey retraced his round-about 
way back to the warehouse, whistling. 

Jake Cross forgot about his 200 acres, 
his herd of 20 dairy cows and pigs and 
chickens as the beers and pinochle hands 
multiplied. That Pop could play as well 
as brag was evident from the manner in 
which the games see-sawed, and the count 
stood two and two. There was a brief 
pause and townsfolk standing at the bar 
saw Pop and Jake in a confidential conver- 
sation. The two players finally shook hands 
Pop shuffled the cards and the game was 
on in earnest. 

Back at the office of the Hickory Grove 


HIGH POTENCY CONCENTRATE 
MAKES BETTER FEEDS 


VyLACTOS is designed to supply feed mixers with a single, stable 
concentrate that provides necessary vitamins, and other vital elements. 
VyLACTOS is absolutely uniform in potency, and positive in results. 
Write today for attractive prices, and full details. 


16 years of vitamin research and production guarantees dependability 


VyLACTOS LABORATORIES, 


Inc. 


411 EAST GRAND AVE., DES MOINES 9, IOWA 


with the help of 


HOG 
SUPPLEMENT 


CARGILL FEEDS 


Cargill, Incorporated | 


Feed store Lem Jones was practically ready 
to call it a day when Mickey shouted from 
the warehouse and asked him to come jp, 

Pointing toward Joe’s place, Mickey said: 
“Look who's coming across the street,” 

Lem’s eyes alighted on Pop and Jake 
walking arm in arm and headed in the 
direction of the warehouse door. 

“And Pop's sober, too,” added Mickey. 

Lem welcomed them as they approached, 
“Well, how was the pinochle game?” he 
asked. 

Jake Cross stepped forward and Lem had 
to grab a post for support when he heard 
the farmer’s words! 

“Lem,” Jake ordered. “Mix me a half ton 
of that dairy concentrate with the grist | 
brought in today. And if there’s a com- 
mission on it pay Pop. He sure can play 
pinochle.” 

As Jake Cross rolled out of the driveway 
in his truck with the first load of balanced 
feeds ever destined to reach his farm, 
Mickey winked at Pop. And Lem, suddenly 
regaining his senses, grabbed both of them 
by the arm and did an Indian dance on 
the warehouse floor. 

“Pop,” he said. “You're no account and 
Mickey that goes for you too, but I wouldn't 
trade the two of you for the champions of 
the world. I always said ‘all work and no 
play makes Lem a dull boy’. But I'm sure 
glad Pop knows how to play — especially 
pinochle.” 

——— $e 
@ ELMER MUNDAY, Aurora, Mo., has pur- 
chased the wholesale and retail feed busi- 
ness from his brother Bill Munday. 
@ E. J. NORTHCUTT, Taintor, Iowa, has 
been named manager of the Co-op elevator 
to succeed Vern Wehrle, who resigned. 
@ JOHN G. WOODRUFF, Kenedy, Tex., 
has purchased the Kenedy Feed Co. from 
Ferd Staffel of San Antonio. 
@—- 
@ RICE ROBINSON, Rucker, Mo., has pur- 
chased the Jennings Feed store at Sturgeon. 


@ FRANK RIZER, Bardstown, Ky., has open- 


: ed a feed store near the depot on the 


Louisville road. 


“HERE'S ONE JOB YOU MEN WON'T BE ASKING 
BACK AFTER THE WAR.” 
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Chick Production 
Takes Big Drop 


Output of chicks by commercial hatch- 
eries during July was only 39 per cent of 
the output in July of last year and the 
smallest since 1939 the United States bu- 
reau of agricultural economics reports. The 
number of chicks produced by hatcheries 
totaled 32,307,000, compared to 84,084,000 
last year, a reduction of 61 per cent. 

For the first seven months of 1944 hatch- 
ings totaled 1,100,820,000 chicks compared 
with 1,419,944,000 during the same period 
of 1943, a decrease of 310,124,000 chicks or 
22 per cent. In spite of the large decrease 
shown so far this year, in comparison with 


last year, the output exceeded the produc- 
tion during the same period in 1938, 1939, 
1940 and 1941. 

Compared with July last year all sec- 
tions of the country showed significant de- 
creases in chicks produced. The decreases 
were 98 per cent in the Mountain states, 
75 in the East North Central states, 70 in 
the South Central, 61 in the Mid-Atlantic, 
59 in the West North Central, 50 in the 
New England and 47 per cent in the South 
Atlantic and Pacific Coast states. 

The number of eggs set during July de- 
creased 59 per cent compared with the 
number set in July last year. All sections 
of the country reported decreases in num- 
ber of eggs set, ranging from 97 per cent 


NOT A WARTIME 
SUBSTITUTE 


The Outstanding DRIED MILK ALTERNATE! 


MELKCENTRATE 


(32% Protein) 


WILL NOT CAKE OR 
HARDEN 


USED BY MIXERS 
EVERYWHERE 


WON'T UPSET YOUR 
FORMULA 


Units of natural Riboflavin exceed that of dried milk 


Made of specially processed healthy animal blood meal, 
complete in Amino Acids and animal protein balanced with 
dried buttermilk and dried whey. 


RYDE COM AN 5425 W. Roosevelt Rd. 


OUR 36th CROP 


An Unequalled Opportunity for Dealers: 1, tocauties 


where Jacques Proven Hybrid Seed Corn is not already adequately represented, there is 
an unequalled opportunity for aggressive dealers to build a stable, profitable business 
supported by a generous and proven merchandising and advertising program especially 
designed for the feed merchant. Write for details on a profitable Jacques dealership. 


FIVE-POINT QUALITY PROGRAM 

© PROVEN VARIETIES, pretested for yield, maturity, quality, stand-up- 
ability, resistance to diseases, insects, weather. 

® BRED IN NORTH, culled by northern weather—assurance of dependable 
maturity in cooler seasons. 

© PURE, seed produced in naturally isolated fields and detasseled daily 
under constant state supervision. 

© VIGOROUS; Jacques owned first commercial Wright drier, has more years’ 
experience than any one else in fire-drying seed corn under mod 


ern system. 
© EVENLY GRADED; planter plates and maximum kernel dimensions 
marked on tag on each bag. 


HYBRID SEED CORN _ 


in the Mountain states to 41 per cent in 
the Pacific Coast states. 

The output of chicks at present is being 
limited to the number ordered, which on 
Aug. 1 was 54 per cent less than last year, 
with all sections of the country reporting 


marked decreases. After three successive 
years of record breaking production the 
hatchery industry has tapered off to a level 
slightly above that of the pre-war years. 
Any drastic change in hatchery output in 
the near future will depend upon require- 
ments directly connected with the war, fed- 
eral officials said. 

@ L. E. BOLLINGER, Farmington, Mo., has 
te-purchased the feed and produce busi- 
ness he recently sold to Elmer McClana- 
han. Mr. Bollinger is operating the busi- 
ness as the Bollinger Feed & Produce Co. 


Customers 
We're Proud to 
CROW ABOUT! 


They're the kind of feed 
mixers who demand the 
best. 
most mixers of quality feeds 


In Alden territory, 


insist on Alden Calcium 
Carbonate. 


IOWA 


LIME STONE 
COMPANY 


General Sales 4 
Offices 
DES MOINES 
IOWA 
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that wartime expansion of acreage may 
have introduced certain problems of utili- 
zation which were not a part of the smal- 
ler, pre-war production. Illinois is the only 
state in which soybean production can be 
considered to have reached a practical 
maximum before the war. The acreage in 
other states to which soybeans are 
adapted has increased over 100 per cent 
compared with pre-war acreage. The prob- 
lems presented by the utilization of a 
gradual increase and a small total such 
as Illinois’ production during the years of 
expansion represented, are small com- 
pared with those which will come when a 


in... Wisconsin Hybrids are 
being advertised in leading maga- 
zines. Write for producer's list of 
specially bred, early maturing va- 
rieties for your area. 


gEVERY SACK TAGGED 


Your guarantee that Wisconsin 
Hybrid Certified Seed Corn has 
been field inspected, officially 
sampled, tagged and sealed. @ 


Agronomy Bldg. Madison 6, Wisconsin 


peacetime market has to absorb the war- 
time production of a relatively new crop. 
This will be especially true in the case of 
soybeans, for their oil will find strong 
competition from all classes of fats and 
oils whose production has also been 
greatly expanded to meet wartime needs. 
Such a situation will require patience 
and foresightedness during the period of 
readjustment. 
@ GREG SANGER, Franklin, Minn., has 
been appointed manager of the new Car- 
gill, Inc., feed store opened recently in 
Redwood Falls, Minn. 

@ ROBERT W. THOMPSON, Albion, Mich., 
has purchased the elevator of Earl J. 
Young. The elevator will be operated un- 
der the old name, Young's Elevator. 


@ PHIL-FARMERS ELEVATOR CO., New 
Philadelphia, Ill., has installed a new corn 
cracker and grading machine. 
@ SELMER MIKELSON, Clarkfield, Minn, 
has succeeded Harold O. Hansen as mana. 
ger of the Cannon Falls Farmers Elevator 
Co., Cannon Falls. 
WHEAT LOANS 

Commodity Credit Corp. through August 
26, 1944, had completed 36,888 loans on 
46,909,734 bushels of 1944 wheat in the 
amount of $65,446,469.02 the WFA reports, 
The average amount advanced was $1.395 
per bushel, which includes some transpor- 
tation charges from the area of production 
to warehouse locations. On the same date 
last year 40,956 loans had been completed 
on 36,922,855 bushels. 


CHARLOTTE, N.C. 


Broker — Jobber — Distributor 


FEEDSTUFFES — 


All Feeding Ingredients 


Covering the Southeast for 25 Years 


MEMBER: American Feed Manufacturers Association 
Grain & Feed Dealers National Association 


SPECIALTIES 


ERIEZ 


NON-ELECTRIC 


PERMANENT MAGNETIC 


SEPARATORS > 


Remove ramp Trou 
from Gratus and Foods 


Protect your irreplaceable process- 
ing machinery from tramp iron... 
Low cost... returns investment with 
sizable profit! Deliveries prompt. 
Sizes to fit your requirements. 


ERIEZ MANUFACTURING CO - ERIE, PA. 


ADDRESS 12 EAST 12 ST., ERIE, PA. 
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Name Guest Speakers 
For Cornell School 


Guest speakers for the annual Cornell 
nutrition conference at the New York State 
college of agriculture, Ithaca, N. Y., Octo- 
ber 19-21, will feature a number of outside 
authorities according to the announcement 
of Dr. G. F. Heuser, Cornell university, 
chairman of the committee in charge of the 
conference. 

Dr. R. V. Boucher, Pennsylvania State 
college, will speak on the new develop- 
ments in vitamin D requirements of poul- 
try; Dr. B. W. Fairbanks, University of IIli- 
nois, will talk on the new developments in 
swine nutrition; Dr. W. E. Krauss, Ohio 
agricultural experiment station, will con- 
sider studies on the nutritional control of 
milk fever; Dr. L. A. Moore, University of 
Maryland, will discuss vitamin A in repro- 
duction and milk production; and Dr. J. J. 
Willaman, eastern regional research labo- 
ratory, United States department of agri- 
culture, will address the conference on the 
utilization of dehydrated vegetable by- 
products in feeding livestock. 

The Cornell nutrition conference has 


been revived by popular demand this year 
after a two year lapse due to the outbreak 
of war. The committee in charge in addi- 
tion to Dr. Heuser includes: J. K. Loosli, 
F. B. Morrison, L. C. Norris, E. I. Robertson 
and K. L. Turk. 

© ——_ 
@ LEROY WARREN, Rosendale, Minn., has 
purchased the Farmers Produce at Litch- 
field from E. R. Hillstrom. 

@ HARRY C. PAUL, Vincennes, Ind., has 
purchased the grain elevator and coal 
business of J. S. Nesbitt at Herbst, Ind. 


ELECT NEW OFFICERS 

George W. Banning, Van Dusen Harring- 
ton Co., Minneapolis, Minn., was elected 
president of the Minneapolis Grain Com- 
mission Merchants association at the or- 
ganization’s annual meeting August 15. 
Julian B. Seim, Dinham-Seim Co., was 
elected vice president, and Frank B. Get- 
chell, Getchell-Tanton Co., was re-elected 
secretary. In addition to the officers the 
board of directors includes: R. M. Davies, 
L. L. Crosby, Frank Higgins and Lester 
McCabe. 


for 
Efficiency 


and 
Fconomy 


though we hate to brag 


your salistaction is” 


“in the bag”. 


Company 


(MILWAUKEE, WISCONSIN 
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ESTABLISHED 1889 


A complete line 


of FEEDS 


for your 
customers’ needs 


DOUGHBOY! 


When you stock the full 
DOUGHBOY line of feeds 
you'll be able to satisfy all 
your customer needs. They'll 
make your store their feed 
headquarters . . . will keep 
coming back for more be- 
cause they’ll see their live- 
stock quotas . . . and their 
profits . . . grow when they 
use DOUGHBOY quality 
feeds. 

DOUGHBOY makes well- 
balanced, quality rations for 
every feeding need. Scienti- 
fically controlled experi- 
ments are conducted regular- 
ly by the DOUGHBOY Re- 
search Department to make 
certain that your customers 
get the best . . . new and ef- 
fective feeding methods are 
discovered and checked. 

We feel certain that the 
DOUGHBOY line... stock- 
ed in your store ... will 
prove itself by producing for 
you and your customers. 


Doughboy Chick Starter Mash 
Doughboy Growing Mash 
Doughboy Laying Mash 
Doughboy Mash Concentrate 
Doughboy 16% Molassie 
Dair 
Doughboy 32% Dairy 
Concentrate 
Doughboy Calf Meal 
Doughboy Calf Pellets 
Doughboy 30% Hog 
Supplement 
Doughboy 18% Pig Meal 
Doughboy 18% Dairy Ration 
‘Doughboy Flour and Cereals 


NEW RICHMOND, WIS. 
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| When You Want 
CAPACITY 


MIXER 
AND GRADER 


"It's better to have it 


One Machine or Complete | 27d not need it; than 
to need it and not 


Feed Mill Equipment have it." 


@ Kelly Duplex, with more tha. SUPERIOR 
60 years experience, is well equip- ELEVATOR CUPS 


ped to help you plan and to build 
the mill machinery you need. They 
will be glad to help you with your 
problems. Whether you are pur- ments for capacity. 


chasing only pons machine or More Capacity—Longer Life 
equipping a mill complete, get —Greater Efficiency. GEORGE W. McCARTY 
suggestions and esti- 

mates from Kelly WRITE TO: Announcement has been made of the 
appointment of George W. McCarty as 

K. I. ration president of the Ashcraft-Wilkinson Co., 
sas Atlanta, Ga., processors and distributors 

The Duplex Mill and Mfg. Co. for names -' ag eg e capacity of feeding and fertilizer materials. Mr. 
Springfield, Ohio ee ee ae McCarty joined the company as assistant 
secretary in 1915. He was given a leave 
of absence during the first World War and 
both he and Emory Cooke, vice president 
in charge of the firm's feed division, served 
SUSri ME ALS as ensigns in the navy. During the present 
war Mr. McCarty was called to Washing- 

ton where for 18 months he served as as- 


VITAMIN A — VITAMIN D OILS sistant chief of the nitrogen unit of WPB. 


VITAMIN A AND D OILS @ EDWARD B. JECKEL, Emden, Ill., has 


succeeded Wm. A. Komnick as manager of 


Will meet all your require- 


the Emden Farmers Grain Co. Mr. Jeckel 


VACUUM DRIED PEAT MOSS served as assistant manager for the past 
eight years. 
SPECI ALTY FEED PRODUCTS C0 @ MUELLER & SONS FEED CO., Clinton, 
LJ Iowa, moved into larger quarters Septem- 
PLYMOUTH, MICH. “a 4 The new location is on Fifth Ave., 
outh. 


@ ALBERT ZUTTER ELEVATORS, Chippe- 
wa Falls, Wis., have purchased the busi- 
ness and property of the Curran Feed & 
Produce at Menomonie, including the ele- 
vator and equipment near the Omaha rail- 

way tracks. The Zutter firm operates simi- 
‘ lar businesses at Rusk, Elk Mound, Chippe- 
FOR FEED MIKING 

CULLING POSTER 

TANK —— a 3 DRUMS In support of the national culling pro- 
gram urgenily advocated as a feed con- 
servation measure, Purina Mills, St. Louis, 
Mo., has recently published a large colored 
poster with detailed descriptions and illus- 
trations on how to spot non-laying or low 
producing hens. Copies are available to 
dealers as long as the supply lasts. The 
company is also running ads on culling in 
a number of agricultural magazines. 
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Lieut. Bob Humphrey 
Missing In Action 


Lieu'!. Robert Humphrey, son of H. H. 
Humphrey, sales manager, Northern Mill- 
ing Co., Wausau, Wis., has been reported 
missing in action over Japan since Aug. 20, 
according to a telegram received by his 
parents from the war department. 

Last !une Lieut. Humphrey, crew-mem- 
ber of a B-29 super fortress based in the 
India-China Burma theatre, was forced to 
bail out of his plane over China but man- 
aged to return to his base safely six days 
later. 

The young flier is believed to have been 
lost while participating in the air raid on 
Yawata, Japan's steel center. Although the 
family hes no official information to con- 
firm this theory, the Yawata raid occurred 
on Aug. 20, the same day he was reported 
missing, and news dispatches stated that 
four bombers were lost on this mission. 


Complete Plans For 
Kasco Feed Plant, 


Plans for the construction of a new Kasco 
feed plant at Waverly, N. Y., to replace the 
one lost in a $500,000 fire June 30, have 
been completed, and the contract for the 
construction has been let, according to an 
announcement by C. J. La Fleur, secretary 
of the firm. 

The new plant will be a five story build- 
ing of cement and steel and will incorpor- 
ate the latest and most modern feed mill 
improvements. Work is expected to begin 
in the near future and officials hope to 
have the mill in operation by next spring. 

The new plant will be located next to a 
large warehouse owned by the company 
where part of the Kasco feed output is now 
being manufactured. Additional feeds 
needed are being supplied through the 
cooperation of several other mills Mr. La 
Fleur said. 

@ COKATO MILL & ELEVATOR CO. 
Cokato, Minn., has started construction of 
a new two-story warehouse. 


SOLUTION TO PUZZLE ON PAGE 51 


AILILIO INIE 
AGIA 


|> 


WIO|AIn 


MZ 


a 
A 


= 


>| 


Lr 


[AP 
> 


— 


THE FEED BAG — September, 1944 


ELEVATOR HEAD DRIVES 


FOR GRAIN ELEVATORS 
FLOUR MILLS’ FEED PLANTS 


LOW FIRST COST 
EASY TO INSTALL 
LONGER LIFE 

QUIET OPERATION 
SIMPLE TO MAINTAIN 


Howell and Clow-Winter 


elevator head drives are the Original and 
Only Direct Connected Geared head drives 
on the market. Equipped with ball and 
roller bearings throughout, their perform- 
ance cannot be matched. Over 4,000 in 
use today ... more than all other makes 
combined. Replace your old-fashioned, 


troublesome head drive with the finest 0 W L L Cc 0 M PA Y 
A Howell or Clow-Winter, Produc- MINNEAPOLIS e MINN. 


tion Limited! Buy Now! 


Direct Connected 
Geared 


“ALL YOUR NEEDS IN GRAIN OR FEEDS” 


Sunset Feed & Grain Co., Inc. 


FEED JOBBERS 

CHAMBER OF COMMERCE BRANCH OFFICE 
BUFFALO, N. Y. Distributors of: MIDDLETOWN. N. Y. 
Hubinger (Keokuk) 
Corn Gluten Feed 


Kellogg's Hominy Feed SUNSET BRAND FEED 
CLO-TRATE PRODUCTS Hercules Dried Whey (an exclusively milk product) 


Fortified Cod Liver Oil & Wheat Germ Oil High in flavin, milk alb 
Vitamin A & D Feeding Oils Wheat Germ ci ania 
Calf Manna and milk minerals. 


Stonemo Granite Grit 
WRITE US FOR FURTHER INFORMATION 


ALFALFA 
MEAL 


The Denver Alfalfa 
|| Milling & Products Co. 
Write or Wire LAMAR, COLORADO 
NORTHWESTERN YEAST CO. ee 

1750 N. Ashland Ave. Chicago 22, Ill. 
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atc vs 


EXTRA ELEVATOR CAPACITY 
WITHOUT REBUILDING EXPENSE 


™ * Handles Larger Volume. 


WRITE FOR ™ Speeds Up Elevating 


ALYSIS” Labor Utili i 
r ized More Effectively. 


* You Serve Customers Better. 


Screw Conveyor Corporation 


719 Hoffman St. qu Ono Hammond, ind. 
PROOUCTS, 


SWIFTIDE Blended Fish Oil 
BIG CHIEF Meat Scraps 
Brewer's Dried Grains 


Linseed Meal e Malt Sprouts 
Mill Feeds 


4 CORN OIL MEAL 
CORN GLUTEN MEAL 
CORN GLUTEN FEED 
S SOYBEAN OIL MEAL 


Deutsch & Sickert Co. 


741 N. Milwaukee St., Milwaukee, Wis. 


BUYERS 


Bran, Shorts, 
Middlings, Red Dog 
and Mixed Feeds 
In Any Size Quantities 
Wire Us Your Offerings 


C. J. Martenis Grain Co. 


Produce Exchange @ New York City 


CEREAL 


GRADING CO. 
MINNEAPOLIS 
Specialize in 
GOOD 
CORN and OATS 


For 


WISCONSIN TRADE 


Prices Right — Service Prompt 
TRY US 


Gopher State 
Feed Co. 


M. J. AND MARSHALL BEAUBAIRE 
Minneapolis, Minnesota 


Reliable Shippers for a Quarter Century 


Broadway Press 


435 N. Second Street 
Milwaukee, Wisconsin 


Printers of The Feed Bag 


Fine for Starting Pigs and Calves 


DEMON 


Steamed 


Des Moines Oat Products Co. 


Walter Berger, Pres. Des Moines, Ia. 


Minnesota Girl Flour 
AND MILLFEEDS 


Capital Flour Mills, Inc. 
General Offices © 


Minneapolis 


CARROLL F. SWANSON 


Carroll F. Swanson, Iowa Feed Co., Des 
Moines, Iowa, didn't mind a bit of poison 
ivy infection on his right arm (note ban- 
dage) as long as he could have his pic- 
ture taken with his pride and joy, the 
“most talked about tomato” of all Des 
Moines’ victory gardens. The “Swanson 
Super” weighed 242 pounds and had a belt 
line of 18 inches. Slightly envious neigh- 
bors claim their scouts saw Carroll “spik- 
ing” the Iowa soil around his jackpot plant 
with colloidal phosphate from Florida. 


@ CLIFTON GRAIN CO., Clifton, Kan., has 
purchased the Vining Grain Co., at nearby 
Vining. The purchase increases the grain 
storage capacity to approximately 60,000 
bushels. 

@ GLENWOOD FARMS HATCHERIES, with 
plants at Worthville, Perry Park and Owen- 
ton, Ky., has purchased the Wetherill Bros. 
Hatchery at Carrollton, Ky. The building 
will be completely renovated and a feed 
and seed store will be installed in conjunc- 
tion with the hatchery. 


MORE PROFITS Quicker. win 
BROWER ‘mixer 


For blending your own 
brand of ... or for cus- 
tom mixing... this sturdy, 
smooth-operating Brower 
Whirlwind will turn out a 
perfect batch in 10 minutes. 
Stands up under hardest 
usage, say thousands of feed 
dealers, coast-to-coast. 


Low First Cost... 
Low Operating Cost 
2 Sizes, 700 Ib. and 1-ton 
capacity. 
WRITE TODAY for liter- 
ature and low prices. 


BROWER MFG. CO. 


315 N. 3rd St. Quincy, Il. 
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Service department for our readers. 
Low Rates: 50c per line; minimum, 
four lines including heading. 


FEED MIXER FOR SALE 
One ton—floor level feed—with or without 
motor and V drive; late model. Write Box 64, 
The Feed Bag, Milwaukee 2, Wis. 


HAMMER MILL FOR SALE 
Complete with screens and collector system, 
with or without motor. 30, 40 and 50 HP units. 
Write Box 45, The Feed Bag, Milwaukee 2, Wis. 


CORN CRACKER FOR SALE 
Cutter with or without grader and aspirator. 
Belt or motor driven. Write Box 47, The Feed 
Bag, Milwaukee 2, Wis. 


MAGNETS FOR SALE 
Used electro magnets with generator. Also 
permanent type, hinged and unhinged. Write 
Box 90, The Feed Bag, Milwaukee 2, Wis. 


SEED CLEANER FOR SALE 
Several small machines with 12 screens. Aiso 
two large capacity types. Write Box 80, The 
Feed Bag, Milwaukee 2, Wis. 


FEED MIXER FOR SALE 
One ton capacity—floor level feed—has motor 
—latest style machine—used short time. Write 
CD-116, c/o The reed Bag, Milwaukee 2, Wis. 


HAMMER MILL FOR SALE 
Has 30 H. P. motor—used only short time. 
Like new. Bargain for cash. Write MM-116, c/o 
The Feed Bag, Milwaukee 2, Wis. 


CORN CRACKER AND GRADER FOR SALE 

Cutter—grader—polisher—aspirator, one ton 
per hr, A-1 condition, guarantee. Write CM-116, 
c/o The Feed Bag, Milwaukee 2, Wis. 


MILL MACHINERY FOR SALE 
Hammer mill, attrition mill, feed mixer ele- 
vator legs, screw conveyor, cob crusher mag- 
nets. Write Box SS-621, The Feed Bag, Mil- 
waukee 2, Wis. 


FOR SALE 
Cob blower to get cobs out of basement. 
Write FM-188, The Feed Bag, Milwaukee 2, Wis. 


FOR SALE 

Feed Mill and feed and coal business, includ- 
ing all machinery. Now a profitable business and 
able to give possession within thirty days. All 
buildings in tne state of repair and machinery 
in good running order. Priced at $8000. Located 
in village of Taylor, Jackson County, Wisconsin. 
Write Lester R. Johnson, Real Estate Broker, 
Black River Falls, Wis. 


FOR SALE 
Grain Elevator located on Pennsylvania Rail- 
road, Sandusky, Ohio. 14,000 bushel capacity, 
electric power, fully equipped. The O & M 
SEED COMPANY, GREEN SPRINGS, OHIO. 


WANTED 
No. 29 D Clipper Cleaner 
FOR SALE 
Corn Cracker 


Triumph Corn Sheller—100 bushel capacity 
per hour 


20 inch Sprout Waldron Attrition Mill with 
compensators 

5 horse power motor 

2 quart grain tester 

Write Simon Schwabenlander, P. O. Box 774, 
Appleton, Wis. 


SALESMEN 


Connect now for steady posi- 
tion with salary and commis- 
sion territory. Opening in Indi- 
ana, Ohio, Michigan, Pennsyl- 
vania, Illinois, New Jersey, 
North Carolina, South Carolina 
and Kentucky. Chance for both 
territory and district managers. 
Experience not necessary but 
helpful. Please write in detail. 
—_ organization knows of this 
ad. 

Write Box FG-911, The Feed Bag, 
Milwaukee 2, Wis. 
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FOR SALE 
Pellet Mill with 10 h.p. motor, 4 medium 
Draver wing feeders, Howes Corn Cutter, 100 
bushel Fairbanks Hopper Scale, No. 2 Eureka 
Cleaner. 42 ton Mixer. Write Muncy Mill Ma- 
chinery Co., Muncy, Penna. 


FOR SALE 
6 inch Screw Conveyor 24 feet long witn metal 
trough. Write A. R. Yeager Seed House, Fair- 
field, Iowa. 


BUY NOW 
Vitamin A & D Feeding Oil from Liver 
Source Add Power to your Feed. Extra Value. 
— Right. Write A. F. Kralik Co., Venice, 
a. 


FOR SALE 
Wearing parts for Sizer Pelleting machines. 
Write Jamieson Machine Co., St. Joseph, Mo. 


COB CRUSHER FOR SALE 
Having installed Hammer Mill, have Robinson 
cob crusher for sale, size 2 BB, good condition. 
Write Badger Yards, Oak Center, Wis. 


FOR SALE 
¥Y, ton Burton Mixer. Write Rapids Machin- 
try Co., Marion, Iowa. 


@ CO-OP ELEVATOR CO., Winamac, Ind., 
has purchased the old Starr elevator, pre- 
viously leased by the company and used 
for a warehouse. 


CORN MEAL 
GRAIN PRODUCTS 
ANIMAL and 
POULTRY FEEDS 


STALEY MILLING CO. 
KANSAS CITY 16, MO. 


@ M. J. BRADLEY, Longmont, Col., has 
leased the retail store of the Ray Anderson 
Feed & Seed Co., and will operate under 
ihe present name. 


E. K. STEUL CO. 


MADISON, WISCONSIN 
Manufacturer’s Representative 


For quality, satisfaction and service 
handle these popular feeds. 


CLINTON 


Corn Gluten Feed.......23% P. 
Corn Gluten Meal....... .41% P. 
Toasted Soybean Meal. . .44°%, P. 


Corn, Oats, Screenings 
Linseed Meal 
Oat Products & By-Products Feeds 
Clotrate Vitamin Oils 


Get our prices when in the market. 


CABLE ADDRESS "'RAYBAR" 


TIDEWATER GRAIN 
COMPANY 


ESTABLISHED 1927 


Receivers ¢ Shippers 
Exporters 
Export and Domestic 
Forwarders 


Members All Leading Exchanges 


Bourse Building 
Philadelphia 6, Pa. 


Chamber of Commerce 
Baltimore 2, Md. 


WHEN IN THE MARKET FOR — Poultry Wheat, Feed 
Oats, Wheaty Barley, Feed Barley, Corn, Feeding Screenings, 


Ground Screenings — write or wire for quotations. 


HIAWATHA GRAIN COMPANY 


MINNEAPOLIS, 


MINNESOTA 


DRIED MILK PRODUCTS 
LACTO-VITA 


LACTO-VEE PRODUCTS COMPANY 


FOR-CLO 
Dayton 2, Ohio 


MERCHANTS 


STATE BANK BLDG. 
75 STATE STREET 


Representing Reputable Sellers to Responsible Buyers 


FEED CORP. 


ALBANY, N. Y. 


501 


for Poultry Feed 


MARDEN-‘WILD CORP. 


COLUMBIA STREET-SOMERVILLE, MASS. 
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CORN - OATS - FEED BARLEY 
Poultry and Milling Wheat 


ANY GRADE . . . ANY QUANTITY ... ANYTIME... 


Write or Wire for Quotations 


e BUNGE ELEVATOR CORPORATION 
MINNEAPOLIS MINNESOTA 


SOIL TREATMENTS FOR WINTER 
WHEAT 
Bulletin 503. University of Illinois Agri- 
cultural Experiment Station, Urbana, Il]. 
* * * 
RELATION OF INTENSITY TO EGG 
WEIGHT AND EGG PRODUCTION 
Bulletin 416. Massachusetts Agricultural 
Experiment Station, Amherst, Mass. 
HOW TO MEET VITAMIN A AND D 
REQUIREMENTS FOR POULTRY 


for 


Minneapolis 


Poultry - Dairy Cows - Pigs 
EXCELSIOR MILLING COMPANY 


one bag” 


Minnesota 


HEADQUARTERS FOR 


Pilot Brand Oyster Shells 

Mt. Airy Gran-l-Grit 

Booth's Sardilene Feeding Oils 

Vada-Zorb Poultry Litter 

Clear Quill Livestock Mineral 

Blatchford's Vitadine 20 

Clear Quill Poultry Concentrates 

Leader Peat Litter 

Small's Dehydrated Alfalfa Meals 

Waterloo Hog Feeds 

Servall-Stazdry Poultry Litter 

Marblehead "98" Calcium Carbonate 

V-C Phospho-Tobacco Fertilizers 

Royal Oak Charcoal 

Nopco A & D Feeding Oils 

Anderson Chick Boxes and Hatchery 
Supplies 


Waterloo MillsGompany 


Manufacturers and Wholesale 
Distributors 


WATERLQO € IOWA 


YOUR FEEDS AGAINST 
MINERAL DEFICIENCY 
WITH 


SEA BOARD MINERALS 


If just one of the es- 
sential minerals is 
lacking, your feed may 

lose a big percentage 
of its nutritive value. 
Play safe, with 


New England By-Products Corp., 177 
Milk street, Boston, 9, Mass. 
* * 


CAMEL 


WHEAT MIXED FEED 


* 


NUTRITIVE VALUE OF CORN OIL MEAL 
AND FEATHER PROTEIN 
Bulletin 326. Iowa State College, Ames, 
Iowa. 
* * * 
PULLORUM DISEASE ERADICATION IN 
MASSACHUSETTS 
Control Series, Bulletin No. 120. Massa- 
chusetts Agricultural Experiment Station, 
Amherst, Mass. 
* * * 
GAINS MADE BY CATTLE ON SUMMER 
RANGE 
Bulletin 314. Utah State College, Logan, 
Utah. 
* * * 
CULL PEAS FOR FATTENING CALVES 
Bulletin 436. State College of Washing- 
ton, Pullman, Wash. 
* * * 
SUNFLOWERS AS A CROP 
Bulletin 415. Massachusetts Agricultural 
Experiment Station, Amherst, Mass. 
* * * 
ALFALFA AND SMOOTH BROMEGRASS 
FOR PASTURES AND HAY 
Bulletin 189. Michigan State College, 
East Lansing, Mich. 
* * * 
MARKET HOG FEEDING AND 
MANAGEMENT 
Bulletin P6. Iowa State College, Ames, 
Iowa. 
3 * * 
GROWING TURKEYS ON RATIONS LOW 
IN ANIMAL PROTEIN 
Bulletin 441. State College of Washing- 
ton, Pullman, Wash. 
* * * 
SEED INSPECTION 
bulletin 119, Massachusetts State Col- 
lege, Amherst, Mass. 
* * * 
PASTURE FERTILIZATION 
Pennsylvania State College, Agricul 
tural Experiment Station, State College, 
Pa. 
* * 
LIGHT INTENSITY IN THE ARTIFICIAL 
ILLUMINATION OF PULLETS 
Bulletin 462, Pennsylvania State Col- 
lege, Agricultural Experiment Station, 
State College, Pa. 


* * * 
VARIABILITY IN EGG WEIGHTS IN 
RHODE ISLAND REDS 
Bulletin 411, Massachusetts State Col 
lege, Amherst, Mass. 
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Stearns Magnetic Mfg. Co., Milwaukee, 
Wis., has announced the development of a 
new spout type magnet known as the 


Stearns Super Class “AAA”. The new 
magnet is especially designed for use in 
the milling, feed and grain industry for the 
elimination of tramp iron to protect crush- 
ers, grinders and other machinery, as well 
as to help purify the product and provide 
safety measures for the workers. Additional 
information on this new spout magnet may 
be obtained by writing the Stearns Mag- 
netic Mfg. Co., Milwaukee 4, and request- 
ing bulletin 92-D. 


Soybean Association 


Meets At Urbana 


The American Soybean association held 
its silver jubilee meeting at the University 
of Illinois, Urbana, IIl., September 12-13. 
Wheeler McMillen, editor of Farm Journal, 
Philadelphia, and Dr. O. E. May, chief of 
the bureau of agricultural and industrial 
chemistry, United States department of ag- 
riculture, Washington, D. C., were the 
principal speakers. 

Mr. McMillen spoke of the prospects for 
the soybean industry in “The Next Twenty 
Five Years” and Dr. May’s subject was, 
“Soybean Research — A Look into the 
Future”. 

Other speakers on the two day program 
were Don Payne, chief of the soya products 
section of the department of agriculture, 
J. H. Lloyd, assistant regional director of 
Commodity Credit Corp., Chicago, as well 
as a number of leaders in soybean work at 
the university. 

The university's agronomy farm and the 
United States regional soybean laboratory 
were open for inspection by the visitors 
and educational exhibits of soybeans and 
soybean products were displayed through- 
out the meeting. 

@ FRED LATARE, Wyoming, Iowa, has 
purchased the feed store formerly operated 
by Robert Wensorra. 

@ J. F. KANE, Clinton, Iowa, is the mana- 
ger of the new Cargill retail feed store in 
Clinton. 

@ G. C. BIXLER, Hugo, Col., is the new 
manager of the Conley-Ross elevator at 
Agate, Col., which is now open for busi- 
ness after having been closed for several 
months. 
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Order a Mixed Car of 


Golden Loaf Flour 


(The Flour with the Vim and Pep left in) 


Bran. and Middlings 


(Higher in Protein) 
® 


TENNANT & HOYT Co. 


LAKE CITY, MINN. 


Brokers of ... 


- » » QUALITY FEED INGREDIENTS 


U. M. C. Calcium Carbonate — Feed Mixing Limestone 
Limestone Grit — Bentonite — Oil Meals 
Mill Feeds — Packing House By-Products 


UNITED FEED PRODUCTS CO. 
205 W. WACKER DR. CHICAGO, ILL. 


CASH IN ON 


PHENOTHIAZINE WORMER 
BOLUS-POWDERS-DRENCH 


DIGESTER TANKAGE 
MEAT AND BONE SCRAPS 
BONE MEAL 


Phenothiazine is recommended 
by the U. S. Bureau of Animal 
Industry in the treatment of 
hogs and sheep against worms. 
It provides safe, effective, rapid 
treatment in any of its three 
forms. With heavy war-time in- 
creases in hog and sheep popu- 
lations, Phenothiazine is a prod- 
uct that will sell fast and make 
money for you. You can tie into 
national advertising campaign 
to consumers. Write for com- 
plete information and attractive 
dealer offer today. 


VAL-A COMPANY 


Much 
Now, More Than 


Ever Quality 
Counts 


Kansas City Chicago 
Omaha Albert Lea 


Oklahoma City 
Cedar Rapids 


3922 §. Wabash Ave. © Chicago, Ill. 


Type Magnet | 
| 
AGAINST WORMS 
| WILSON & Co. 
W7 inc. \Y/ 
\ 
ellle 
\ 
| 
| 


Firms that spend money to build good will 
are less likely to do anything that might nul- 
lify the effect of their advertising than firms 
making no such investment. It will pay readers 
to trade with The Feed Bag advertisers. 


Amburgo Co. 97 
American Dry Milk Institute —.-.020.. 94 
Anchor Serum Co. 100 
Arcady Farms Milling Co. -.................... 8 
Armour & Co. 93 
Atkins & Durbrow, tac. — 10 
Atlantic Supply Co. 14 
Barlow, Wright & Shores, Inc. —.......0....... . 64 
W. M. Bell Co. 84 
Blatchford Calf Meal Co. —........0W202...-..-. 2 
Borden Co. ie 20 
Fred T. Bridges Associates ...................... 57 
Broadway Press ........... 108 
Brower Mfg. Co. 108 
Bunge Elevator 110 
Calcium Carbonate Co. 12 


California Packing Corp. -........... 
Harry T. Campbell Sons’ Corp. 
Capital Flour Mills 


Central Feed Sunply Co. .............................-- 80 
Cereal Grading Co. 108 
Chase Bag Co. 76 
Herbert K. Clofine _...... 96 
Commercial Solvents Corp. ........................---- 41 
G. E. Conkey Co. ....... 113 
Dawe’s Vitamelk Co. a 
Denver Alfalfa Milling & Products Co. _.... 107 
Des Moires Oat Products Co. ..................... 108 
Doughboy Mills, Inc. 105 
E. F. Drew Co. ...... 91 
112 
Eriez Mfg. Co. 104 
Tohn W. Eshelman & Sons ............................ 45 
Exact Weight Scale Co. 97 
Farallone Packing Co. 5 
Feed Sunplies 99 
Franke Grain Co. 7 
Fredman Bag Co. 105 
General Mills, Larro division —...................... 67 
Glidden Co. ......... 113 
Golden Eagle Milling Co. 43 
Gopher State Feed Co. ...-108 
Gruendler Crusher & Pulverizer Co. -.......... 99 
Hiawatha Grain Co. 109 
Hilltop Laboratories 2 113 
Horegeers’ & Co. 101 
R. R. Howell Co. .. 107 
7 
38 
T. E. Ibberson Co. 7 
Iowa Feed Co. 48 
Iowa Limestone Co. 103 
Jacobson Machine Works 90 
Jacques Seed Co. 103 
Max Katz Bag Co. 7 


Killer-Diller Corp. 
King Mites Fiour Mills 
LaBudde Feed & Grain Co. -. 
Lacto-Vee Products Co. 


Leary Grain Co. 112 
Geo. H. Lee Co. 89 
Maney Bros. 80 
Marblehead Lime Co. 88 
Marden-Wild Corp. 109 
Marin Sales Co. 113 
C. J. Martenis 108 
McMillen Feed Mills, Inc. ~............-.........-.. 61 
Creamery Co. 99 
Merchants Feed Corp. 109 
Merck Co., Inc. 24 
Hay & Feed Co. — 112 
C. F. Morriss 104 
Morton Salt Co. 79 
Murphy Products Co. 115 
Herman Nagel Co. 66 
National Distillers Products Corp. ................ 87 
National Food Co. 85 


106 
National Oil Products Co. -............. mi 


New England By-Products Corp. -- 69 
North Carolina Granite Corp. -....................... 98 
North East Feed Mill 112 
Northrup, King & Co. 75 
O & M Seed Co. 32 
Oyster Shell Products Corp. -................ ee 
Paetow Co. ....2 3 
Pecos Valley Alfalfa Mill Co. —.................. 112 
Pillsbury Feed Mills 70 


Prater Pulverizer Co. 78 
Preauer Peat Moss Corp. — 105 
Purina Mills -..... 50 
Quaker Oats Co. 42 
Russell-Miller Milling Co. 53 
Ryde & Co. 103 
Dr. Salsbury’s Laboratories —........................ 46 
Sargent & Co. 59 
Savage, Inc. ....... 73 
Schultz, Bauian & Co. 86 
Screw Conveyor Corp. 108 


Sea Board Supply Co. 
Seedburo Equipment Co. 
Shellbuilder Co. 


Silmo Chemical Corp. 28 
W. J. Small Sales Co. —...... 80 
Specialty Feed Products Co. —-...00000002.00..-.... 106 
E. R. Squibb & Sons 16-17 
Staley Milling Co. - 109 
Standard Brands, Inc. 18 
E. K. Steul Co. .. 109 
Strong-Scott Mfg. Co. 112 
Sunset Feed & Grain Co. .......0000.00000000..... 107 
Superior Packing Co. 112 
Swift & Co. 56 
111 
Thompson-Hayward Chemical 27 


Tidewater Grain Co. 


Ultra-Life Laboratories, Inc. 54 
Union Special Machine Co. .... 


U. S. Industrial Chemicals, Inc... 62 
U. S. Sugar Corp. 101 
Co. 111-112 
Van Camp Laboratories 31 
Vy Uactos Laboratories 102 
Waterloo Mills Corp. 110 
Werthan Bag Co. 95 
K. I. Willis Corn. -. 106 


Wilson & Co.. Inc. ....... 111 


Wisconsin Agricultural Experiment Assn..._.104 
White Laboratories, Inc. 


@ DANNEN MILLS, St. Joseph, Mo., have 
leased the properties of Martin Kiger and 
will operate the Kiger business for the 
duration, or until Martin Kiger returns from 
the navy. 

@ KERLIN ELEVATOR, Delphi, Ind., has 
erected a new feed and seed warehouse 
adjacent to the elevator. 


For 
Dependable 
Supplies 


STRONG 


Pep Up Pigs and Hogs with 


TON-A-POR 


Fed by Hog Men for Many Years 
INGREDIENTS 


@ JOHN DONAN ELEVATOR, Mound City, 
Mo., has been purchased by the Fort Scot 
Elevator Mills Co., Fort Scott, Kan., owned 
by E. J. Englehart and H. C. Yeager of tha 
city. 


FEEDSTUFFS 


Both Cash and Futures 
DREYER COMMISSION CO. 


(At it since '92) 
Merchants Exchange St. Louis, Mo. 
Board of Trade Bldg. Kansas City, Mo. 


Midland Hay & Feed Co. 


Millfeed — Ground Feeds 


712 FLOUR EXCHANGE 
MINNEAPOLIS, MINNESOTA 


PURE OLD PROCESS 


LINSEED OIL MEAL 
A. L. Stanchfield & Co. 


Wholesale Grain and Feed Merchants 


500 Corn Exchange Bldg. Minneapolis 


Now! - Buy SUPERIOR’S -Pure 


Meat and Bone Scraps 
Digester Tankage 
Bone Meal — Blood Meal 


Superior Packing Co. 
St. Paul, Minn. 


Areca Nuts Kamala Ameri- 
can Worm Seed ¢ Galangol Root 
Quassia e Mandrake Cop- 
per Sulphate Sulphur e 
Vomica and Foenugreek. 


Val-A Company 700 w. root st. Chieage 9, tl. 


LEARY GRAIN CO. 
Bridgeport 1231 © Minneapolis 15 


Feed Ingredients 
of All Kinds 
North East Feed Mill Company 


Minneapolis 13 Minnesota 


TRY OUR 


PECOS SPECIAL 
IT’S BETTER 


Your inquiry would be appreciated 
Pecos Valley 
Alfalfa Mill Co. 


HOME OFFICE 
CHANDLER, ARIZONA 
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Sa Tobacco By-Products & Chemical Corp....... 83 
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Pecos Valley Alfalfa Mill 
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Michigan Feed Men 
To Meet Oct. 12-13 


The Michigan Feed Manufacturers & 
Dealers association will hold its annual 
meeting at the Olds hotel in Lansing, Mich., 


on Oct. 12, and at the Michigan State col- | 


lege on Oct. 13, according to an announce- 
ment by Fred N. Rowe, Portland, president 
of the organization. 

Other officers of the association include: 
Ward Bronson, Elwell, first vice president; 
Lewis H. Moon, Rosebush, second vice 
president; and John A. Krusoe, East Lan- 
sing, secretary and treasurer. The execu- 
tive committee consists of: Alfred Roberts, 
Pigeon; Andrew G. Lohman, Hamilton; and 
Lew Kaechele, California. 

@ MORRISON-TEGARDEN Co., Saratoga, 
Ind., has installed a new corn cleaner. 
of 
e@ ERIE LUMBER & GRAIN CO., Erie, Ill., 
has been incorporated by J. B. Mosher, F. 
E. Breed and C. M. Brewer. 


Calendar 


of coming events 


lowa Feed School, Fort Des Moines 
Hotel, Des Moines, Iowa. Sept. 25 


Illinois Feed Association, Abra- 
ham Lincoln Hotel, Springfield, 
Ill. Oct. 2-3 


Grain & Feed Dealers National 
Association, Stevens Hotel, Chi- 


Michigan Feed Manufacturers & 
Dealers Association, Olds Hotel, 
Lansing, Mich. ...... Oct. 12-13 


Cornell Nutrition Conference, Cor- 
nell University, Ithaca, N. Y. 
Oct. 19-21 
Association of American Feed 
Control Officials, Statler Hotel, 
Washington, D. C...Oct. 27-28 


New England Feedmen’s Meeting, 
Statler Hotel, Boston, Mass. 


Ohio Animal Nutrition Conference, 
Ohio State University, Colum- 


Western Grain & Feed Associa- 
tion, Des Moines, Iowa. .Nov. 27 


Northwest Retail Feed Association, 
Hotel Nicollet, Minneapolis, 

Farmers Grain Dealers Associa- 
tion of Illinois, Hotel Pere Mar- 
quette, Peoria, Ill....... Feb. 6-7 

Minnesota Farmers Elevator As- 
sociation, Hotel Nicollet, Min- 


neapolis, Minn. ...... Feb. 13-15 
Central Retail Feed Association, 
Hotel Schroeder, Milwaukee, 


Chamber of Commerce 
Buffalo 2, N. Y. 


MARIN SALES COMPANY 


Jobbers Feed Stuffs — Manufacturers Representatives 


SEA PEP 


. 327 So. LaSalle St. 
Chicago 4, IIl. 


Forget Shortages 


A Glidden Dealer Franchise Means 
Good Feeding Results for Your Cus- 
tomers and Good Business Results for 
You... Write 


TDDE 


You Never 
have to argue 


“QUALITY” 


When you offer 
a customer 
CONKEYS 
Y-O FEEDS 


You BOTH Know It#'s There 


— in Every Bag! 


CONTAINS Y-O 


Y —for Non-fermenting 


Brewers’ Yeast and 
Riboflavin Supple- 

ment — Vitamin B, coo 
and Riboflavin (Vita- 
min G) 


O-fer Cod Liver Oil 
(Vitamins A and D). 
Also Wheat Germ Oil 
(Vitamin E). 


Vitamin potency prolonged by Exclusive 
Patented Process 


The G. E. CONKEY CO. 
6761 Broadway, Cleveland 5, Ohio 
Mills and warehouse stocks at convenient centers 


co 
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SELL THE YEAR ‘ROUND PROFIT LINE 


N27), GLIDDEN FEED MILLS 


Division of The Glidden Co. 
1160 W. 18th e INDIANAPOLIS, IND. e Riley 5531 


Make BIG Profits 


Suppressing WORMS 
the HILLTOP way! 


MORE MONEY 
in 100 pounds 
of Hilltop’s 


wor.mor 


LABORATORIES 
than in a car 


POULTRY HEALTH 
of Corn or 


Millfeeds 


HERE’S HOW: 
One pound of Hilltop’s WOR-MOR Powder 
will treat 100 lbs. of feed—sufficient for 200 
birds. This treatment is wonderfully efficient 
in aiding the elimination of round and cecal 
worms. For individual treatment WOR-MOR 
Tablets are large and easy to handle. Hill- 
top’s K-M, used in the drinking water, acts 
as a tonic to birds run down with worms. 


WHY NOT? 
Feed Dealers are admirably situated to sell 
Hilltop’s Sanitary and Medicinal Products. 
Why not make these extra sales and pocket 
extra profits? Our line includes: K-M, an 
economical Tonic, Conditioner and Germi- 
cide; BRO-NO-MOR, for respiratory trou- 
bles; MOR-EEN, a preventive for intestinal 
troubles; LEDERLE and AMERICAN 
VACCINES and many other profitable items. 


Dealers: Write (lk, for Particulars 


LABORATORIES 


ids to Poultry Health 


PROGRAM 


718 Washington Ave. N. Minneapolis 1, Minn. 


@ 113 e 
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For Tight, Strong Closures 


...on multi-wall paper bags 


When packing in multi-wall paper bags, you can de- 
pend upon the Union Special Style 80600 H sewing head 
to close the bags so they will reach the consumer in 
A-1 condition. This heavy duty machine produces sewed 
tape-bound, filter cord closures at low cost and high 
speed, automatically applying a strip of paper tape 
folded over the top of the bag and a soft cotton filter 
cord under the line of stitching to seal needle punc- 
tures. When the sewing operation is completed, a clip- 
per automatically cuts the tape between bags. The Style 
80600 H is the last word in high speed, heavy duty 
machines. Enclosed mechanism provides protection 
against dirt and grit. Tight closures are assured by the 
Union Special Double Locked stitch, Type 401; stitch range 
4 to 3 per inch. Union Special 80600 H sewing heads 
are available mounted on a wide variety of columns, 
tables and other bases with or without conveyors. 


In addition, Union Special builds a complete line of 
bag closers for all sizes of paper or fabric bags. Addi- 
tional data available in bulletin form. Write for details. 


Union 
UNION SPECIAL MACHINE CO. 
448 N. FRANKLIN ST. CHICAGO, ILLINOIS FILLED BAG CLOSERS 


last call! 


Our dehydrating season for legume hay crops 
will end this week. Production has been 
limited, but quality has been excellent. 
Hurry, if you need meal for this fall. 


FORMULA for 
LEADERSHIP 


In the feed trade, basis for leadership is uni- 
form high quality of product. There are other 
factors which make the leader, but no manu- 


facturer ever “led the parade” without uniform DEHYDRATED 
high quality day in and year out. Since we 
have specialized in providing the feed trade SOYA VINE MEAL—15%................ 61.70 
with highest quality and dependable service SOYA VINE MEAL—17%......... 64.70 
for over half a century, we suggest that the 
surest way to acquire the “quality of leader- PEA VINE MEAL—17%.....W.. 64.70 
ship” for your feeds is to use Fruen ingredients. 
! 
How about a Mixed Car of our ; SPECIAL! 
TOWER BRAND ROLLED OATS DEHYDRATED CORN WASTE 
WHOLE OAT GROATS Made by Wisconsin corn canning factory from 
fresh corn husks and cob tips and small corn 
kernels—ni 1 ll, bulky, ked j 
PULVERIZED OATS  CRIMPED OATS 


even weights .. . want a sample 


FRUEN MILLING CO. La Budde Feed & Grain Co. 


Minneapolis 5, Minn. 


Millers to the Feed Trade MILWAUKEE, Wis. 


e14e 
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Watcu For'LAZY LEM in the popular midwest Farm Magazines 
and on the Radio beginning in October. He’s the “horrible example” 
that will induce your customers to come in and ask for Murphy’s 


Concentrates. He'll help build sales and profits for Murphy Feed 


Dealers. He’ll make your customers “grin and buy ’em.” Keep your 


eyes peeled to the farm magazines and your ears cocked to the radio. 


MURPHY’S VIG-O-RAY CONCENTRATE for Poultr 
MURPHY’S CUT-COST CONCENTRATE for Livestock 


M T H Y. PRODUCTS COMPANY 


* BURLINGTON, WISCONSIN 


Copyright Dec., 1943 
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PRIZES 
FOR MIDAS 
DEALERS, 


“This ad appears in the September 
16 issue of Wisconsin Agriculturist, 
and 70 Wisconsin newspapers. 


Recipes 
wisCONSIN WOMEN 


You Win Risin a Customer Wins 
peize BAKING BooK ! 


in KING MIDAS RECIPE CONTEST 


for Wisconsin Women ! 


= 3 prizes of $75.00 — 3 prizes of $37.50 
3 prizes of $12.50 — and 90 prizes of $2.50 
A total of $600.00 — 99 prizes in all! 


There’s no limit on the number of prizes you can win! Every 
time one of your customers enters King Midas’ Wisconsin 
Women’s recipe contest she writes your name on her entry 
blank and if she wins you win! You'll get extra volume on 
_ King Midas too, because each entry will be accompanied by 


Midas the trademark packed in every sack of King Midas. It's a 
| double-profit deal all the way round! 


FLOUR Ask Your vit Midas ws tal For Details 
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